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%u're  face  to  face 
with  the  brand  leader. 


The  face  is  familiar.  It's  the  Philishave'  electric  shaver,  the 
most  popular  in  Britain. 

To  make  sure  that  the  name  is  as  familiar  as  the  face,  we 
spend  more  on  advertising  each  year  than  any  competitor.  Add  that 
to  the  unique  close  shave  the  Philishave  rotary  action  offers  and 
you  can  see  why  once  again  in  1980,  we  intend  to  outface 
our  rivals. 


Simply  years  ahead, 


PHILIPS 


Air  conditioned  temper. 

Air  conditioned  customers  stay  cool  and 
fresh,  even  on  the  muggiest  of  days.  So 
they  stay  happy  and  relaxed,  and  your 
staff  stay  friendly  and  courteous. 


Air  conditioned  ears. 

Air  conditioned  customers  never  get 
deafened  by  the  roar  of  traffic,  because 
your  air  conditioned  staff  never  need  to 
open  doors  and  windows  to  let  in  outside  air. 


Air  conditioned  purse. 

Air  conditioned  customers  are 

likely  to  spend  more  time 
in  your  shop.  And  more  money. 
And,  of  course,  they're  likely 
to  come  back  for  more. 


Air  conditioned  eyes. 
Air  conditioned  customers  see  what 
you're  selling  displayed  at  its  best, 
because  an  easy-to-fit  filter  removes  the 
dust  and  dirt  from  the  High  Street.  And 
everything  keeps  cleaner,  too. 


Air  conditioned  appetite. 

Air  conditioned  customers  don't  see  or 
taste  your  goods  through  stale,  fuggy  air. 
So  food  looks  fresher,  stays  fresher,  and 
tastes  fresher. 


Are  your  customers 
air  conditioned? 


Every  shop  should  have  air  con- 
ditioned customers.  They're  better 
tempered,  better  looked  after  and, 
most  important,  better  shoppers. 

To  get  them,  of  course,  you  need 
air  conditioning.  And  that's  where  the 
Air  Conditioning  Advisory  Bureau  comes  in. 
Whatever  your  business,  we  can  give  you  details 


of  air  conditioning  systems  tailored  to 
suit  every  shape  and  size  of  building. 

From  now  on,  the  blue  and  white 
arrows  will  appear  on  air  condition- 
ing equipment  which  has  been 
approved  for  safety  and  performance. 
So  find  out  more  from  Bernard  Hough  at  the  Air 
Conditioning  Advisory  Bureau  on  Freefone  2282. 
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Cosmetics  loss 


Sadly,  we  report  a  death  this  weelc — of 
the  IPC  Cosmetics  and  Toiletries 
Survey.  Having  examined  the  cosmetics 
scene  regularly  since  1955,  the  survey 
has  become  a  victim  of  those 
ubiquitous  "escalating  costs",  to  the 
extent  that  the  publishers  can  no  longer 
produce  it  "at  a  price  which  the 
majority  of  their  subscribers  would 
still  feel  able  to  meet". 

Formerly  known  as  the  Woman 
survey,  it  was  never  one  about  which 
brand  managers  got  excited  (unless 
they  were  shown  in  better  light  than 
they  had  expected! )  because  the  brand 
share  information  tended  to  be  too 
little,  reported  too  infrequently  and 
too  late; — it's  the  Nielsens  and  the 
AGBs  that  keep  them  awake  at  nights. 
But  IPC's  survey  has  been  one  of  the 
few  that  has  been  open  to  inspection 
by  the  whole  industry  and  its  customers 
at  a  reasonable  cost,  and  its 
examinations  of  buying  patterns  have 
over  the  years  created  a  valuable 
picture  of  trends  and  attitudes  not 
readily  available  elsewhere. 

So,  as  we  dipped  into  the  final 
report  i(p328)  we  were  tempted  to 
look  back  at  some  of  the  others 
published  over  the  past  quarter  century. 
Two  trends  stand  out— the  first,  most 
evident  from  the  headlines  in  the  early 
years,  is  of  the  growing  use  of 
cosmetics  and  toiletries  and,  second, 
the  way  the  independent  chemist  has 
failed  to  capture  his  share  of  the 
enlarging  market. 

As  late  as  1964,  the  survey  was 
reporting  the  pharmacy  as  the  major 
retail  outlet  for  every  kind  of 
preparation.  But  even  then  a  lot 
depended  upon  the  large  multiples,  and 
by  1970  C&D's  headline  had  become 
"Private  chemists  are  losing  out  on 
cosmetics  sales".  Meanwhile,  Boots  and 
Timothy  Whites  were  gaining  share  in 


almost  all  sectors.  The  new  factor  was 
the  door-to-door  brands,  with  Avon 
emerging  as  brand  leaders  in  some  ten 
product  groups. 

If  we  look  at  today's  figures,  we 
find  a  recurring  pattern  of  total 
chemists'  sales  representing  around  half 
the  market — but  that  includes  Boots' 
one-third  of  the  market.  It  is  a  pity 
that  the  independent  took  so  little 
heed  of  the  1957  survey's  finding  that 
"British  women  are  becoming  more 
beauty-conscious  and  provide  a  growing 
market  for  a  wide  range  of  cosmetics". 

Looking  at  individual  product 
groups,  it  is  in  hair  care  that  some  of 
the  most  significant  changes  have 
occurred.  In  1955  one-third  of  women 
used  a  powder  shampoo — only  half 
used  a  liquid;  28  per  cent  used  a 
setting  lotion — a  figure  halved  today. 
Conditioners  were  in  use  by  only  8  per 
cent  against  45  per  cent  now.  Some 
brands  come  and  some  go  too — 
Loxene,  just  launched,  had  won  a  7 
per  cent  share,  but  the  lead  was  held 
by  Silvikrin  and  Vaseline:  Sunsilk  was 
just  "starting  from  scratch"  to  achieve 
9  per  cent! 

Other  notable  changes  have 
involved  the  use  of  nail  varnish — (up 
from  25  per  cent  in  1955  to  48  per  cent 
today),  of  face  powder  (down  from 
81  to  34  per  cent),  of  eye  shadow  (up 
from  5  per  cent  to  65  per  cent)  and 
in  deodorants  (not  even  surveyed  in 
1955,  but  now  listed  at  76  per  cent). 

What  will  be  the  rates  of  use  of 
these  products — or  their  successors — 
in  another  25  years,  in  a  new  century? 
Unfortunately  it  seems  IPC  will  not  be 
telling  us,  and  there  is  no  other 
independently-produced  regular  and 
comprehensive  survey  to  Which  we 
may  turn  for  enlightenment.  May  we 
suggest  that  the  major  research 
organisations  might  make  a  start  by 
releasing  more  of  their  "trend"  data 
for  general  consumption,  for  without 
fuel,  it  is  impossible  to  keep  the  fire 
of  retailer  interest  in  markets  alight.  ■ 
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THIS  WEEK'S  NEWS 


Chemists  continue 
to  lose  out  on 
toiletries  sales 

Figures  from  the  latest  and  last  IPC  Cosmetics  and 
Toiletries  survey  show  chemists  continue  to  lose  out  on 
sales  of  shampoos,  conditioners,  hairsprays  and 
toothpaste  but  are  holding  their  own  with  perfume, 
toilet  waters  and  colognes. 


Even  t'he  area  oif  sanitary  protection, 
which  has  been  -regarded  as  a  'bastion 
of  pharmacy,  has  seen  a  6  per  cent 
decline  over  the  past  year,  a  chemists' 
loss  which  has  been  a  grocery  and 
supermarket  gain. 

The  survey,  which  is  t'he  last  to  be 
published  by  IPC  after  25  years,  is 
based  on  4,270  interviews  with  women 
aged  13-64.  Covering  the  period  July 
1979  to  June  1980,  it  analyses  which 
products  were  brought  by  those 
questioned  and  'from  which  outlets. 


independent  chemists  with  a  26  per 
cent  share  of  sales  and  'are  gradually 
closing  the  gap  between  themselves 
and  Boots. 

Conditioner  sales  also  show  a 
decline  through  chem'ists,  with  Boots 
seeing  a  3  per  cent  drop  (39-36  per 
cent)  and  the  independents  a  2  per 
cent  (fall  (21-19  per  cent).  Although 
the  other  outlets  saw  an  increase  in 
their  own  sales,  chemists  as  a  whole 
continue  to  hold  a  54  per  cent  share 
of  the  market.  There  is  still  room  for 
growth  in  the  market  as  51  per  cent 
of  those  questioned  do  not  use  a 
conditioner. 

Almost  half  of  all  hairsprays  sales 
continue  to  go  through  chemist  outlets 
although  the  independents'  share  fell 
by  3  per  cent  (19-16  per  cent)  with 
Boots  recording  an  increase  of  1  per 
cent  to  33  per  cent.  Grocery,  drug 
store  and  supermarket  outlets  all  made 
a  2  per  cent  gain. 


Make-up 


In  the  make-up  categories  Avon 
continues  to  make  gains  in  all  sectors, 
the  largest  being  a  7  per  cent  increase 
in  lipstick  and  lip  gloss.  The  familiar 
lines — Max  Factor,  Boots,  iRimmel, 
etc,  all  seem  to  be  holding  their  own. 

Chemists  still  hold  half  of  all 
cosmetics  sales  but  the  threat  from 
department  stores  continues  with  their 
16-25  per  cent  share  of  the  various 
category  fields. 

In  the  deodorants  market,  Boots 
and  independents  have  a  combined 
loss  of  5  per  cent  share  o!f  sales  to 
drug  stores  and  grocery  and 
supermarket  outlets.  Chemist  outlets 
now  hold  48  per  cent  of  sales,  only 
10  per  cent  ahead  of  the  combined 
share  of  the  other  outlets. 


Grocers  are  continuing  to  sell  more 
toothpaste  than  the  chemist  sector 
combined,  grocers  holding  a  44  per 
cent  share  (a  gain  of  3  per  cent)  to  the 
chemists  37  per  cent  (a  six  per  cent 
loss).  Gains  have  also  been  made  by 
drug  stores  and  departmental  stores. 

Women,  the  survey  says,  still  buy 
spot  removers  from  the  chemists 
(Boots  41,  other  35),  grocers, 
supermarkets  and  department  stores 
totalling  only  10  per  cent  of  sales. 

A  new  category  introduced  into  the 
survey  deals  with  soaps  applied  to  the 
face  and  shows  that  in  this  instance 
chemists  totalled  only  33  per  cent  olf 
sales  compared  to  46  per  cent  of  sales 
through  grocers. 

Similarly  With  suntan  preparations, 
chemists  still  hold  66  per  cent  of  sales, 
although  this  is  a  3  per  cent  decline 
on  the  previous  year's  figures.  In  this 
sector  Boots  suffered  a  6  per  cent 
decrease  in  sales  (43-37  per  cent)  and 
the  independents  increased  their  share 
by  2  per  cent  '(26-28). 


Fragrances 

Perfumes,  toilet  waters  and  colognes 
continue  to  hold  a  steady  distribution 
in  all  outlets  with  drug  stores,  groceries 
and  supermarkets  hardly  featuring. 

In  sanpro,  61  per  cent  of  sales 
continue  to  go  through  the  chemist 
outlets  although  this  decline  of  6  per 
cent  (67-61)  again  appears  to  have 
gone  to  the  grocery  and  supermarket 
outlets  (19-25).  j. 

Finally  men1s  aftershaves  purchased 
by  women  show  a  decline  through 
chemist  outlets  (53-50)  but  talcs, 
colognes  and  deodorants  remain  steady. 

Copies  of  the  survey  can  be 
obtained  for  £140  for  the  first  copy, 
£185  for  two  copies  and  £35  per  copy 
thereafter  from  Mr  D.  Trown,  IPC 
Magazines  Ltd,  Lavington  House, 
Lavington  Street,  London  SE1  10PF.  ■ 


Biactol  distribution 


Due  to  a  misunderstanding  C&D 
reported,  last  week,  that  Richardson- 
Merrell  had  no  plans  to  extend  the 
distribution  of  Biactol. 

We  have  now  been  informed  that 
the  Press  release  announcing  the 
extension  of  Clearasil  Clearguard  into 
grocery  multiples  Included  the 
following  statement :  "Richardson- 
Merrell  expect  this  non-food  sector 
of  grocery  retailing  to  expand  rapidly 
and  plan  to  extend  sales  of  .  .  .  Biactol, 
to  food  outlets."  ■ 


Hair  care 


The  hair  care  sector  in  the  past 
twelve  months,  according  to  the 
results  olf  the  survey,  has  seen  Amami 
With  16  per  cent  of  purchases  overtake 
Wella  (15  per  cent)  in  the  setting 
sprays  and  lotions  category  that  do 
not  add  colour.  Overall  chemists  hold 
58  per  cent  of  these  sales,  Boots 
gaining  and  the  independents  losing 
6  per  cent  of  the  sales.  Wella  continues 
to  hold  its  own  however  with  a  41  per 
cent  share  of  the  setting  lotion 
category  that  does  add  colour.  Here 
Boots  lost  out  and  the  independents 
gained  (Boots  46-39  per  cent, 
independents  18-22  per  cent). 

In  the  bleaches  and  colourants 
sector  Boots  gained  3  per  cent  (38-41 
per  cent)  of  the  market  and  the 
independents  lost  out  '(30-27  per  cent). 
Drug  stores  also  made  advances  in 
this  sector  with  a  3  per  cent  sales 
increase  (6-9  per  cent). 

Sales  of  shampoos  saw  a  decline 
through  both  Boots  (34-32  per  cent) 
and  the  independents  (19-17  per  cent) 
over  the  past  year.  Drug  stores  and 
grocery  and  supermarket  outlets  appear 
to  be  continuing  to  benefit.  Groceries 
and  supermarkets  already  outsell  the 
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"He's  offering  us  5%  on  case  lots." 


Official  view  on 

smallpox 

vaccination 

The  Joint  Committee  on  Vaccination 
and  Immunisation  has  reviewed  the 
present  advice  on  vaccination  against 
smallpox. 

Since  it  is  most  unlikely  that  there 
will  ibe  any  further  cases  olf  smallpox 
in  the  UK,  'the  Committee  has1 
recommended  that  vaccination  should 
only  be  provided  for  'investigators  and 
staff  working  on  or  associated  with 
smallpox  virus,  and  staff  who  have 
agreed  to  man  any  hospital  which  will 
be  designated  to  deal  with  patients 
strongly  suspected  of  having  smallpox. 

Vaccination  should  also  be  offered, 
after  the  possible  risks  of  the 
procedure  have  been  explained,  to  the 
families  of  those  mentioned  above, 
and  those  engaged  in  the  manufacture 
of  the  vaccine  or  who  perform 
vaccination.  In  order  to  avoid  the 
additional  risk  of  primary  vaccination, 
previously  vaccinated  individuals 
should  be  employed  for  these  purposes 
as  far  as  possible. 

Health  service  staff  who  come  Into 
contact  With  a  patient  suspected  of 
having  smallpox  can,  like  other 
contacts,  (be  vaccinated  after  exposure. 

Although  the  World  Health 
Organisation  has  advised  that 
vaccination  is  no  longer  needed  for 
international  travellers,  four  countries 
(Chad,  Cambodia,  Djibouti  and 
Madagascar)  are  at  present  still 
officially  requiring  valid  international 
certificates  of  vaccination.  The 
London  embassies  olf  some  other 
countries  advise  that  international 
certificates  are  required  for  entry 
purposes,  despite  having  informed  the 
WHO  differently.  In  some  Instances 
embassies  will  not  issue  visas  until  a 
valid  International  certificate  has  been 
produced. 

The  Committee  points  out  that 
there  is  no  medical  reason  for 
vaccination  and  that  the  procedure 
carries  a  small  but  recognised  hazard. 
Doctors  should  satisfy  themselves  that 
the  traveler  requesting  vaccination 
fully  understands  the  position.  ■ 

Cleaning  teeth 
with  a  cloth 


The  Sunday  Times  this  week  gave 
publicity  to  a  method  of  cleaning 
teeth  with  a  tooth-cloth  and  a 
mouthwash  containing  sodium 
perborate  which  "can  be  ordered  at 
the  chemist's". 

The  article  says  the  method  could 
be  better  than  toothbrushing  which 


can  push  back  the  gums  and  cut  away 
the  exposed  dentine.  "Toothpaste  acts 
under  these  conditions  as  a  fine 
abrasive  .  .  .  After  years  of 
conscientious  brushing,  a  tooth  can  be 
cut  in  half."  'In  addition,  loss  of 
supporting  bone  in  the  jaw  can  lead  to 
loss  of  teeth. 

The  authors  quote  Mr  Gordon 
Williams,  former  chairman  of  the 
British  Dental  Association's  dental 
health  committee,  a's  recommending  a 
return  to  the  tooth-cloth  method  in 
which  fluoride  toothpaste  is  put  on  a 
small  piece  of  cloth  and  rubbed  into, 
over  and  between  the  teeth  on  all 
sides,  paying  particular  attention  to  the 
edge  of  the  gum.  A  medium  bristle 
brush  with  a  straight  'handle  and  short 
head  is  then  used  gently  to  clean  the 
parts  inaccessible  to  the  doth. 
Adults — not  children — are  advised 
to  chew,  for  two  minutes,  with  a  sip 
of  water,  enough  isodium  perborate 
crystals  "to  cover  a  one  penny  piece", 
followed  by  a  thorough  rinse  with 
warm  water.  ■ 


Fellowship  for 
retired  NHS  staff 


A  directory  listing  the  branches  of  the 
NHS  Retirement  Fellowship  has 
recently  been  published.  It  includes 
details  of  all  known  branches  up  to 
April  and  a  free  supplement  will  be 
sent  out  later  this  year. 

The  fellowship  was  set  up  to  enable 
former  NHS  staff  to  meet  in  a  social 
atmosphere  and  to  help  establish  and 
maintain  friendships.  It  also  provides  a 
visiting  service  to  the  housebound. 
The  first  experimental  branches  were 
in  Gloucestershire,  Croydon  and 
Merseyside  and  the  King's  Fund  Centre 
is  sponsoring  the  development.  There 
are  now  over  40  groups  with  nearly 
3,000  members.  The  directory  is 
available  (£1)  from  the  administrator, 
King's  Fund  Centre,  126  Albert 
Street,  London  NW1  7NF.  ■ 


Primodos  film  appeal 


A  High  Court  judge  has  banned 
Thames  Television  from  screening  a 
programme  about  Primodos  (C&D, 
August  23,  p257).  Mr  Justice  McNeill 
granted  an  injunction,  after  a  two-day 
private  hearing,  to  Schering  Chemicals 
to  stop  Thames  showing  the 
programme,  The  Primodos  Affair, 
which  was  to  have  been  screened  on 
September  16. 

Thames  then  failed  to  get  its  appeal 
against  the  injunction  heard 'this  month. 
But  appeal  judge  Lord  Justice  Oliver 
said  that  the  case  was  sufficiently 
important  to  be  heard  as  early  as 
possible  in  October,  when  the  courts 
resumed  after  the  summer  vacation. 
He  said  Thames  would  not  be  unduly 
prejudiced  if  their  appeal  bid  to  lift 
the  injunction  was  postponed. 

The  programme  dealt  with  the 
development,  distribution  and 
discontinuation  of  the  drug. 

The  successful  application  for  an 
injunction  was  subsidiary  to  a  main 
action  in  which  Schering  are  claiming 
damages  against  Thames  and  two  other 
defendants  for  breach  of  confidence. 
As  well  as  Thames  they  are  suing  the 
producer  of  the  programme,  Mr  David 
Elstein,  and  Falkman  Ltd,  a  company 
Which  trains  executives  in  interview 
techniques. 

Mr  Roy  Beldam,  QC.  for  Schering, 
said  that  Mr  Elstein  had  acquired 
knowledge  which  had  enabled  him  to 
put  together  a  programme  which 
depended  heavily  on  privileged 
information.  Schering  would  also 
renew  their  claim  that  the  programme 
might  prejudice  the  pending  damages 
action  against  them  due  to  start  in 
October,  in  which  parents  claim  their 
children  were  affected  by  the  drug. 

Mr  Oliver  Popplewell,  QC,  for 
Thames,  said  the  material  in  the 
programme  Was  available  from 
previously  published  articles 
concerning  Primodos.  ■ 
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■  1980  - 


Chemist  Assistant 
Of  The  Year 
COMPETITION 


sponsored  by  NR\  Products 
First  regional  winner 


The  first  national  finalist  in  the  1980 
C&D  Chemist  Assistant  of  the  Year 
Competition  has  won  through  from 
East  Anglia.  She  is  Mrs  Irene  Jackson, 
who  is  with  J.  M.  Brunt  MPS,  High 
Street,  Brandon,  Suffolk.  She  is 
pictured  above  with  second  prizewinner 
Miss  Elizabeth  L'illie  (right)  of 
Northtown  Pharmacy,  45  Caister  Road, 
Great  Yarmouth,  and  third  prizewinner 
Mrs  Kathleen  Wright  of  Rees  T. 
Coghlan  (Norwich)  Ltd,  562  Dereham 
Road,  Norwich.  In  the  picture  below, 


all  the  contestants  are  shown  chatting 
before  the  judging  began. 

Prizes  in  the  regional  finals  are 
£100,  £50  and  £25  for  the  first,  second 
and  third  places  respectively.  No 
separate  prize  was  awarded  for  the 
"leading  assistant  aged  19  years  or 
under"  (a  new  feature  in  the  1980 
Competition)  because  the  second 
prizewinner,  Miss  JJillie,  was  herself 
eligible. 

The  Competition  is  sponsored 
jointly  by  C&D  and  NPA  Products. 


Dangers  of  surgical 
spirit  for  syringes 

The  dangers  of  storing  glass  syringes 
in  surgical  spirit  are  outlined  in  a 
recent  article  in  the  British  Medical 
Journal. 

A  case  report  is  given  of  a  patient 
who  developed  swellings  at  injection 
sites  in  'her  thighs.  She  had  been 
storing  her  'insulin  syringe  in  surgical 
spirit,  prescribed  by  her  diabetic 
outpatient  clinic  and  general 
practitioner,  for  the  previous  tlwo 
years :  when  she  changed  to  the 
industrial  methylated  spirit 
recommended  by  the  manufacturers 
she  had  no  further  swellings  at  her 
current  injection  sites. 

The  authors  say  it  may  not  be 
widely  known  that  surgical  spirit 
contains  'additions  such  ais  castor  oil, 
methyl  salicylate  and  diethylphthalate 
and  that  constant  use  results  in  a 
ibuild-up  of  oily  residues  on  the  inner 
surface  of  the  syringe.  There  is  little 
doubt  that  these  residues  would  be 
sufficiently  misc'ible  with  certain  types 
of  insulin  to  be  deposited  at  the 
injection  site,  they  say.  The  patient 
had  noted  that  the  use  of  creams 
containing  methyl  salicylate  had 
caused  an  extensive  erythema  and 
irritation  of  the  skin. 

Although  tests  for  hypersensitivity 
have  not  been  carried  out,  the  authors 
think  the  surgical  spirit  probably 
caused  the  swellings.  Doctors  may  be 
tempted  to  insist  on  surgical  spirit 
being  used,  they  say,  because  the 
term  "industrial"  implies  a  greater 
degree  of  impurity.  They  conclude 
that  it  is  imperative  that  manufacturers' 
instructions,  which  emphasise  the  use  of 
IMS,  are  carefully  followed.  ■  j. 

Pharmacy  more 
popular  in  1979 

Pharmacy  was  more  popular  in  1979 
than  in  1978,  among  candidates 
applying  through  the  Universities 
Central  Council  on  Admissions, 
according  to  the  statistical  supplement 
to  the  17th  UOCA  report  1978-9.  It 
was  named  as  the  preferred  subject 
by  2,926  candidates,  compared  with 
2,731  in  1978.  However  it  seems  to 
have  declined  In  popularity  this  year. 
The  1980  forecast  is  that  2,780 
candidates  have  pharmacy  as  their 
preferred  subject. 

Computer  science  showed  by  far 
the  greatest  rise  in  popularity;  there 
were  45  per  cent  more  candidates 
who  gave  it  as  their  first  choice  in 
1979.  Medicine  was  one  of  the  few 
subjects  which  had  declined  in 
popularity  from  1978.  Dentistry 
showed  a  small  rise.  ■ 


330 


Chemist  &  Druggist    6  September  1980 


"IVe  got 

£300,000's  worth 

of  advertising 
behind  me." 


says  Jim  Ewart  FPS, 
of  Norwich. 


"Big  spaces  in  the  national  press  and  the  popular 
women's  magazines,  plus  extra  spaces  for  the  Superbuy 
in  the  TV  Times.  Not  just  once  or  twice  a  year,  but  every 
month.  And  only  Numark  gives  me  this  huge  advertising 
back-up  which  I  would  not  be  able  to  afford  by  myself. 

As  well  as  colourful  new  merchandising  and  point  of 
sale  material  every  month. 

People  are  now  coming  into  the  shop  with  newspaper 
cuttings,  which  certainly  proves  to  me, 
Numark  advertising  works". 


NUMARK 


XHEMISL 


The  helping  hand  to 
make  your  business  grow. 


For  more  information  on  the  benefits  of  being  a  Numark  member,  contact  your  local  Numark  wholesaler  or  Charles  Morris-Cox 
at  Numark  Central  Office,  51,  Boreham  Rd.,  Warminster,  Wilts.  Tel  0985-215555. 
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Total  Success... 


Total-the  all-in-one 

contact  lens  solution 

Total  -  the  all-in-one  contact  lens  solution.  Specially  formulated  for  the  on-  , 
the-go  contact  lens  wearer  too  busy  to  bother  with  a  multitude  of  bottles.  And 
for  the  experienced  wearer,  simply  anxious  to  discover  an  easier  alternative. 
An  overnight  soak  in  Total  disinfects  and  hydrates  the  lens.  Daily  cleaning 
with  Total  helps  keep  lenses  clear,  while  the  occasional  drop  or  two  cushions 
the  lens  and  comforts  the  eye.  What  could  be  simpler-for  you  or  your 
customer? 

Over  three  quarters  of  all  the  contact  lenses  in  use  are  known  to  be  Hard 
lenses.  Total,  simple  to  use,  compact  to  display,  performs  all  the  functions 
once  requiring  the  use  of  three,  sometimes  four,  different  solutions. 
Stock  Total,  and  consolidate  your  contact  lens  solution  section.  Recommend 
Total,  to  your  customers  wearing  hard  or  the  new  G.P.(Gas  permeable) 
lenses,  for  their  convenience,  comfort,  and  economy. 


wets  I 

cleans 
cushions 


sterile 


120  ml 


All€RG4N 


Total 


The  Atl-in-One 
Hard  Contact 
Lens  Solution 

wets 
soaks 
cleans 
cushions 

4floz  sterfe  I20rm 


Allergan  Limited  Fennels  Lodge,  St  Peters  Close,  Loudwater, 
High  Wycombe,  Bucks.  HP11 1JT  Tel:  Bourne  End  (06285)27778 


Main  distributor  for  pharmaceutical  trade(Pharmagen) 


PEOPLE 


TOPICAL  REFLECTIONS 


By  Xrayser 


Dr  Michael  Mungavin  (above)  retires 
from  his  appointment  as  medical 
director,  Association  of  the  British 
Pharmaceutical  Industry,  on 
September  30.  However  his  services 
will  be  retained  as  a  consultant 
medical  adviser. 

Or  Mungavin  joined  ABPI  from 
Sterling-Europa,  Brussels,  in  1978. 
Prior  to  his  time  with  Sterling- 
Winthrop  he  worked  with  Id's 
Pharmaceutical  Division  in  Europe  and 
the  UK,  as  a  member  of  their 
clinical  research  staff.  In  addition  'to 
acting  as  consultant  to  ABPI,  Dr 
Mungavin  will  be  practising  as  a 
consultant  to  the  pharmaceutical 
industry,  the  health  care  industry, 
and  to  agencies  and  organisations 
serving  those  industries. 

Miss  Judy  Bargh,  BPharm,  MPS  has 

been  appointed  editorial  assistant  on 
the  staff  of  C&D.  Miss  Bargh 
graduated  from  Bath  University  in 
June  1976.  After  her  pre-reglstration 
training  at  St  Thomas'  Hospital,  she 
worked  as  a  pharmacist  at  St  George's 
Hospital,  London,  and  then  as  a  retail 
pharmacist,  going  on  to  do  locum 
work  in  retail.  She  joined  the  editorial 
staff  in  February. 

Mr  Peter  Wray  has  retired  as  director 
of  Thomas  Christy  and  not  as  stated 
last  week  (p291). 


News  in  brief 


■  The  School  of  Pharmacy,  London, 
is  seeking  planning  approval  to  build  a 
junior  common  room  and  30  study 
bedrooms  and  self  catering 
accommodation,  at  Wakefield  Street, 
London  WOl. 

■  HM  Customs  and  Excise  have  issued 
a  leaflet  (Notice  No  4183)  designed  to 
provide  a  brief  introduction  to  some 
of  their  procedures  available  to 
importers  and  exporters  for  the 
clearance  of  goods  through  customs. 


Tax  collectors 


I'm  not  much  of  an  historian  and  after 
a  full  day's  work  am  too  darn  tired,  or 
idle,  to  go  to  the  trouble  of  looking  up 
suitable  authorities  so  I  can  quote  them 
to  impress  everyone  with  the  depth  of 
my  erudition.  You  will  just  have  to 
believe  my  unsupported  statement  that 
in  ancient  times  tax  collectors  were  a 
race  apart — pariahs,  men  grouped  with 
extortioners,  userers,  and  blackmailers, 
but  with  the  singular  difference  that 
they  had  the  power  of  the  law  behind 
them.  Despite  this,  in  some  societies, 
the  post  was  greatly  sought  after 
because  although  without  wages,  a 
commission  was  paid  on  the  sums 
collected  .  .  .  Those  were  the  days  .  .  . 

For  us,  however,  all  that  remains  is 
the  unpopularity  inherent  in  trying  to 
collect  a  70p  tax  for  an  item  which 
may  occasionally  be  retailed  for  less. 
Never  mind  that  the  charge  is  an 
impost  on  the  prescription  itself,  as 
opposed  to  the  cost  of  the  item 
ordered,  everyone,  including  the 
Economist  seems  determined  that  the 
chemist  is  certainly  not  going  to  make 
up  to  60p  profit  out  of  them! 

Talk  about  bashing  us  on  the  head 
— why  pick  on  us  when  we  have  to 
collect  it  or  pay  it  ourselves?  T've  just 
had  a  couple  of  old  hands  pitching  in 
at  me  over  scripts  for  paracetamol  and 
Otrivine  and  making  really  quite 
unpleasant  comments  about  my  greed 
in  going  for  the  higher  fee  (after  T  had 
dispensed  the  products  along  with 
twenty  others)  instead  of  crossing  them 
o(f  and  selling  the  retail  pack  (with  full 
instructions  of  course  as  the  doctor 
directed). 

For  the  Economist  to  say  that  the 
patient  would  be  "out  of  pocket" 
indicates  to  me  that  their  journalist  has 
lost  sight  of  what  prescriptions  are 
about  and,  what  the  Government  is 
trying  to  do.  How  would  they  suggest 
the  Government  impose  a  tax  on 
scripts?  Ten  per  cent  of  net  drug  cost 
perhaps?  That  would  be  fair  wouldn't 
it?  Imagine  the  outcry! 

But  right  now  T  am  sick  of  being 
the  butt  for  light  or  sarcastic  comment 
and  am  not  looking  forward  to  the  £1 
fee — which  is  enough  to  make  quite 
reasonable  citizens  wonder  if  it  would 
be  cheaper  to  buy  the  product  over  the 
counter,  with  us  having  to  instant-cost 
each  item  on  sight  as  a  pre-dispensing 
fun  game. 

T  think  it's  about  time  those  pesky, 
superior  receptionists  at  the  doctors 


should  start  to  justify  their  positions  by 
collecting  the  prescription  tax  as  the 
script  is  handed  out,  attaching  a  receipt 
with  a  staple  (or  attaching  special 
prescription  stamps?)  so  that  we  can 
get  on  with  our  proper  work,  which  is 
dispensing  and  advising  .  .  .  not  tax 
gathering.  I'm  perfectly  serious  about 
this  and  the  PSNC  should  be  too. 


Disposable 


I've  given  in.  There's  no  doubt  about 
it,  I'm  slipping  from  my  formerly 
unshakable  position  of  old-fashioned, 
conservative,  waste-not,  want-not 
philosophy,  where  you  sharpened  a 
blade  daily  for  twenty  years  before 
having  to  replace  it.  All  because  my 
wife  would  use  my  razor,  my  razor! 
Good  old  friend — 'Gillette  Slim-twist 
double-edge-bladed  razor — to  shave  her 
legs  in  the  summer!  And  she  didn't  tell 
me,  so  that  I  had  an  atrocious  blood- 
letting next  bleary  morning  and  went  to 
work  looking  like  a  red-and-white 
patchwork  quilt. 

"I'll  teach  her,"  I  thought,  and 
threw  a  couple  of  packs  of  bargain- 
offer  Bic  razors  into  the  car,  deducting 
the  sum  mentally  from  the  house- 
keeping. "Let  her  try  these."  She  was 
delighted,  so  pleased  in  fact  that  I 
became  suspicious  and  tried  one  myself. 
You  know  the  result  before  I  tell  you. 
And  I  have  no  doubt  that  the  new  Biro 
Bic  lady  shaver  will  be  an  absolute 
winner  too,  for  if  disposable  means 
three  weeks  shaving  for  twelve  pence, 
it  can  hardly  be  called  wasteful.  I 
wonder  what  happened  to  that 
disposable  toothbrush? 


Where  to  next? 


Ask  your  travel  agent  ...  if  you  are  a 
Unichem  member.  Although  it  has 
nothing  to  do  with  pharmaceutical 
wholesaling  the  idea  of  buying  your 
holiday  from  a  pharmaceutically-owned 
agent  and  getting  a  discount  has  a 
certain  appeal,  even  to  me,  and  must 
become  a  consideration  for  those 
customers  who  for  various  reasons  are 
thinking  of  leaving  Unichem  ...  or 
joining  that  company.  I  wonder  if 
Unichem  have  ever  considered  going 
into  the  motor  business,  for  I  could  do 
with  a  new  car,  with  discount  and 
dividend?  To  paraphrase  the  pre-war 
American  catch-phrase — if  you  can't 
afford  a  Ford,  buy  a  Dodds?  ■ 
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PRESCRIPTION  SPECIALITIES 


|  Topical  treatment 
I  for  inflammation 

Carneg'ie  Medical  are  introducing  a 
cream  which  contains  an  anti- 
inflammatory analgesic,  benzydamine. 
Difflam  cream  is  absorbed  well 
through  the  skin  and  concentrates  in 
inflamed  tissue.  I't  has  local 
anaesthetic  and  anti-infl'ammatory 
actions  including  inhibit  ion  of 
prostaglandin  synthesis. 


Difflam  cream 


Manufacturer  Carnegie  Medical, 
1  Morley  Street,  Loughborough, 
Leics  LE11  1EP 

Description  White  cream  containing 
benzydamine  hydrochloride  3  per 
cent 

Indications  Relief  of  symptoms 
associated  with  painful  inflammatory 
musculoskeletal  conditions  including 
acute  disorders  such  as  myalgia  and 
bursitis  and  traumatic  conditions 
such  as  sprains,  strains,  contusions 
and  the  after-effects  of  fractures 
Dosage  Should  be  massaged  lightly 
into  the  affected  area  three  times 
daily.  Can  be  used  up  to  six  times 
daily  on  medical  advice  in  more 
severe  conditions 

Side  effects  In  clinical  studies  a  local 
skin  reaction  which  varied  from 
erythema  to  a  papular  eruption 
occurred  in  less  than  2  per  cent  of 
the  patients.  The  skin  returned  to 
normal  on  stopping  treatment 
Precautions  Should  be  kept  away 
from  eyes  and  mucosal  surfaces 
Packs  30g  tubes  (£2  trade) 
Supply  restrictions  Pharmacy  only 
Issued  September  1980  ■ 


Dantrium  IV 


Manufacturer  Eaton  Laboratories, 
Regent  House,  The  Broadway, 
Woking,  Surrey 

Description  Sterile  lyophilised  orange 
powder  containing  dantrolene  sodium 
20mg,  mannitol  3000mg  and  sufficient 
sodium  hydroxide  to  yield  a  pH  of 
approximately  9.5  when  reconstituted 
with  60ml  of  water  for  injection  BP 
Indications  Treatment  of  malignant 
hyperthermia 

Dosage  All  anaesthetic  agents  should 
be  discontinued  as  soon  as  the 
malignant  hyperthermia  syndrome  is 
recognised.  Initial  dose  'of  lmg/kg 
should  be  given  rapidly.  If  the 


physiological  and  metabolic 
abnormalities  persist  or  reappear,  the 
dose  may  be  repeated  up  to  a  total  of 
lOmg/kg.  The  average  dose  required 
to  date  has  been  2.5mg/kg.  If  a 
relapse  or  recurrence  occurs  the  last 
effective  dose  should  be  re- 
administered 

Precautions  Because  of  the  high  pH, 
care  must  be  taken  to  prevent 
extravasation  into  the  surrounding 
tissues.  Should  only  be  given  to 
pregnant  women  when  the  potential 
benefits  outweigh  the  possible  risks  to 
mother  and  child.  The  use  of 
Dantrium  intravenous  is  not  a 
substitute  for  previously  known 
supportive  measures 
Side  effects  No  side  effects  have  been 
attributed  to  Dantrium  IV. 
Hepatotoxic  reactions  have  been 
noted  in  a  small  number  of  subjects 
given  long  term  oral  dantrolene 
therapy 

Pharmaceutical  precautions  Each 
vial  should  be  reconstituted  by 
adding  60ml  of  water  for  injection 
BP  and  shaking  until  the  solution  is 
clear.  The  contents  of  the  vial  must 
be  protected  from  direct  light  and 
from  temperatures  above  30°C  and 
below  15°C,  and  used  within  six 
hours  of  reconstitution 
Packs  12  vials  (£234  trade) 
Supply  restrictions  Prescription  only 
Issued  September  1980  ■ 


Sudafed  expectorant 

Manufacturer  Calmic  medical  division, 
Wellcome  Foundation  Ltd,  Temple 
Hill,  Dartford,  Kent 
Description  Orange-red  syrup 
containing  guaiphenesin  lOOmg  and 
pseudoephedrine  hydrochloride  30mg 
in  each  5ml 

Indications  Conditions  where  an 
expectorant  and  upper  respiratory  tract 
decongestant  are  required 
Dosage  Adults  and  children  over  12 
years — 10ml,  6-12  years — 5ml,  1-6 
years — 2.5ml,  taken  three  times  daily. 
The  expectorant  can  be  diluted  with 
syrup  BP. 

Contraindications  Previous  intolerence 
to  pseudoephedrine  or  guaiphenesin. 
Treatment  with  monoamine-oxidase 
inhibitors  and  within  two  weeks  of 
stopping  such  treatment.  Should  not 
be  administered  concurrently  with 
furazolidone 

Precautions  Should  be  used  with 
caution  in  patients  with  cardiovascular 
disorders,  including  hypertension.  May 
partially  reverse  the  effect  of 
antihypertensive  agents  which  modify 
sympathetic  activity.  Care  should  be 


taken  in  patients  taking  other 
sympathomimetic  agents  such  as 
decongestants,  appetite  suppressants 
and  amphetamine-like 
psychostimulants  and  the  effect  of  a 
single  dose  on  the  blood  pressure  of 
these  patients  should  first  be  observed. 
In  severe  hepatic  or  renal  dysfunction 
the  response  to  a  single  dose  should  be 
used  as  a  guide  to  the  further  dosage. 
Caution  should  be  exercised  in  patients 
with  prostatic  enlargement  or  bladder 
dysfunction 

Side  effects  Pseudoephedrine  may 
occasionally  cause  insomnia 
Packs  1  litre  bottles  (£7  trade) 
Supply  restrictions  Pharmacy  only 
Issued  September  8,  1980  ■ 


Fluvirin  &  Admune 
vaccines 

Duncan  Flookhart  have  confirmed  the 
formulations  and  prices  of  their 
influenza  vaccines  for  this  winter. 

Fluvirin  is  inactivated  influenza 
vaccine  (surface  antigen)  BP 
(adsorbed).  Each  0.5ml  dose  contains 
the  haemagiglutin  and  neuraminidase 
antigens  prepared  from  A/ Bangkok/ 
1/79  (HaNs)  200  uniits,  A /Brazil/ 
11/78  (Hi-NJ  200  units  and 
B /  Singapore  / 22 /  79-like  strain  400 
units,  adsorbed  onto  aluminium 
hydroxide.  These  are  strains  currently 
recommended  by  the  World  Health 
Organisation  and  200  units  is 
equivalent  to  lOmog  hemagglutinin. 
Fluvirin  is  available  in  0.5ml 
disposable  syringes  (£2.60  trade)  and 
5ml  vials  (£24.80  trade). 

Admune  (influenza  vaccine  BP) 
contains  400  units  of  each  of  the 
above  strains  iin  each  0.5ml  dose.  It  is 
also  available  in  0.5ml  ampoules 
(£2.25  trade)  and  5ml  vials  (£21.38 
trade).  Only  Fluvirin  is  now 
recommended  for  children  aged  4-12 
years.  Duncan,  Flockhart  &  Co  Ltd, 
Birkbeck  Street,  London  E2  6LA.  ■ 


Nutraderm  cream 
and  lotion 

Manufacturer  Alcon  Laboratories 
(UK)  Ltd,  Imperial  Way,  Watford, 
Herts  WD2  4YR.  Distributors 
Farrillon  Ltd,  Bryant  Avenue, 
Romford,  Essex  RM3  0PJ 
Description  White  cream  containing 
liquid  paraffin  13  per  cent,  purified 
water  75.6  per  cent  and  emulsifying 
agents.  Viscous  white  lotion  containing 
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COUNTERPOINTS 


Raintree  moisturiser  goes 
on  test  in  Yorkshire 


Elida  Gibbs  are  launching  a  new 
molsturiser,  Rairitree,  using  the 
Yorkshire  Television  area  as  a  test 
market.  It  comes  in  four  formulations 
for  the  various  skin  types. 

There  are  three  lotions  (125ml, 
£1.75) — pale  green  for  greasy/ 
combination  skins,  white  for  normal 
skin,  arid  yellow  for  dry  skin — and  a 
yellow  cream  (50ml,  £1 .75)  for  extra 
dry  skin  and  for  use  as  a  night  cream. 

Gibbs  value  the  skin  creams 
market  at  £80  million  at  rsp  and  say 
that  molisturisers  are  the  largest  and 
most  profitable  sector,  accounting  for 
£311X1.  By  introducing  Rairitree  they 
hope  to  make  a  serious  move  into 
this  sector.  In  the  past  two  years,  a 
flood  of  new  brands  has  caused  the 
medium-  to  low-priced  group  to 
become  fragmented,  with  only  three 
notable  successes.  Of  these,  Oil  of 
Ulay,  with  a  brand  share  of  22.3  per 
cent  in  1979,  is  the  obvious  leader. 
Too  many  of  the  new  brands  have 
been  Ulay  look-alikes,  say  Gibbs,  and 
they  feel  that  to  be  successful  in  this 
area  a  new  product  must  be  different 
and  based  on  a  strong  concept. 

Raintree  is  currently  the  number 
two  brand  in  the  USA,  where  it  is 


manufactured  by  the  Noxcell 
Corporation.  Gibbs  say  they  have 
adapted  the  product  for  the  UK 
market  by,  for  instance,  using  clear 
glass  bottles  instead  of  plastic  ones. 
The  outer  boxes  are  white  and  both 
these  and  the  bottle  labels  have 
aquamarine  stripes  and  a  diagram  of 
the  raintree  itself — "the  tree  which 
survives  in  the  desert  because  it  has 
learned  the  secret  of  retaining 
moisture". 

Television  advertising  breaks  on 


PRESCRIPTION 
SPECIALITIES 


liquid  paraffin  16  per  cent,  purified 
water  74.6  per  cent  and  emulsifiers 
Indications  In  conditions  Where  the 
moisture  content  of  the  horny  layer 
has  decreased  below  the  normal  level 
and  the  skin  is  no  longer  soft  and 
pliable.  Also  recommended  in  acute 
inflammatory  conditions  where  the  skin 
is  intact,  such  as  sunburn  and  wind- 
burn;  as  a  soothing  hydrating  agent 
in  certain  conditions  where  there  is 
dryness  and  scaling,  such  as  ichthyosis, 
atopic  eczema  and  winter  itch;  as  a 
vehicle  for  other  active  constituents 
Dosage  Apply  topically  as  required 
Contraindications  Avoid  contact  With 
the  eyes 

Packs  Cream  in  75ml  tubes  (£1.39 
trade)  Lotion  in  150ml  bottles  (£1.29 
trade) 

Supply  restrictions  Pharmacy  only 
Issued  September  1980  ■ 


Fees  and  charges 
for  Trisequens 

Some  confusion  may  have  arisen  over 
the  number  of  prescription  charges  and 
dispensing  fees  on  prescriptions  for 
Trisequens,  the  oestrogen  replacement 
therapy  recently  introduced  by 
Organon.  Each  prescription  carries  two 
prescription  charges  and  three 
dispensing  fees,  and  should  be  endorsed 
as  such. 

Trisequens  is  indicated  for  the 
treatment  of  symptoms  due  to 
oestrogen  deficiency.  Each  28-tablet 
dial  paok  (£3  trade)  has  12  blue  tablets 
each  containing  oestradiol  2mg  and 
oestriol  lmg,  ten  white  tablets  each 
containing  oestradiol  2mg,  oestriol  lmg 
and  norethisterone  acetate  lmg,  and 
six  red  tablets  each  containing 
oestradiol  lmg  and  oestriol  0.5mg. 
Organon  Laboratories  Ltd,  Crown 
House,  London  Road,  Morden, 
Surrey.  ■ 


November  10,  with  two  40-second 
commercials.  The  £130,000  campaign 
is  planned  to  run  until  July  1981  with 
three  seperate  bursts  of  advert'isiing 
in  the  test  area.  The  commercials 
feature  the  actual  tree  and  a  girl  who 
lives  in  the  desert  and  uses  Raintree 
to  protect  her  skin.  Promotional 
material  at  POS  includes  a  trial  tube 
(15ml,  £0.20)  and  samples  in  Woman's 
Own  magazine  are  planned  for 
January  1981. 

Gibbs  say  the  target  group  is 
women  aged  between  25  and  40.  They 
hope  to  launch  the  product  nationally 
within  18  months,  if  the  test  market 
is  satisfactory.  Their  longer-terim  aim 
is  a  brand  share  of  8  per  cent  within 
two  to  three  years.  Distribution  is 
through  chemists,  department  stores, 
and  selected  grocery  outlets  including 
Asda  and  Sainslburys.  Elida  Gibbs  Ltd, 
43  Portman  Square,  London  W1A  1DY. 

Numark  promotion 

The  Numark  consumer  promotion  for 
autumn  has  a  first  prize  of  10  holidays 
for  two  in  one  of  the  great  cities  of 
Europe.  The  promotion,  "Win  a 
Winter  break"  also  has  10  runner-up 
prizes  of  slix  piece  luggage  sets  and 
10  third  prizes  of  two  bottles  of 
champagne.  Special  prizes  will  be 
available  for  Numark  chemists. 

The  promotion  will  run  in  tiwo 
parts  and  main  lines  will  include 
Nusoft  press  on  towels,  Harmony 
hairspray,  and  colourant,  Mum  Roliette 
and  refill,  Johnsons  baby  powder, 
Style  perm's,  Imperial  Leather  soap, 
Bic  razor  and  lady  razor,  Milupa  baby 
and  infant  foods  and  introductory 
packs,  Milumil,  Head  &  Shoulders  and 
Dr  Whites.  Colgate  Dental  Cream  at 
half  price  is  the  "super  buy". 

'Intermediate  lines  on  promotion 
include  Dettol  Deep  Fresh  foam, 
Kleenex  for  Men,  Vespre  and  Foamy. 
Supplementary  lines  include  Kleenex 
Boutique  tissues  and  Badedas  gelee 
soap  and  talc. 

Optional  extras  include  Aspro 
Clear,  Feminax,  Zubes,  Angiers  junior 
asprin,  Optrex  eye  lotion  and  eye 
drops.  Advertisements  will  appear  in 
the  Daily  Mirror,  Sunday  Post,  TV 
Times,  Woman,  Woman's  Realm, 
Woman's  Weekly,  Lincoln  Rutland  & 
Bradford  Telegraph  &  Argus, 
Stamford  Mercury,  Leicester  Mercury, 
Northampton  Chronicle  &  Echo,  the 
Northamptonshire  Evening  Telegraph, 
and  there  will  be  eight  7-second  spots 
on  Ulster  Television.  Independent 
Chemists  Marketing  Ltd,  51  Boreham 
Road,  Warminster,  Wilts,  BA12  9JU.  ■ 
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Robinsons  go  national 
with  Paddi  Cosifits 


Robinsons  of  Chesterfield  are  going 
national  with  Paddi  Cosifits  and  also 
launching  a  newborn  size. 

The  commissioning  of  additional 
machinery  and  extension  of  capacity 
through  three-shifts  working  seven  days 
a  week — achieved  three  months  ahead 
of  expectation' — have  enabled  the 
company  to  bring  forward  the  national 
roll-out  which  began  in  London  lin  the 
Spring  and  has  so  far  extended  to 
Westward,  Angl'ia,  Midlands  and 
Scotland. 

Robinsons  estimated  the  disposable 
nappies  market  at  £22|m  at  the  enld 
of  1979,  and  were  anticipating  that 
the  intervention  of  Cosifits  would 
expand  the  market  to  around  £27m  in 
1980.  However,  they  say  that 
chemists'  sales  are  already  up  42  per 
cent  in  value,  leading  the  company  to 
predict  a  new  total  of  around  £40m 
this  year.  As  they  had  claimed  when 
launching  Cosifits,  all-in-one  nappies 
do  not  appear  to  be  taking  business 
from  the  insert  type  of  disposables — 
they  are  wooing  consumers  from  terry 
nappies.  "There  is  every  indication 
that  the  market  is  moving  in  the 
direction  already  observed  in 
Scandinavia  and  the  United  States," 
says  Clive  Wetherall,  general  marketing 
manager. 

The  additive  effect  of  the  all-in-ones 


on  the  market  is  demonstrated  by  the 
fact  that  first -half  volume  growth  was 
around  14  per  cent — all-in-ones  being 
around  three  times  as  expensive  as 
inserts.  In  London,  however,  where 
Cosifits  were  launched,  volume  growth 
during  May-June  was  some  20  per  cent, 
representing  60  per  cent  in  sterling 
term's.  "All  -this  has  happened  at  a 
time  when  shoppers  are  generally 
down-grading  the  price  of  'their 
purchases",  says  Mr  Wetherall. 
Grocers  have  increased  their  share 
of  the  disposables  market  from  23 
per  cent  (volume)  at  the  beginning  of 
1979  to  28  per  cent  now. 

Robinsons  are  currently  embarking 
on  television  advertising  backed  by 
couponing,  and  during  the  three-month 
campaign  30-second  spots  will  appear 
nationally  at  a  rate  of  about  45  per 
area.  Supporting  point-of-sale  material 
is  available. 

Cosifits  are  described  'as  an  "all- 
in-one  nappy  with  elasticated  legs  for 
a  leakproof  fit"  (see  C&D  April  12). 
The  three-size  range  is  now  completed 
with  the  newborn  designed  to  fit  babies 
up  to  lOlbs  in  weight.  Robinsons  of 
Chesterfield,  Wheat  Bridge  Mills, 
Chesterfield.  ■ 


Andrex  activity 
book  for  kids 

Andrex  are  offering  consumers  a 
"What  shall  we  do  now?"  book  for 
£2.50  plus  two  proofs  of  purchase. 
The  60-p  hard-back  book,  featuring 
the  Andrex  puppy,  comprises  puzzles, 
quizzes,  comic  strips,  games  and 
instructions  on  how  to  make  things 
— said  to  be  ideal  for  keeping  children 
up  to  the  age  of  ten  amused  through 
the  winter  months. 

The  promotion  is  featured  on  end- 
seals  of  Andrex  packs  and  is  currently 
being  advertised  in  women's  magazines 
including  Woman's  Own,  Woman's 
Realm,  Family  Circle,  Living,  Home 
and  Freezer  Digest,  TV  and  Radio 
Times,  My  Weekly,  Woman's  Weekly, 
Woman  and  Home,  Mother,  Parents, 
Woman  and  People's  Friend. 

Andrex,  says  the  company,  Will  be 
supported  by  a  £1  million  spend  on 
1     television  advertising  this  year  as  well 


as  £375,000  in  women's  Press. 
Bowater-Scott  Corporation  Ltd, 
Bowater-Scott  House,  East  Grinstead, 
West  Sussex.  ■ 


Fancy  Free  in 
a  carton 

Fancy  Free  is  to  be  re-packaged  in 
a  carton,  Which  according  to  Lilia- 
White  gives  better  opportunities  for 
display  and  obviates  the  confusion  that 
the  previous  polythene  pack  contained 
a  mini  pad.  The  liberated  bird  and 
cage  design  has  been  retained  for  easy 
recognition. 

With  the  new  packaging,  the 


promotion  entitled  "Fancy  £1  Free?" 
continues,  supported  through  media  and 
in-store  leaflets.  In  return  for  four 
Fancy  Free  fronts,  the  consumer  will 
receive  £1.  Fancy  Free  is  also  being 
backed  With  an  advertising  campaign 
until  the  end  of  the  year  in  all  young 
women's  magazines.  Lilia-White  Ltd, 
Alum  Rock  Road,  Birmingham.  ■ 


Fragrances  and 
soaps  imported 

Richards  &  Appleby  are  distributing 
two  imported  fragrances  and  a  range 
of  soaps  from  the  US. 

One  of  the  fragrances,  Gosh,  is 
said  to  be  the  first  Danish  fragrance 
available  in  Britain.  The  range 
comprises  perfume  oil  (£1.75),  eau  de 
toilette  (£2.25),  and  atomiser  (£3.75). 
Other  products  are  a  deodorant  body 
spray  and  body  lotion  (both  £1.95). 

The  second  fragrance,  manufactured 
by  Caribbean  Perfumes,  is  Delys  from 
the  house  of  Charles  Lamaine. 
Described  as  a  blend  of  jasmine  and 
carnation  on  a  chypre  base  -it  is 
available  as  perfume  in  ioz  hand 
finished  cut  glass  bottles  and  eau  de 
toilette  in  41oz  decanter-type  bottles. 
Both  retail  for  £16.50. 

Katherine  Gray  soaps,  manufactured 
in  the  US,  have  a  pictorial  design 
or  monogram  initial  printed  through 
them.  They  are  boxed  in  two  sizes — 
four  guest  tablets  (£1.89)  and  two  bath 
tablets  (£1.59).  Richards  &  Appleby 
Ltd,  Gerrard  Place,  East  Gillibrands, 
Skelmersdale,  Lanes.  ■ 
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Have  you  a  tender  spot 
forMetanium? 


Some  nappy  rash  products  soothe. 
Others  protect. 

Metanium  is  specially  formulated  to 
do  both. 

Metanium  contains  a  silicone  base.  This 
acts  as  a  water  barrier  to  protect  the  baby's 
sensitive  skin. 

It  also  contains  the  right  balance  of 


titanium  salts  to  absorb  urine  and  promote 
rapid  healing. 

Because  Metanium  has  been  clinically 
shown  to  be  an  exceptionally  successful 
treatment  for  nappy  rash,  it  is  widely 
recommended  by  health  visitors. 
They've  got  a  soft  spot  for  it. 
Your  spot  for  Metanium 
is  on  your  shelf. 


Metanium 


Titanium  dioxide  20%, titanium  peroxide  5%,  titanium  salicylate  3%, titanium 
tannate0.1%,  in  a  siliconised  paraffin  base. 


for 


NappyRash. 


♦Metanium  is  a  trade  mark.  P.  L.  No.  0102/5012 
For  further  information  send  to  Dept.  L.H.,Bengue&  Co.  Limited, St.  Ives  House.  Maidenhead.  Berks. 
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THIS  YEAR 
LOTS  OF  YOUR  FRIENDS 
WILL  WALK  OUT  ON  YOU. 


<w  mm  4T 


With  all  the  publicity  we're  giving 
them,  you  won't  be  keeping  your 
Friends  for  long. 

Because  the/ve  become  very 
popular.  With  more  and  more  people 
turning  to  their  Friends  in  moments  of 
need,  to  soothe  their  troubled  throats 
and  clear  their  heads. 

And,  with  national  advertising  run- 
ning throughout  the  winter  months, 
your  Friends  aren't  going  to  be  hanging  \ 
around.  | 

So  make  sure  you've  got  plenty  in    1  pj 
stock  -  available  in  24  packet  outers.-  Friend 


Fmi 


GgHjjOUSE'S  Original] 

approx.contentTo'T 

MOUTH  EVERf2^HVESLOWLyIN 

THE 


^tpaStponQ  Throw  &  chest  lozu^ 


APPROX.  CONTENTS  Bg, 
M  LOW  ONE  LOZENGE  TO  DISSOLVE  SLOWOf 
A  MOUTH  ENERY  2  OR  3  HOURS 


ALLOW  ONE 


Also  available:  Fisherman's  Friend  Honey  Cough  Syrup  and  Fisherman's  Friend  Rubbing  Ointment. 

Lofthouse  of  Fleetwood  Limited,  Dept.  CD,  Fleetwood,  Lanes.  Tel:  Fleetwood  2435 
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'Number  1  for  81'  theme 
for  Lookers  by  Polaroid 


Lookers  by  Polaroid  sunglasses  are  to 
be  supported  in  1981  With  a  £50  million 
promotion. 

Under  the  title  "Number  1  for  81" 
to  emphasise  the  22  per  cent  market 
share  (independent  retail  audit  figures) 
of  the  brand,  the  company  is  offering 
all  types  of  sunglass  lenses  under  the 
Lookers  by  Polaroid  banner. 

In  what  is  claimed  by  the  company 
to  be  the  largest  promotion  that  the 
sunglass  trade  has  ever  seen,  consumers 
are  offered  a  £1  refund  on  the  price  of 
any  Lookers  by  Polaroid  sunglass 
purchased  over  £6.  (The  company  will 
handle  the  refunds  directly).  Polaroid 
have  already  run  three  similar 
promotions  in  the  instant  photographic 
market  and  the  company  expects  a 
huge  response  to  the  offer  in  the  early 
spring  of  1981. 

The  promotion  will  be  backed  up 
by  a  national  advertising  campaign  and 
the  £1  refund  vouchers  and  dispensers 
will  be  distributed  to  retailers  in  a 
display  material  package. 

The  1981  Lookers  range  has  over 
100  models  and  variations  with  the 
accent  on  metal  models.  The  sunglasses 
will  be  available  to  retailers  in  packs  of 
50,  100,  150  and  250  units  and  come 
prepriced.  Stands  are  internally 


illuminated  with  headers  featuring  the 
"£1  money  back"  promotion  and 
fashion  pictures  to  tie-in  with  national 
advertising.  Each  stand  is  supplied  with 
a  mirror,  a  "£1  off"  leaflet  dispenser, 
banners  and  door  decals.  A  new  stand 
that  holds  12  clip-on  variations  is 
enclosed  with  the  30  unit  clip-on  pack. 

Two  new  photochromic  lenses  have 
been  added  to  the  1981  range  of 
sunglasses.  The  new  lenses,  both 
Reactolite  Rapide,  come  in  a  brown 
and  a  pretinted  grey,  and  are  included 
in  the  photochromic  pack  of  20 
sunglasses. 

Sunglass  prices  range  from  £3.95  for 
a  clip-on,  and  £5.95  for  a  metal 
sunglass,  to  £19.95  for  a  top  of  the 
range  photochromic  or  one  of  the 
couture  range  of  Christian  Latour 
models  which  all  have  CR39  graduated 
lenses. 

An  early  buying  incentive  is 
available  to  retailers  who  buy  in  the 
next  few  months  and  Polaroid 
representatives  are  now  calling  on 
chemists.  Retailers  who  have  not 
received  a  visit  should  contact  Hilary 
Tootell  on  St  Albans  (0727)  59191 
extension  256.  Polaroid  (UK)  Ltd, 
Ashley  Road,  St  Albans,  Herts.  ■ 


Reintroduction  of 
Sport  Gloss 

Max  Factor  are  re-introducing  Sport 
Gloss,  their  lip  protector  for  sport 
and  leisure. 

Sport  Gloss  (£1.15)  is  a  dear  gloss 
lipstick  with  a  moisturised  protective 
cream  centre  to  safeguard  the  lips  in 
all  weather;  it  also  contains  a  sun- 
screen. Sport  Gloss  can  be  worn  on  its 
own  for  a  natural  effect  or  over  lipstick 
for  extra  shine. 

The  men's  fragrances  Fresh  Amber 
and  Fresh  Spice  have  been  repackaged 
in  chunky  bottles  with  amber  and  blue 
styling  respectively.  The  two  ranges 
comprise  six  items — pre-eleotric  shave, 
shave  foam,  aftershave,  cologne,  talc 
and  antipersipirant. 

L.A.,  the  new  Max  Factor  perfume, 
is  currently  on  offer.  A  30g  cologne 
spray  is  available  unoartoned  for  £2.60, 
a  saving  of  £1.  Also  available  ds  a  15g 
perfume  spray  at  the  same  price. 

Blase  is  also  currently  on  special 


offer  in  a  lOg  cologne  spray  and  8 
roller  perfume  (£1.25  each).  Max 
Factor  Ltd,  16  Old  Bond  Street, 
London  W1A  3AH.  ■ 


New  counter  display  unit  for  Predictor, 
holding  up  to  15  packs.  Bonuses  are 
available  through  the  company 
representatives.  Chefaro  Proprietaries 
Ltd,  Crown  House,  Mordon,  Surrey 
SM4  5DZ. 


Complexion  Care 
joins  Pifco  range 

Complexion  Care  is  the  latest  addition 
to  the  Pifco  range  of  beauty  products 
and  is  described  by  the  company  as 
an  all-in-one,  battery-operated  skin 
cleanser  and  conditioning  set,  which 
they  say,  will  clean,  moisturise  and 
massage  the  skin  as  well  as  applying 
lotions  and  cosmetics. 

Complexion  Care  (£9.50)  consists 
of  a  contoured  power  handle,  styled 
in  white  with  pink  switch  buttons  and 
five  different  attachments,  all  of  which 
come  in  a  presentation  box. 

The  attachments  are  a  cleansing 
brush  for  use  with  medicated  soap,  a 
massaging  disc  for  the  delicate  facial 
areas,  a  firm  massaging  brush  for  use 
with  moisturising  creams  and  to 
stimulate  and  soften  the  skin,  a  soft 
sponge  for  applying  cream  and  make- 
up and  a  pumice  stone  to  smooth 
rough  and  fiakey  skin.  Pifco  Ltd, 
Failsworth,  Manchester  M35  0HS.  ■ 


Vitalis  offer 


During  Septemlber  and  October  100ml 
bottles  of  Vitalis  mens'  hairdreslsing 
will  be  in  price  marked  packs  £0.79. 
This  is  a  £0.25  discount  off  the 
recommended  price.  Bristol-Myers  Co 
Ltd,  Stamford  House,  Station  Road, 
Langley,  Slough,  Bucks.  ■ 

The  Futura  Goya  advertisement  will  run 
as  a  full  colour,  whole  page  insertion 
in  women's  monthly  and  weekly 
magazines  until  Christmas.  Goya 
International  Ltd,  Badminton  Court, 
Amersham,  Bucks. 
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Trio  of  synchron  shavers 
from  Braun  Electric 


Braun  have  introduced  three  new 
shavers  into  their  range  incorporating 
the  Braun  foil  shaving  system. 

The  Braun  synchron  2  way  shaver 
can  be  used  as  either  a  rechargeable 
shaver  or  a  mains  shaver,  an  asset  the 
company  believes  which  will  make  it 
the  ideal  choice  for  today's  executive. 

Incorporating  Braun's  design  and 
shaver  technology — which  includes  the 
foil  shaving  system  and  long  hair 
trimmer — the  shaver  also  includes  a 
recharging  unit,  which  when  fully 
charged  gives  approximately  half  an 
hour  of  shaving  time.  The  synchron  2 
way  (£28.95)  comes  in  a  travel  case. 

Described  as  an  elegant  mains 
shaver  at  a  competitive  price,  the 
Braun  synchrons '(£16.95)  comes  with 
the  usual  Braun  three  year  guarantee. 
It  features  a  long  hair  trimmer  for 
beard  and  sideboards  and  has  an  easy 


to  operate  switch  for  convenience. 

Finally  the  Braun  synchron  de  luxe 
(£19.95)  is  described  by  the  company 
as  a  value  for  money  shaver  which 
features  the  Braun  foil  shaving  system, 
a  long  hair  trimmer,  dual  voltage, 
comes  with  a  coil  cord  and  is  supplied 
in  its  own  case.  Braun  Electric  (UK) 
Ltd,  Sunbury-on-Thames,  Middlesex.  ■ 


J  &  J  cosmetic 
bag  offer 

Johnson  &  Johnson  are  offering  a  free 
cosmetic  bag  to  purchasers  of  their 
baby  powder.  The  cosmetic  bag  is  made 
from  cotton,  in  a  red  and  cream  striped 
design.  It  has  ;a  waterproof  polythene 
lining  and  zip  top  and  measures 
approximately  61  x  4|in. 

To  receive  the  bag  consumers  send 
in  two  waistJbands  from  the  specially 
banded  packs  and  £0.10  towards 
postage.  Special  packs  are  available 
in  the  large,  economy  and  extra 
economy  sizes  of  Johnson's  baby 
powder.  The  offer  will  run  until  June 
30,  1981. 

In  addition  to  the  cosmetic  bag, 
consumers  can  order  a  matching  toilet 
bag  for  £1.80.  The  bag  measures 
approximately  10  x  7'in  and  is  designed 
to  hold  toiletries  and  other  bathroom 
accessories.  Johnson  &  Johnson  Ltd, 
260  Bath  Road,  Slough,  Berks  SL1 
4EA.  ■ 


IN  THE  RIGHT  PLACE 

The  right  place  is  in  the  home  where  all  family 
contacts  can  be  treated  simultaneously. 
Treating  the  patient  alone  is  not  enough, 
because  head  lice  can  spread  rapidly  and 
easily  to  others. 


DE-HOUSE  THAT  LOUSE ! 

FOUR  SIMPLE 
TREATMENT  STEPS. 

FOUR  GIANT 
STRIDES  TOWARDS 
ERADICATION. 

DERBAC  LIQUID 

WITH  MALATHI0N 

-the  Family  Pack  for  the 
family  head. 


AT  THE  RIGHT  TIME 

The  right  time  is  the  evening  when  the  family 
arelogether  and  *DERBAC  LIQUID  has  the 
whole  night  to  exert  its  full  effect. 


WITH  THE  RIGHT  PRODUCT 

The  right  product  is  *DERBAC  LIQUID  with 
Malathion.  It  contains  malathion  0.5%  the  most 
effective  anti-louse  agent  currently  available. 
*DERBAC  LIQUID  with  Malathion  is  non- 
inflammable  -  safe  to  use  in  inexperienced 
hands  and  where  a  fire  hazard  may  be  present. 
It  is  pleasant  to  use  causing  no  embarrassment 
to  the  user. 


USING  THE  RIGHT 
TECHNIQUE 

The  right  technique  is  to  cover  all  areas  of  the 
scalp,  and  to  massage  well  in  paying  special 
attention  to  hair  roots,  fringes,  partings  and 
behind  the  ears.  Leave  to  dry  naturally.  Wash 
with  a  bland  shampoo  and  comb  to  remove 

dead  eggs. 


*DERBAC  Liquid  with  Malathion.  Warnings,  precautions.  Keep  out  of  the 
eyes  and  out  of  reach  of  children.  Do  not  treat  children  under  six  months  except 
on  medical  advice.  Clinic  workers  in  regular  contact  with  the  product  should 
wear  rubber  gloves.  For  external  use  only.  Do  not  use  more  than  once  a  week 
for  three  weeks. 

For  the  effective  treatment  of  pediculosis.  RL  0102/0005.  Further 
information  and  data  sheets  are  available' from  Bengue  and  Co.'Limited,  St.  Ives 
House,  St.  Ives  Road,  Maidenhead,  Berks. 

'DERBAC  is  a  trademark. 
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f  he  Bideford 
f  own  Band 
arc  blowing  our  trumpet 
ai  well  ai  their  own 


3H 


Sore  or  cracked  lips  are  as  disastrous  to  a  bandsman 
as  a  pulled  muscle  is  to  a  footballer.  Neither  can  play 
again  until  they've  healed. 

That's  why  the  Bideford  Town  Band  insist  on 
Blistezeto  protect  their  lips  from  the  ravages  of 
the  weather.  They've  found  that  nothing  provides 
more  effective  relief  for  sore  lips  and  cold  sores 
than  gentle,  medicated  Blisteze  cream. 

So  if  you  have  a  customer  making  a  song 
and  dance  about  sore  lips,  remember  the 
Bideford  Town  Band. 

And  recommend  Blisteze. 


Blisteze. 
For  tore  lips 
and  cold  sores 


Dendron  Ltd.,  94  Rickmansworth  Rd.,  Watford,  Herts,  WD1  7JJ,  Tel  (0923)  29251 
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COUNTERPOINTS 


Milupa  introductory 
packs  nationwide 


After  successful  test  marketing,  40g 
introductory  packs  of  Milupa  infant 
foods  (£0.24)  are  now  available 
nationwide  in  new  display  units. 

The  introductory  packs  contain  up 
to  four  servings.  The  company  has 
found  that  mothers  welcome  the 
chance  to  buy  small  boxes  before 
going  on  to  purchase  standard  packs. 
There  are  five  varieties — mixed 
vegetable,  carrot  and  tomato,  apple, 
orange,  and  mixed  fruit — packed 
individually.  In  an  outer  there  are  six 
display  units  each  containing  24  x  40g 
packs.  Pharmacists  may  order  by  the 
complete  case  or  by  separate  display 


t  Food 


units  from  their  wholesalers.  A  full- 
colour  leaflet  is  available  to  publicise 
the  new  packs  to  mothers.  Milupa  Ltd, 
Western  House,  Hercies  Road, 
Hillingdon,  Middlesex  UB8  2  J  A.  ■ 


Pruven  renamed 
and  soap  added 

Pruven  acne  treatment  is  to  be 
renamed  as  Pro-ven  because  of  a  trade 
name  similarity.  The  gel  is  currently 
being  test  marketed  in  the  Tyne  Tees 
region  and  this  is  now  being  extended 
to  the  Trident  television  area. 
Advertising  will  begin  in  mid- 
September  and  run  until  February. 

As  a  complement  to  Pro-ven,  Acne- 
aid  soap  will  be  available  in  OTC 
packs  in  the  test  areas.  The  packs 
(75g,  £0.86)  have  the  same  colour 
design  as  for  Pro-ven.  The  lOOg-size 
"ethical"  bar  will  still  be  marketed. 
Stiefel  Laboratories  (UK)  Ltd, 
Wellcroft  Road,  Slough,  Berks  SL1 
4QA.  ■ 


'Chemist'  pack  of 
Braun  electricals 

Electrical  Wholesalers  BDC  have 
negotiated  a  special  "chemist  pack"  of 
Braun  appliances.  The  pack  contains 
only  items  which  move  quickly  through 
pharmacies  and  comes  complete  with 
display  material,  consumer  leaflets  and 
a  Papermate  Profile  pen-and-pencil  set 
as  a  free  gift  which  the  chemist  may 
use  as  he  wishes. 

All  the  products  are  featured  in 
Braun 's  autumn  advertising  campaign 
and  the  total  package  comes  at  a  small 
discount  on  BDC's  normal  competitive 
trade  prices — £92.50  excluding  VAT. 
Trade  prices  for  items  in  the  pack 
range  from  £4.29  to  £12.17. 

The  pack  comprises  two  Dl  electric 
toothbrushes,  two  PGC1000  compact 
hairdryers,  two  Synchron  S  men's 
shavers,  two  White  Lady  Elegance 
ladyshavers  and  one  Sprint  battery- 
mains  shaver. 

BDC  are  also  introducing  monthly 
special  offers — '"price  busters" —  at  as 
much  as  25  per  cent  below  normal 
trade  prices.  Among  the  items  in  the 
September  list  are  Braun  PG'CIOOO  and 
Micron  shaver,  Carmen  hairdryers, 
Dreamland  and  Monogram  electric 
blankets  and  Moulinex  hairdryers. 
Details  will  appear  in  "BDC  Times". 
British  Distributing  Co,  BDC  House, 
590  Green  Lanes,  Haringey,  London, 
N8  ORA.  ■ 


ON  TV 
NEXT  WEEK 


Tudor  changes 

Tudor  have  adjusted  the  prices  of  their 
camera  outfits.  The  201  now  retails  at 
£9.95,  the  203TF  at  £29.95  and  the 
202EF  has  gone  down  to  £14.95.  A 
new  addition  to  the  range,  the  126X, 
will  sell  at  £6.95.  They  have  also 
introduced  a  24  exposure  110  colour 
film,  the  Tl  10-24,  which  retails  at 
£1.56.  Tudor  Photographic  Group  Ltd, 
30  O.xgate  Lane  Industrial  Estate, 
London  NW2  7HU.  ■  

FSC  vouchers 

Vouchers  worth  25p,  redeemable 
against  selected  FSC  supplements,  will 
be  sent  to  all  consumers  who  write  for 


copies  of  the  free  booklet  "Food 
supplements  and  vitamins  explained." 
Health  &  Diet  Food  Co  Ltd,  79  High 
Street,  Godalming,  Surrey.  ■ 


From  reps  only 

May  &  Baker  regret  that  the  winter 
bonus  terms  notified  on  p347  of  this 
issue  were  not  made  fully  Clear  in  the 
information  supplied  to  C&D.  The 
10  for  9  and  higher  bonus  offers  on 
125ml  packs  of  Phenergan  elixir, 
Phenergan  compound  and  Tixylix 
apply  only  to  orders  placed  through 
M&B  representatives  who  will  be 
conducting  an  extensive  campaign 
September  8  to  November  21.  May  & 
Baker  Ltd,  Dagenham,  Essex,  ■ 


Ln    London     WW  Wales  &  West     We  Westward 


M  Midlands  So  South 

Lc  Lanes       NE  North-east 

Y  Yorkshire  A  Anglia 

Sc  Scotland    U  Ulster 


B  Border 

G  Grampian 

E  Eireann 

CI  Channel  Is 


Alka  Seltzer: 

All  Clear: 

Anadin: 

Aspro  Gear: 

Body  Mist 

Clairelle: 

Crest  toothpaste: 

Fiesta  towels: 

Head  &  Shoulders: 

Oil  of  Ulay: 

Sine-off: 

Sucron: 

Thick  Parazone: 
Topex: 
Vitapointe: 
Zest  toilet  soap: 


All  areas 
All  areas 
All  areas 
A 

All  areas 
M 
Y,  A 
All  areas 
Ln,  M,  Y,  A,  U,  CI 
Ln 
Ln 

Ln,  A,  Lc 
All  areas 
All  except  Sc 
All  areas 
M,  Lc,  Sc 
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Fancy  Free  stacks  up  better  than  ever  before!  Why? 

•  Now  in  a  striking  cardboard  pack  to  give 
-  stacks  more  display  opportunities 
-  stacks  more  shelf  impact 

•  Now  with  stacks  more  advertising  and  promotional  support. 

•  And  following  recent  massive  sampling  promotions,  stacks  more 
girls  and  women  want  to  try  Fancy  Free! 

So  be  ready  for  the  increased  demand! 
Stock  the  small  stick-on  that  stacks  up! 

New  Fancy  Free  by  Dr.  White's. 


DENTAL  SURGERY 


Who  do  you  thinlj 
best  advice  on  del 


SmaitKeen  &Flash 

PRACTITIONERS  IN  advertising 


Dentists  recommend  Oral-B  more  than 
any  other  toothbrush  because  they  know,  as 
professionals,  that  no  other  brand  can  care  for 
their  patient's  teeth  better 

As  well  as  giving  us  a  lot  of  satisfaction,  it  gives 
you  a  lot  of  Oral-B  sales. 

People  act  on  their  dentist's  advice  and  once 
they've  switched  to  an  Oral-B  brush  they  stick 
with  it 

That's  something  even  the  most  expensive 
advertising  campaign  could  never  hope  to 
achieve. 

Why  do  dentists  prefer  Oral-B? 
Dentists  prefer  Oral-B  brushes  because, 
basically,  dentists  helped  us  design  them. 

Everything  a  dentist  thinks  essential  in  a  good 
brush  we  have  included  in  ours. 

A  range  to  satisfy  everyone. 
In  the  Oral-B  range  you'll  find  no  less  than 
seven  sizes  of  brush,  including  an  interproximal,  as 
well  as  high  quality  dental  floss  and  disclosing 

rives  the 
calcare? 

tabletsTogethei;  they  cover  every  aspect  of  efficient 
dental  care. 

You'll  find  that  your 
customers  won't  just  ask  for  an 
Oral-B  brush  by  name. 

On  their  dentists  recom- 
mendation they'll  ask  for  it  by 
name  and  size. 

And  because  they  know 
exactly  what  they  want  no 
amount  of  persuasion  will  make 
them  switch  brands. 

Oral-B  users  brush  more  regularly 
And  buy  brushes  more  regularly 

Oral-B  users,  in  general, 
have  a  keen  interest  in  dental 


Oral-B  10  (Sulcus)  Batys  first  brush.  20,  Child's  brush. 
30,  Young  person's  brush.  35,  Ideal  brush  for  adults.  40,  larger  brush  for  adults. 
60,  Extra  large  brush  for  adults.  Interproximal  brush. 


hygiene.  They  tend  to  brush  their  teeth'  more  often 
and,  more  important  to  you,  buy  new  brushes 
more  often. 

The  typical  user  will  change  brushes  four 
times  a  year- that's  four  times  the  national  ■ 
average. 

So  by  stocking  our  full  range  you  can  expect 
more  turnover  and  more  profit 

Which  brand  should  you  stock? 

Obviously  we  believe 
that  any  retailer  who  doesn't 
stock  the  Oral-B  range  is 
missing  out  on  a  great  sales 
opportunity 

But  don't  just  take  our 
word  for  it  Next  time  you 
visit  the  dentist  do  what 
thousands  of  people  the 
length  and  breadth  of  the 
country  do  every  day 
Ask  him  which  make  of  toothbrush  he 
recommends. 


Oral-B 


The  world's  first  name  in  dental  care. 


Small  head  to  clean 
pd. particles  from  tooth 
pices  and  difficult  to 
pch  areas. 


Unique  squared  head  design  with 
rounded  corners  and  flat  brushing 
surface  for  maximum  filament  contact 
with  tooth  and  gum  margins. 


Flexible  filaments, 
densely  packed  to  ensure 
more  effective  plaque 
removal. 


End-rounded  high 
quality  nylon  filaments 
which  are  gentle  on  gums. 


COOPER  HEALTH  PRODUCTS  LIMITED,  AYLESBURY,  BUCKS.  TEL:  029-664  701.  TELEX:  837238. 


Straight,  firm  handle  to 
ensure  just  the  right  degree  of 
guidance  and  pressure  for.' , 
effective  brushing. 


image... 


Chapel  Street,  System,  Leicester  LE7  8HN 

f(M    Telephone:  0533  60791 1  Telex  342125  Preci  G 


COUNTERPOINTS 


Tender  Touch  addition 
and  Nivea  offer 


Smith  &  Nephew  are  adding  an 
economy  size  pleats  to  their  range  of 
cleansing  wool  products. 

The  economy  pleats  (f  0.67|)  are 
packed  in  cases  of  30  and  produced  in 
the  same  70  per  cent  cotton,  30  per 
cent  viscose  formulation  as  the  existing 
pleat.  The  product  has  an  average 
weight  of  200g  and  the  existing  pleat 
averages  75g.  Merchandising  support 
will  include  shelf  edgers  and  stickers  to 
use  with  the  Tender  Touch  "space 
savers",  distributed  by  the  sales  team. 

All  standard  packs  of  Tender  Touch 
cleansing  wool  will  feature  a  trial  size 
offer  for  Nivea  lotion,  this  autumn. 
Flashed  packs  carrying  details  of  the 
offer  will  be  available  to  retailers.  For 
£0.25  plus  two  proofs  of  purchase  from 
the  flashed  packs;  consumers  will 
receive  a  60ml  trial  size  of  Nivea 
lotion.  No  closing  date  has  been 
specified  for  the  offer. 

POS  material  in  the  form  of  a 
combined  shelf-edger  and  wobbler,  with 
the  wobbler  announcing  the  offer,  has 
been  devised  to  suport  the  promotion. 

Agfa  cassette 
competitions 

Agfa-Gevaert  are  launching  a 
promotion  for  magnetic  tape  cassettes 
in  September  with  competitions  for  the 
trade  and  consumer. 

Based  on  the  theme  "Agfa  cassettes 
sound  perfect",  the  promotions  will  be 
backed  by  national  consumer  and  trade 
press  advertising. 

The  trade  competition  runs  for  eight 
weeks  from  September  22  and  carries 
first  prize  of  a  holiday  for  two  in  the 
United  States.  There  will  also  be  200 

Reactolite  Rapide 
name  changes 

The  Reactolite  Rapide  range  of  three 
photochromic  glasses,  manufactured  by 
Chance  Pilkington,  are  to  be  marketed 
under  their  own  individual  identifying 
names  later  this  year. 

The  original  grey  Reactolite  Rapide 
glass  is  to  be  called  Reactolite  Rapide 
grey  90  to  avoid  confusion  with 
Chance  Pilkington's  new  grey  pre-tint 


At  the  end  of  the  promotion  period, 
the  retailer  may  detach  the  wobbler, 
leaving  the  shelf-edge  strip. 

During  the  promotion  period,  all 
packs  will  be  marked  with  the  offer, 
unless  the  retailer  specifically  requests 
otherwise.  Smith  &  Nephew  Ltd 
Bessemer  Road,  Welwyn  Garden  City, 
Herts.  ■ 


second  prizes  of  a  game  compendium 
and  5,000  runner-up  prizes  of  Agfa 
twin-pack  playing  cards.  Orders  for  30 
Agfa  +  6  blank  cassettes  will  result  in 
a  prize  denoted  by  a  ticket.  POS 
promotions  include  a  roundel  and 
circular  shelf  wobbler. 

In  the  consumer  competition 
entrants  have  to  ring  the  differences 
between  two  illustrations  and  complete 
a  tie  breaker.  Entries  have  to  be 
enclosed  with  an  Agfa  +  6  index  card 
as  proof  of  purchase.  Prizes  include 
Toshiba  audio  equipment  and  the 
competition  runs  until  December  31. 
Agfa-Gevaert  Ltd,  27  Great  West  Road, 
Brentford,  Middlesex.  ■ 


version  of  Reactolite  Rapide  glass, 
aimed  specifically  at  the  sunglass 
market,  which  is  to  be  launched  later 
this  year  as  Reactolite  Rapide  grey  70. 

Chance  Pilkington's  new  brown 
Reactolite  Rapide  glass  will  be  called 
Reactolite  Rapide  Brown  90.  To  help 
consumers  differentiate  between  the 
glasses  at  POS,  Chance  Pilkington  are 
producing  identifying  lens  cling  tickets 
for  each  version.  Both  new  versions  will 
be  available  in  sunglass  for  the  1981 
season.  Chance  Pilkington  Ltd, 
St  Asaph,  North  Wales.  ■ 


Bonus  and  holiday 
chance  from  M  &  B 

A  chance  to  win  a  week  in  Washington 
DC  and  OTC  bonus  terms  are  being 
offered  by  iMay  &  Baker. 

The  bonus  terms  are  a  "10  for  9" 
offer  on  125ml  packs  of  Phenergan 
elixir  and  compound  and  Tixylix  and 
will  apply  to  all  orders  placed  between 
September  8  and  November  21 .  Mixed 
orders  will  qualify  and  there  are  bigger 
bonuses  for  quantities  greater  than  100 
packs.  Orders  will  be  serviced  by 
wholesalers. 

A  week  in  Washington,  for  two, 
will  be  offered  to  two  winners  of  a 
competition.  The  winners  and  their 
companions  will  spend  seven  nights  in 
a  central  hotel  in  Washington  in  th6 
Spring  of  1981.  As  with  the  bonus 
terms,  this  competition  is  offered  to 
retail  pharmacists  only.  May  &  Baker 
Ltd,  Dagenham,  Essex.  ■ 


Playtex  do  better 
in  drug  stores 

Playtex  tampons  are  performing  much 
better  in  drug  stores  than  chemists 
according  to  statistics  released  by  the 
company  for  the  May- June  period.  In 
drug  stores  the  company  claims  to  have 
achieved  a  10.4  per  cent  share  of  the 
tampon  market  compared  to  a  4  per 
cent  share  of  the  combined  chemist/ 
drug  store  market.  The  company  also 
claims  there  has  been  a  6  per  cent 
growth  in  the  total  tampon  market 
during  the  four  months  since  the  launch 
of  Playtex — compared  to  the 
corresponding  period  last  year.  Playtex 
International,  36  Chertsey  Road, 
Woking,  Surrey.  ■ 


Faberg6  rallycross 
support  for  Brut 

Faberge  have  confirmed  their  continuing 
commitment  to  champion  rallycross  „ 
driver  Dave  Fuell,  who  this  year  enters 
rally  driving  for  the  first  time.  He  joins 
other  top  sports  stars  such  as  Kevin 
Keegan,  Henry  Cooper  and  speedway  & 
racer  Tony  Briggs  in  promoting  Brut 
33,  for  which  he  features  in  new 
"splash  it  all  over"  promotional 
material.  Faberge  Inc,  Ridgeway,  Iver, 
Bucks  SL0  9JG.  ■ 


Chemist  &  Druggist    6  September  1980 


347 


SHOP  EQUIPMENT 


Snap-Tite  unit 
from  Church 


Church's  have  added  a  new  display 
unit  to  their  Snap-Tite  range  of 
equipment. 

It  is  a  lockable,  glass-fronted,  wall- 
mounted  cabinet  with  multi  (glass) 
shelving,  sliding  glass  doors 
and  a  choice  of  suede-finish  interiors 
with  or  without  built-in  lighting.  The 
frame  is  finished  in  white  laminate 
with  aluminium  trim  and  is  available 
in  a  four  ft  module  only. 

Matching  base  storage  cupboards 
are  offered  with  a  choice  of  shelving 
and  sliding  doors,  or  drawer  units — 
either  two  x  two  ft  deep  or  three  x 
seven  inches  deep.  Church  &  Co 
(Fittings)  Ltd,  South  Street,  Reading, 
Berks.  ■ 


Counter  leaflet 


Northfleet  have  published  an  illustrated 
leaflet  on  their  range  of  showline 
counters  and  display  units.  Over  60 
standard  items  of  equipment  are  listed 
in  the  publication.  Northfleet  Group, 
Tower  Works,  Lower  Road,  Gravesend, 
Kent,  DAI  I  9BE.  ■ 


This  free-standing  unit  for  "light  objects" 
is  available  in  round,  triangular,  square 
or  oblong  shapes.  "Custom"  models  will 
also  be  made  to  order.  Keenets  Ltd, 
Furlong  House,  East  Street,  Warminster, 
Wilts  BA12  9BY 
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Cassettmaster  "brings  product  and 
advertising  support  together  where  it 
will  have  the  greatest  impact — at  the 
POS".  At  the  centre  of  the  system  is  the 
product  message,  which  can  be  either 
video  or  film.  Both  formats  are  operated 
in  a  continuous  running  basis  with  no 
manual  rewinding  necessary.  It  is 
available  as  a  standard  unit  on  wheels  or 
can  be  designed  and  built  to  any 
specification.  RT  Display  Systems  Ltd, 
212  New  Kings  Road,  London,  SW6  4NZ 


Christmas  display 


Hallons  are  offering  a  range  of 
Christmas  display  materials  to  give 
impact  to  Christmas  promotions.  It 
includes  printed  posters,  tickets, 
hanging  banners  and  showcards  and 
these  are  supported  by  a  new  Santa 
design  scheme. 

They  also  market  a  selection  of 
metallic  Christmas  displays — the 
existing  range  of  blue /silver 
decorations  has  been  expanded  and  is 
now  supported  by  a  cerise  /silver 
selection  of  chandeliers,  wall  stars  and 
garlands.  Hallons  Ltd,  Perry  Road, 
Harlow,  Essex.  ■ 


Quadrant  plinth  systems  are  supplied  in 
sets  of  four  complimentary  units.  A 
range  of  sizes  is  available,  manufactured 
in  Perspex,  in  a  large  range  of  colours 
and  in  Scandinavian  ply,  with  a  natural 
eggshell  finish.  Sets  are  available  from 
£13  to  £160.  Oracle  Display,  7  Regents 
Bank,  Gravel  Lane,  Wilmslow,  Cheshire 


Flatbed  imprinter 


Dymo  Business  Systems  have  intro* 
duced  a  new,  "low-cost"  flatbed 
imprinter  which:  "combines  all  the 
advantages  of  cheque  verification  and 
credit  card  acceptance  with  a  number 
of  improvements  in  design." 

The  Farrington  model  1000 
simultaneously  imprints  the  cheque 
card  number,  retail  location  and 
authorisation  details  onto  the  cheque. 
The  same  machine  will  also  accept  all 
kinds  of  credit  card  and  form-set  size 
for  rapid  processing  of  the  growing 
number  of  credit  card  sales. 

Dymo  say  that  to  produce  a  perfect 
transcription  every  time,  the  machine 
holds  cheque  card  and  cheque  or 
credit  card  and  form-set  exactly  in 
place,  while  all  details  are  imprinted. 
This  is  done  with  either  a  single-pass 
hand  movement  or  double-pass  move- 
ment— there  are  both  designs  to  choose 
from.  The  machine  incorporates  an 
adjustable  ink  roller  and  also  has  a 
"unique"  station  plate  holder  for 
printing  the  location  and  authorisation 
details  which  can  accommodate  all 
commonly-used  location  plates. 

The  desk-top  machine,  which  has 
non-skid  rubber  feet,  measures  13  in 
by  6  in.  Dymo  Business  Systems  Ltd, 
Browells  Lane,  Feltham,  Middx.  ■ 


Sign  brochure 


Under  the  heading  "Signs  To  Conjure 
With  . .  ",  Cowling  have  produced  a 
brochure  outlining  the  services  and 
products  available  from  the  company. 
Each  colour  spread  shows  a  variety  of 
signs  and  their  positioning  within  the 
environment.  Photographs  are  also 
used  to  show  specific  signs  as  samples 
of  co-ordinated  corporate  signing 
programmes.  Cowling  Signs  & 
Displays  Ltd,  Fircroft  Way,  Four  Elms 
Road,  Edenbridge,  Kent.  ■ 
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Now  you  can  be  as 
Pennywiseasyour 

customers. 


Now  you  can  save  when  you  buy  your 
next  case  of  Pennywise-and  make  even  more 
profit  Just  cut  out  this  coupon  and  your 
regular  wholesaler  will  give  you  50p  off  your 
next  case  purchase  (24  x  10)  of  Pennywise 
towels. 

Pennywise  is  the  towel  available 
exclusively  to  dispensing  chemists.  Your 
customers  always  save  with  Pennywise.  Now, 

SO  Can  yOU.       Marketed  and  distributed  by  Bowater  +  Scott. 


50& 

To  the  Wholesaler.  Provided  that  this  coupon  has  been 
accepted  as  part  payment  for  one  case  (24  x  10)  of  Pennywise, 
this  coupon  will  be  redeemed  at  face  value  plus  normal  trade 
handling  allowance. 

Send  coupons  to:  Sancella  Redemption  Dept,  Box  No  661 
51  The  Mall,  LONDON  W5  3TD. 

Closing  date  31.12.80.  WD  212 
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Since  Pennywise  was  launched  in  1976  as 
the  budget-priced  sanitary  towel,  on  sale  only 
through  dispensing  chemists,  it  has  become 
more  and  more  successful. 

Pennywise  helps  you  compete  with  stores 
who  price-cut  major  sanitary  towel  brands. 
Because  although  Pennywise  is  a  quality 
product,  it  sells  at  lOp  to  15p  less  than  most 
major  brands  and  still  lets  you  make  a 
healthy  profit 


I 


*  I  make  sure  my  U 


Jayne  display 
ell  stocked'then  it 


And  that's  why  nearly  three  quarters 
of  all  chemists  and  department  stores  now 
stock  Lady  Jayne.  Because  quite  simply,  Lady 
Jayne  turns  the  hair  accessory  section  of  any 
outlet  into  a  tidy,  easy  to  run  profit  centre. 

You  can  choose  from  three  Lady  Jayne 
units  —  each  with  a  different  stock  value  -  to 
suit  any  shop  or  store. 

The  well-known  "spinner"  stand  is  now 
joined  by  an  elegant  free-standing  wall  unit  — 
and  a  smaller  modular  panel  for  the  outlet 
with  limited  space. 

All  of  them  carry  a  carefully  balanced 
selection  of  Lady  Jayne  products  devised  to 
make  the  most  of  your  display  area. 

So  you'll  see  that  this  important 
business  cannot  be  left  to  chance . . .  and  with 
Lady  Jayne  you  simply  can't  go  wrong. 
Choose  a  stand.  Display  it.  Keep  it  well 
stocked. 

The  rest  is  profit. 

For  a  list  of  your  nearest  Lady  Jayne 
wholesalers  drop  a  line  to: 
Jack  Moss, 

Laughton  &  Sons  Limited, 
Warstock  Road, 
Birmingham  B14  4RT. 
Tel.  No:  021-474  5201. 


LADY,  ME 

for  simply  beautiful  hair 


/ 
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One  small 

reason 

why  Influvac 

Mm  I nfluenza  vaccine  BP 

will  mean 
big  business 


The  new  Mini-Cartrix  is  a  first  in 
influenza  vaccination.  It  combines  all  the 
well  known  benefits  of  Influvac  with  an  increase 
in  convenience  and  efficiency  for  the  doctor  that  will 
mean  extra  business  for  you. 

Greater  convenience,  more  efficiency 

The  small  size  of  the  new  Mini-Cartrix  disposable  syringe,  reduces  storage 
problems  and  aids  your  ability  to  match  stocks  with  demand. 

Availability 

In  addition  to  the  new  Mini-Cartrix,  Influvac  is  available  in  ampoules  and 
vials  of  10  dose  and  50  dose. 

Order  early  and  make  sure  of  your  Influvac  before  the  rush  begins. 

influvac -effective  protection  against  flu. 

Product  Information 

Composition:  An  inactivated  influenza  vaccine  composed  in  accordance  with  the  recommendations  of  the  W.H.O. 
Indications:  Prevention  of  influenza,  especially  in  persons  suffering  from  chronic  bronchitis  and  other  'high  risk' 
conditions  such  as  heart,  chest  or  renal  disorders,  the  elderly,  key  personnel.  Presentation  and  Basic  NHS  costs: 
Single  dose  pre-filled  syringes  £1.70. 10  dose  (5ml)  vials  £15.60. 50  dose  (25ml)  vials  £73.50.  Product  Licence 
No:  0512/0051 
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Sassooning 
is  the  big  success 
inhaircare. 


Now- 
read  the 


Success  in  the  marketplace. 

The  Vidal  Sassoon  Hair  Care  range  is  an  outstanding 
success  in  chemists,  Independent  Research  shows: 

Month  by  month,  consumer  sales  increased  from 
January  1 980  to  a  new  sales  peak  in  June. 

*  Chemists  are  selling  more  Vidal  Sassoon  products 
at  an  increasing  rate.  Unit  sales  are  up  on  average  over  40% 
since  January. 

Sassoon  leads  the  premium  price  conditioners 
market!  Vidal  Sassoon  takes  more  money  per  chemist 
stocking  than  Flex.  Bigger  market  shares  than  Klorane  and 
Wella  Ultra  care. 

Where  stocked  Sassoon  is  taking  £20  in  every 
£100  in  conditioner  sales. 


THE  FIGURES 


Vidal  Sassoon  total  chemist  share  (£) 


Conditioner 


Conditioner 


Shampoo 


1.6 


Conditioner 

6.1 

Shampoo 

7.2 

2.0 

FEBRUARY 


APRIL 


JUNE 


Source:  Independent  Research 


Vidal  Sassoon  outspends 
all  other  premium  brands. 

This  year  Vidal  Sassoon  has  outspent  all  other 
premium  brands  according  to  independent  MEAL  figures, 
And  another  £500,000  TV  and  press  campaign  starts  in 
September.  No  one  can  match  the  support  we  are  giving 
our  brand! 


THE  FIGURES  IT! 


More  and  better  promotions. 

Major  promotions  throughout  1980  make  Sassoon 
the  brand  that  is  changing  the  market.  A  3-page  editorial 
feature  in  Woman,  one  of  the  largest  circulation  womens' 
magazines,  in  early  September  will  offer  a  free  Protein  Pac 
and  a  30p  coupon  to  60,000  readers.  On-pack  offers  and 
a  superb  gift  set  all  available  this  Autumn  to  boost  sales. 

LET  YOUR  FIGURES  (f?®  IT! 


Bigger  profits  for  you. 

Your  customers  know  that  Vidal  Sassoon  is  the  lead- 
ing authority  on  hair.  A  simple  three-step  regimen  of  products 
designed  to  work  together.  They  cater  for  all  hair  needs  in  just 
seven  products.  You  make  more  money  because  it  reduces 
the  space  you  have  to  allocate.  It  sells  for  a  higher  price  and 
returns  you  more  profit.  The  average  selling  price  for 
conditioners  is  51  p  compared  to  an  average  of  £1.25  for  the 
Vidal  Sassoon  range.  More  cash,  more  margin. 

A  recent  independent  study  shows  that  where 
Vidal  Sassoon  products  are  merchandised  together  on  a 
shelf  talker  sales  increase  by  nearly  50%. 


THE  FIGURES  (fra^P  IT! 


Undisputed 


*  Sassoon  is  the  fastest  growing  and 
most  profitable  haircare  range. 

*  Sassoon  already  has  significant 
market  share. 

Consumer  sales  show  high  level  of 
repeat  buying  across  the  range. 


Stock  and  display  Vidal  Sassoon 

in  depth.  See  what 
Sassooning  can  mean  to  your 
toiletry  business. 


VIDAL  SASSOON 


The  VS  Company  Limited 

1  Bedford  Street,  London  WC2E  9HD. Telephone  01-379  7989 


A  DEP0TS 


SOUTH  EASTERN  REGION 

Ullswater  Crescent,  Marlpit  Lane, 
Coulsdon,  Surrey  CR3  2UA 
Telephone:  01-668  4255 

EASTERN  REGION 

Essex  Road,  Hoddesdon,  Herts.  EN11  ODN 
Telephone:  Hoddesdon  67100 
(STD  Code  099-24) 

SOUTH  WALES  &  SOUTH  WESTERN  REGION 

Cooper  Road,  Thornbury,  Bristol  BS12  2UN 
Telephone:  Thornbury  416786 
(STD  Code  0454) 

WEST  MIDLANDS  REGION 

Tamebridge  Industrial  Estate,  Aldridge  Road, 
Perry  Barr,  Birmingham  B42  2TX 
Telephone:  021-356  1481 

EAST  MIDLANDS  REGION 

Poulton  Drive,  Daleside  Road, 
Nottingham  NG2  4EZ 
Telephone:  Nottingham  866361 
(STD  Code  0602) 

NORTH  WESTERN  REGION 

Crompton  House,  Longley  Lane, 
Wythenshawe,  Manchester  M22  4RU 
Telephone:  061-428  3681 

NORTH  EASTERN  REGION 

Clayton  Wood  Rise,  Ring  Road, 
West  Park,  Leeds  LS16  6QY 
Telephone:  Leeds  758761 
(STD  Code  0532) 

SCOTTISH  REGION 

Mavor  Avenue,  Nerston,  East  Kilbride, 
Glasgow  G74  4PT 
Telephone:  East  Kilbride  34831 
(STD  Code  035-52) 


f0  HAWKER  SIDDELEY 

VIDOR  BATTERIES 

Crompton  Parkinson  Limited,  50/52  Marefair,  Northampton  NN1 1NY.  Tel:  0604  30201 
Hawker  Siddeley  Group  supplies  electrical  and  mechanical  equipment  with  world-wide  sales  and  service. 

THEY'LL  NEVER  LET  YOU  DOWN 


TAKE  A  POWERFUL 


THE  EFFECT  ON 

SALES  IS 
ELECTRIFYING 


WE'VE  IMPROVED  THE  DESIGN  OF 
OUR  BATTERIES.WE  COULDN'T  IMPROVE 

THE  WAY  WE  TEST  THEM. 


SP2  SP11 

Radio  &  Torch 

Recommended  for  Baby  Alarms, 
Clocks,  Cycle  Lights,  Door  Bells/ 
Chimes,  Hearing  Aids,  Torches, 
Transistor  Radios,  etc. 


HP2 


HP7 


HP11     HP16  PP3-HP 


MN1300 


MN1400  MN1500  MN2400 


High  Power 

Recommended  for  Calculators,  Cassette 
Players/Recorders,  Cine  Cameras,  Gas 
Lighters,  Record  Players,  Tape  Recorders, 
Toothbrushes,  Toys/Models,  High  Performance 
Transistor  Radios,  etc. 


Supercell  -Alkaline 

Extended-performance,  long 
storage  life.  Recommended  for 
Cameras/Flash  Units,  Clocks, 
Pocket  Calculators,  High 
Performance  Transistor  Radios,  etc. 


PP3 


PP6 


PP9 


PP7 

Transistor 

Recommended  for  Transistor  Radios, 
Instruments  and  Transistorised  Equipment. 


General  Purpose 

Recommended  for  Burglar  Alarms,  Door  Bells, 
Lanterns,  Torches,  Toys,  etc. 


A  NEW  DESIGN 
TO  HELP  YOU,  AND  AN 
IDENTIFICATION  CHART  TO 
HELP  YOUR  CUSTOMER. 

Vidor  batteries  are  long-lasting.  But  they 
don't  stay  long  on  your  shelves. 

And  now  we've  given  them  a  powerful 
new  design;  a  design  that  will  help  them  sell 
out  even  faster. 

We  carried  out  a  carefully  planned 
programme  of  research  among  battery  users 
-your  customers -to  find  out  what  they 
really  want  from  a  battery;  even  what  they 
want  a  battery  to  look  like.  They  want  clear, 
well-displayed  information,  a  family  look,  an 
appearance  that  reflects  the  power  packed 
inside -you  will  find  them  all  on  our  new 
batteries. 

And  they  are  still  all  double-tested  before 
they  reach  you.  So  you  can  display  and  sell 
with  confidence,  knowing  Vidor  will  never  let 
you  down. 

Detach  the  identification  chart  and 
display  it  in  your  shop  to  help  give  a  big 
boost  to  sales.  We  shall  be  doing  our  part  by 
mounting  a  full  programme  of  advertising 
support  to  ensure  that  a  lot  more  people  will 
hear  a  lot  more  about  Vidor. 

If  you  don't  already  stock  Vidor  batteries, 
you'll  want  to  now.  Simply  contact  your 
nearest  depot  listed  over  the  page. 

But  do  it  right  away. 


Evaluating  food  and 
drug  Interactions 


by  A.  Li  Wan  Po,  BSc,  PhD,  BPharm,  department  of  pharmacy,  University  of  Aston 


Food  can  interact  with  drags  in  two 
major  ways,  pharmacologically  and 
pharmacokinetically.  The  first  can  be 
most  conveniently  exemplified  by  the 
well  known  interaction  between  mono 
amine  oxidase  inhibitors  (MAOIs)  and 
tyramine-containing  foods.  The  result 
is  the  elicitation  of  an  adverse  reaction 
which  in  this  case  may  be  a  hyper- 
tensive crisis.  The  danger  inherent  in 
this  type  of  interaction  is  well  docu- 
mented and  has  led  to  the  issue  of 
warning  cards  whenever  MAO'I  drags 
are  dispensed. 

The  second  type  of  interaction  leads 
to  a  Change  in  either  the  rate  or  the 
extent  of  absorption  of  a  given  drug. 
Such  pharmacokinetic  interactions  often 
have  pharmacological  implications,  so 
that  the  division  adopted  in  this  article 
must  necessarily  be  broad.  The  MAOI/ 
tyramine  type  -of  interaction  has  been 
well  covered  in  the  literature  and  will 
not  be  discussed  (further. 

Although  the  scientific  study  of 
food  and  drug  interactions  is  of 
relatively  recent  origin,  the  knowledge 
that  they  do  occur  is  age-old. 
Pharmacists  and  doctors  have  for  a 
long  time  been  advising  on  how  best 
to  take  drags  in  relation  to  meals. 
Such  advice  has  generally  been  based 
on  clinical  experience  but  the  scientific 
basis  of  some  of  the  recommendations 
is  now  becoming  clearer.  Several 
reviews  on  food  and  drug  interactions 
aimed  at  various  readerships  have 
appeared  in  the  literature  (1,2)  and 
tables  taking  some  of  the  information 
into  account  have  been  compiled  in 
the  form  of  additional  labellings  (3,4). 


Background 


Two  advantages  of  such  tabulations 
are  that  they  provide  a  rapid  method 
for  identifying  potential  interactions 
and  that  they  take  into  account  other 
factors  such  as  adverse  side-effects 
induced  by  the  drugs.  Thus,  although 
food  may  interfere  with  the  absorption 
of  certain  drags  they  are  nonetheless 
recommended  to  be  taken  with  meals 
because  of  their  gastric  irritancy.  The 
main  disadvantages  of  tables  however 
is  their  rigidity.  The  advice  given  is 
based  on  the  authors'  experience  and 
personal  judgment  and  most  authors 
of  such  listings  will  agree  that  they 
can  never  be  comprehensive.  This 
article  is  an  attempt  to  present  some 
of  the  background  information  which 


may  be  useful  to  pharmacists  When 
evaluating  reports  of  food  and  drug 
interactions,  leading  hopefully  to 
improved  instructions  for  the  patients 
at  the  point  of  delivery,  that  is  in  the 
pharmacy. 

The  amount  of  drug  that  reaches 
the  systemic  circulation  following  oral 
dosing  is  dependent  on  several  factors 
including  the  dosage  form,  the  physical 
form  of  the  drag  and  the  rate  of  gastric 
emptying  under  certain  circumstances. 
The  study  of  the  gastro-intestinal 
absorption  of  drugs  and  the  study  of 
the  effect  of  formulation  variables  on 
drug  delivery  performance  have 
attracted  much  research  effort.  The 
results  of  these  studies  together  with 
more  recent  work  on  the  time  course 
of  drug  levels  in  the  systemic  circula- 
tion provide  the  foundation  for 
rationalising  some  of  the  observed 
food  and  drag  interactions. 


Physiology 


The  gastro-intestinal  tract  is  a 
specialised  organ  for  the  digestion  and 
absorption  of  food  substances.  Food 
reaching  the  stomach  encounters  an 
acid  medium  usually  quoted  as  having 
a  pH  value  of  around  1.5.  However, 
wide  fluctuations  are  observed 
especially  following  food  ingestion  (5). 
Solid  food  is  converted  into  chyme  in 
the  stomach  and  is  then  squirted  into 
the  duodenum.  Food  on  its  way  from 
the  stomach  to  the  small  intestine 
meets  environments  with  a  higher  pH. 
Duodenal  pH,  for  example,  is  around 
5.5  while  the  ileum  pH  is  about  7.  6 
It  is  customary  to  review  food  and 


drag  interactions  under  drag  cate- 
gories (1,2)  because  of  the  difficulty 
in  ascertaining  the  exact  mechanism 
of  interaction.  The  observed  plasma 
profile  is  indeed  more  frequently  multi- 
factorial. An  attempt  will  be  made  in 
this  article  to  discuss  food  and  drug 
interactions  from  a  mechanistic  point 
of  view. 

Factors  to  consider 

■  Alteration  in  gastric  emptying:  Many 
of  the  observed  food  and  drug  inter- 
actions can  be  related  to  food  induced 
delays  in  gastric  emptying.  Whether 
a  delay  in  gastric  emptying  will  be 
translated  into  a  delayed  or  reduced 
absorption  will  depend  on  various 
factors  including  food  composition, 
the  ionisation  characteristics  of  the 
drug,  the  stability  of  the  drug  and  its 
dissolution  profile.  Factors  which 
affect  gastric  emptying  have  been 
reviewed  in  detail  by  Hunt  and 
Knox(6). 

For  a  drag  to  be  absorbed  it  has 
to  be  in  solution  and  in  the  non-ionised 
form  although  the  active  transport  of 
ionised  molecules  has  been  described. 
The  intestinal  membrane,  like  all 
biological  membranes,  acts  like  a 
lipoidal  barrier  and  is  therefore  only 
permeable  to  molecules  with  sufficient 
lipophilicity  (oil  solubility).  The  extent 
of  ionisation  of  drags  with  weakly 
acidic  or  basic  functions,  for  example 
aspirin  and  promethazine,  will  depend 
on  the  pH  of  the  solutions  they  find 
themselves  in. 

The  extent  of  ionisation  is  defined 

Continued  overleaf 
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Food  and  drug  interactions  Continued  from  p353 


by  the  lonisation  constant,  K«,  which 
is  more  commonly  expressed  as  its 
negative  logarithm,  the  pKa.  Thus  for 
a  weak  acid,  HA,  the  K.  is  given  by 
the  ratio  [H+]  [A-]/[HA]  and  its  pK. 
as  —log  [H+]  [A-]/ [HA].  The  re- 
lationship between  the  pH  and  the  pK. 
is  often  expressed  as  the  Henderson- 
Hasselbach  equation  which  for  a  weak 
acid  is  given  by  : 

pH=pKa  +  log  [A-]/ [HA]  where 
[A-]  is  the  ionised  acid. 

For  our  purposes  all  the  bracketed 
terms  can  be  regarded  as  concentrations 
in  solution.  The  equation  indicates  that 
because  for  most  practical  purposes 
the  pKa  is  a  constant,  for  a  given  acid, 
an  increase  in  pH  will  increase  the  log 
[A-] /[HA]  term.  This  can  only  take 
place  by  an  increase  in  ionisation. 

For  a  weak  base,  B,  the  correspond- 
ing equation  is  given  by: 
pH  =  pKa  +  log  [B]/[BH+]  where 
[BH+]  is  the  ionised  base. 

Unlike  a  weak  acid  therefore,  a 
weak  base  will  ionise  to  a  larger  extent 
in  the  more  acidic  solutions. 

The  pH  therefore  plays  a  crucial 
role  in  determining  whether  a  weak 
acid  or  base  will  be  in  the  ionised  or 
unionised  form.  This  in  turn  will 
determine  whether  the  drug  will  be 
in  a  soluble  and  absorbable  form.  If 
a  drug  is  in  solution  in  both  the 
stomach  and  the  small  intestine,  then 
a  delay  in  gastric  emptying  will  delay 
the  rate  of  absorption  because  of  the 
much  larger  surface  area  provided 
by  the  microvilli  of  the  small  intestine 
relative  to  the  stomach.  The  ionisation 
process  is  generally  much  more  rapid 
than  the  dissolution  step  so  that  the 
determinant  is  normally  whether  the 
drug  is  in  solution  or  not. 

It  is  worth  noting  that  the  require- 
ment for  solubility  (ionisation)  in  the 
intestinal  aqueous  medium  is  at 
variance  with  the  requirement  for 
absorption  through  the  gastro-intestinal 
membrane,  that  is  non-ionisation. 


Complications 


For  most  drugs  the  picture  is  com- 
plicated by  the  fact  that  the  unionised 
species  has  a  very  low  water  solubility. 
Consider  a  weak  acid  HA  which,  in 
the  unionised  form,  is  only  weakly 
soluble.  Its  dissolution  rate  in  an 
environment  which  is  sufficiently  acidic 
to  maintain  the  drug  in  the  unionised 
state  will  also  be  slow.  For  most 
weakly  acidic  drugs  such  an  environ- 
ment is  provided  by  the  stomach.  A 
delay  in  gastric  emptying  will  therefore 
delay  the  dissolution  of  such  drugs 
since  the  intestinal  pH,  which  is  more 
favourable  to  the  dissolution  process 
because  of  its  effect  on  ionisation,  is 
encountered  later.  A  prolonged  gastric 
j     residence  may  on  the  other  hand 


accelerate  the  absorption  of  basic  drugs 
by  increasing  the  dissolution  and  hence 
the  amount  of  drug  in  solution  when 
the  chyme  is  delivered  to  the  small 
intestine. 

A  delay  in  gastric  emptying  will 
expose  acid-labile  drugs  to  the  low 
pH  environment  of  the  stomach  for  a 
longer  period  so  that  decomposition  is 
increased  and  the  amount  available 
for  absorption  therefore  decreases. 
Drugs  in  this  category  include  peni- 
cillin G  and  erythromycin. 

The  absorption  of  some  drugs  is 
limited  to  specific  segments  of  the 
small  intestine.  If  the  absorption  sites 
are  easily  saturated  then  the  amount 
of  drug  absorbed  will  depend  on  the 
length  of  time  the  drug  is  in  contact 
with  those  sites.  The  absorption  of 
riboflavin  is  thought  to  take  place  only 
at  specific  sites  in  the  small  intestine 
so  that  a  delay  in  gastric  emptying 
improves  absorption(7).  A  similar 
mechanism  is  thought  to  operate  in 
the  reported  food  induced  improvement 
in  hydrochlorothiazide  bioavailability 
(8). 

■  Altered  dissolution  induced  by  food 
components:  Some  drugs  are  almost 
water  insoluble  and  are  non-ionised  at 
all  pH  values.  For  these  drugs  the  fat 
content  of  meals  may  increase  dis- 
solution and  therefore  absorption. 
This  has  in  fact  been  reported  to  be  the 
case  with  griseofulvin  (11).  A  further 
mechanism  which  may  be  involved 
here  is  solubilisation  by  the  cholic 
acids  formed  in  response  to  food. 

S<  Mechanical  interference  with  dis- 
integration and  dissolution:  The  dis- 
integration step  leads  to  the  formation 
of  a  larger  surface  area  which  helps 
in  the  dissolution  process.  Food  may 
interfere  with  this  process  by  inter- 
fering with  fluid  access  to  the  solid 
dosage  form  or  by  mechanically 
helping  to  break  it  down.  It  is  sur- 
prising therefore  that  data  derived 
from  one  dosage  form  are  often  extra- 
polated to  other  dosage  forms  without 
justification.  The  fact  that  some  reports 
of  food  and  drug  interactions  fail  to 
define  the  dosage  form  used  is  even 
more  disappointing. 

■  Complexation,  adsorption  and  pre- 
cipitation: Food  rich  in  multivalent 
metal  ions  can  be  expected  to  interact 
with  drug  molecules  able  to  form 
sufficiently  stable  chelates.  Similary 
complexation  can  alter  the  physical 
properties  of  a  drug  sufficiently  to 
interfere  with  its  absorption.  The 
overall  result  will  depend  on  me 
relative  lipophilicity  of  the  resulting 
complex  and  its  molecular  size  and 
diffusion  characteristics.  A  well  known 
example  of  a  chelate  type  of  interaction 
is  provided  by  that  between  tetracycline 
and  dairy  products  (12).  The  precipita- 
tion of  zinc  phytate  When  zinc  salts  are 
taken  with  brown  bread  rich  in  phytate, 


leads  to  an  inhibition  of  zinc  absorp- 
tion (13).  Adsorption  of  drugs  onto 
indigestible  food  components,  thereby 
reducing  availability,  can  also  be 
expected  but  is  difficult  to  prove. 

■  Altered  disposition:  Following  ab- 
sorption, drugs  are  generally  oonveyed 
to  the  liver  via  the  portal  vein.  In 

the  liver  the  drugs  are  metabolised 
before  passing  into  the  systemic  cir- 
culation. The  extent  of  this  first-pass 
metabolism  is  high  for  some  drugs. 
Pood  can  interfere  with  this  step  and 
two  mechanisms  have  been  postulated. 
The  first  has  been  put  forward  to 
explain  the  increased  absorption  of  pro- 
pranolol when  administered  together 
with  food  (14).  The  splanchnic  or 
visceral  blood  flow  increases  after  food 
ingestion.  This  increase  is  thought  to 
improve  availability  possibly  by  the 
simultaneous  increase  in  hepatic  transit 
and  decrease  in  metabolism. 

Food  such  as  charcoal-broiled  meats 
which  are  high  in  polcyclic  hydrocarbon 
content  are  known  to  stimulate  the 
activity  of  hepatic  enzymes  responsible 
for  drug  metabolism.  Such  foods  may 
therefore  decrease  the  availability  of 
some  drugs  and  examples  include 
theophylline  and  phenacetin  (15,  16). 

■  Competition  for  absorption  sites:  An 
important  example  is  provided  by  the 
observation  that  an  increased  protein 
intake  interfered  with  the  control  pro- 
vided by  L-dopa  in  patients  suffering 
from  Parkinsonism.  The  explanation 
put  forward  is  that  the  products  of 
protein  metabolism  compete  with 
L-dopa  for  the  limited  intestinal  ab- 
sorption sites  for  the  drug. 

■  Reduction  in  side-effects:  Lithium 
ion  is  known  to  induce  diarrhoea.  The 
increase  in  absorption  when  given  with 
food  has  been  explained  by  the  lower 
incidence  of  diarrhoea  when  this 
method  of  administration  is  used.  It 

is  interesting  to  note  that  this  is  one 
of  the  few  examples  where  improved 
absorption  is  compatible  with  a  reduced 
incidence  of  side-effects. 


Conclusion 


The  mechanisms  by  which  food  can 
interact  with  drug  absorption  can  be 
quite  complex.  This  is  even  more  so 
because  the  overall  result  is  normally 
the  product  of  several  interacting 
processes  and  as  yet  there  is  no  way 
of  predicting  how  food  will  affect  the 
absorption  of  a  given  drug.  The 
results  of  the  research  carried  out 
recently  have,  however,  made  it  clear  . 
that  many  of  the  earlier  attempts  to 
make  predictions  from  limited  data 
were  quite  unjustified.  It  is  unwise  not 
only  to  extrapolate  the  observations 
obtained  for  one  drug  to  another  but 
also  to  assume  that  the  data  obtained 
with  one  particular  dosage  form  will 
hold  for  another. 

■  A  list  of  references  numbered  in  the 
text  is  available  from  the  author.  ■ 
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Three  ways 
to  give  the  best  advice 
on  dandruff  control. 


If  you  work  in  a  chemist's  shop  you  have  to  for  dry,  normal  and  greasy  hair.  One  will  be  right 

be  able  to  help  with  people's  problems,  as  well  for  every  customer. 

as  to  serve  themPeople  need  advice.  Nothing  clears  dandruff  better  than  All  Clear 

Now  you  can  give  them  better  advice  about  and  there's  no  other  anti-dandruff  shampoo  on 

dandruff  control:  three  times  better.  the  market  that  can  really  solve  the  problem  of 

Because  now  there's  All  Clear.  It  not  only  having  dry  normal  or  greasy  hair. 

clears  dandruff  but  it  comes       ATT     /TT  T1  A  T>       Nothing  is  better  advice  for 

in  three  special  formulations-    Z\  J    I  j  I  j    H  </\|\  your  customers. 

THE  ONE  NAME  TO  REMEMBER 

Elida  Gibbs      The  brands  that  mean  business. 


Next  time  son 
for  a  good  ( 
tell  them  to  ti 


NEW.  The  delightfiil  touch  of  Sarah  Kay. 


NEW.  Kids  will  want  a  Woofit  at  bedtime. 


NEW.  An  extended  range  of  Satin  Magic. 


NEW.  Luxury 'Super  Velour'  range. 


Our  famous  puppet  show. 


■ 

v  - 


Classic  seller.  The  Radiant  range 


NEW.  Mr  Chatterbox  joins  the  Mr  Men. 
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one  asks  you 
Id  remedy, 
one  of  these. 


Hot  sellers. 
Cosiwarm. 


Checkmate. 
A  range  that  has  stood 
the  test  of  time. 


Another  best  seller.  Floral  Quilted. 


As  you  can  see,  Mandelle  have  a  bottle  for  everyone. 
Regardless  of  age. 

You'll  notice  that  we've  made  some  changes  this 
year  and  introduced  new  lines  that  we're  confident  will 
be  hot  sellers. 

And  we're  going  to  help  you  sell  those  bottles  with 
a  national  advertising  campaign. 

One  of  the  other  attractions  of  Mandelle  hot  water 
bottles  is  that  they're  all  British  and  made  to  a  strict 
British  Standards  specification. 

This  is  your  assurance  that  you're  selling  a  safe  hot 
water  bottle. 

Stock  Mandelle.  And  get  a  peaceful  night's  sleep 
yourself.  e£Lm  m  m  mm 

■Mandelle 

The  hot  water  bottle  of  your  dreams. 

For  further  information  about  Mandelle  hot  water  bottles,  please  contact 
Adrianjones  at  Haffenden-Richborough  Ltd.,  Sandwich,  Kent.  Telephone:  0304  617377. 

u  get  all  the  bottles  you  need  this  Winter, 
phone  your  wholesaler  and  place  an  order. 


mm 


Our  Babiwarm  collection. 


To  ensure  that  yo 
now's  the  time  to 

E.  Davids  &  Co.  Ltd., 
London  N13PG. 
Tel:  01-2262446. 
Delman  Sundries, 
London  E15. 
Tel:  01-9864416. 

Sangers(All  Branches)  H.O., 

London  Wl. 

Tel:  0492  77571. 

Vernon  Powell  Ltd., 

South  Croydon. 

Tel:,01-68l676l. 

Wains  of  Tunbridge  Wells, 

Kent. 

Tel:  0892  21666. 
Valley  Sundries, 
West  Wickham,  Kent. 
Tel:  01-7660900. 
S.W.S.  Sundries, 
Felixstowe,  Suffolk. 
Tel:  03942  77664. 
Dennis  E.  Riches, 
Hornchurch,  Essex. 
Tel:  0708  44155. 


Unichem  Ltd.,  (All  Branches), 
Morden,  Surrey. 
Tel:  01-540  3831. 
Paul  Murray  Ltd., 
Eastleigh,  Hants. 
Tel:  042  15  68444. 
Greenheyes  Sundries  Ltd., 
Widnes.  Tel:  051 424  1561. 
East  Midland  Toiletries  Ltd., 
Nottingham  NGll  GLA. 
Tel:  0602  812830. 
Crosskill, 
Norwich,  Norfolk. 
Tel:  0603  27101. 
Dolphin  Munday, 
Gloucester,  Glos. 
Tel:  045  36  3893. 

Estchem  Wholesale  Supplies, 

Wythenshawe, 

Greater  Manchester. 

Tel:  061 4910618. 

Western  TradingCo., 

Cardiff  CF4  3YS,  Wales. 

Tel:  0/22  26872. 


Fernan  (Sundries)  Ltd., 
Stirling,  Scotland. 
Tel:  0786  61273. 
William  Davidson, 
Aberdeen,  Scotland. 
Tel:  0224  53772. 

Aberdeen  Chemist  Sundries, 

Aberdeen,  Scotland. 

Tel:  0224  55983. 

Raimes  Clark  &  Co.  Ltd., 

Edinburgh  6,  Scotland. 

Tel:  031  554  7551. 

Hugh  Reynolds, 

Edinburgh,  Scotland. 

Tel:  031 447  7491. 

William  Knotts  (Ayr)  Ltd., 

Ayr,  Scotland. 

Tel:  0292  65131. 

Charles  Steven  &  Co., 

Glasgow,  Scotland. 

Tel:  041 641  3073. 

S.  Haydock  &  Co.  Ltd., 

Belfast. 

Tel:  0232  812054. 
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Magnet  @  Southerns 

MAXIMUM 
SECURITY 

DOOR 

Magnafort 


Crime  prevention  is  better  than  cure.  Illegal  forced  entry  is  one 
crime  that  Magnafort  could  help  to  prevent.  Galvanised  steel 
clad,  secured  on  all  edges  by  a  unique  four  point  locking 
system,  this  maximum  security  door  will  deter  the  most 
determined  villains. 

Fitted  to  the  entrance  of  any  otherwise  secure  room, 
residential  or  office,  and  you  literally  have  the  equivalent  of  a 
SAFE! 

Factory  fitted  with  its  own  subframe  and  complete  with 
weatherseal,  security  chain  and  door  viewer,  the  whole  unit 
is  ready  for  fixing  in  the  rebate  of  a  conventional  doorframe. 
The  internal  timber  and  polyurethane  construction  provides 
greater  thermal  insulation  value  than  conventional  doors. 
Security,  energy  conservation  and  good  looks  will  be  the 
standard  for  doors  of  the  future-  Magnafort  is  available  now! 

Three  other  doors, 
Washington,  Boston  and 
Toledo  similarly  steel  clad  but 
without  the  four  point  locking 
system  are  also  available. 
Washington    Boston  Toledo 


Magnet  @ 
Southerns 

Head  Offices: 

Royd  Ings  Avenue,  Keighley,  West  Yorkshire  Phone  (0535)  61 133 
Sasco  House,  Mill  Lane,  Widnes,  Cheshire  Phone  (051  424)  5500 
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The  time  taken,  the 
degree  of  force 
necessary  and  noise 
created  to  break  in  to 
Magnet  &  Southerns' 
Magnafort  security 
door  could  prevent 
99%  of  forced 

entries. 
•Crime  Prevention  Officer, 


7) 


See  for  yourself- 

Magnafort  and  other  security  and  safety  products  on  display  in  every  Magnet  &  Southerns'  depot 

there's  one  near  you.  We  re  in  the  phone  book! 
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SHOPFITTING 


New  ranges  for  shop 
and  dispensary — and 
two  case  histories 


Following  extensive  research  into  the 
merchandising  requirements  of  the 
modern  pharmacy,  Northfleet  Group 
— manufacturers  of  Showrax  display 
equipment — have  launched  a  "stylish 
and  contemporary"  range  of  counters 
and  display  cases  called  Snowline 
Super.  Constructed  to  a  high 
specification  and  quality,  the  units  are 
designed  to  enhance  the  appearance 
of  the  outer  s'hop  area. 

Principal  features  of  the  new 
equipment  are  the  wide  degree  of 
flexibility  and  the  number  of  available 
options  within  the  basic  items.  For 
example,  the  new  counter  is  available 
as  a  basic  carcase  to  which  may  be 
added  a  solid  or  glass  front,  shelves 
or  drawers,  and  the  counter  top  may 
be  fitted  with  many  permutations  of 
glass  binning  or  service  areas. 


Individuality 


Throughout  the  range  particular 
attention  has  been  paid  to  the  decor, 
enabling  a  shop  interior  to  range 
through  a  full  spectrum  of  design 
styles  and  allowing  a  degree  olf 
individuality  to  be  achieved  without 
resorting  to  tailor-built  interiors 
involving  expensive  designers. 
Snowline  counters  and  display 

Dispensary  "dry"  fittings  which 
complement  new  Showline  Super 
counter  range  (right). 


cases,  previously  only  available  in  a 
teak  finish,  are  now  constructed  from 
cream-coloured  melamine,  providing 
the  option  for  a  range  of  coloured 
laminates  to  be  applied  to  fronts  of 
counters,  drawers  or  cupboard  doors. 
Counters  and  cabinets  may  also  be 
lined  with  a  wide  variety  of  textured 
materials  such  as  imitation  suedes  and 
velvets  to  give  a  luxurious  setting  for 
merchandise.  Similar  treatment  may 
be  extended  to  back  sheets  and 
canopies. 

Items  in  the  range  include: 
Counters:  Solid  or  glass-fronted  units 
supplied  in  4ft  or  6ft  lengths,  20in 
deep  and  36in  high.  Both  types  accept 
glass  binning  and  various  combinations 
of  stock  drawers  and  shelves  can  be 
specified  for  the  rear.  Glass-fronted 
counters  have  adjustable  glass  shelves 
and  lockable  sliding  doors.  A 
compatible  2ft  cash-and-wrap  unit  is 
also  available. 

Drawer /  cupboard  units:  16in  high 
and  available  in  39  or  48in  nominal 
lengths  and  18  or  21  in  dap'ths.  Both 
accept  glass  binning  and  are  designed 
to  rest  on  a  base  shelf. 
Wall  cabinets:  Available  in  39  or  48in 
nominal  widths  to  fit  between  standard 
Showrax  uprights;  wall  cabinets 
measure  30'in  high  and  lOin  deep. 
Two  adjustable  glass  shelves  are 
provided  in  each  side:  alternatively, 
four  removable  film  dispenser  units 
may  be  fitted. 


Wet  and  dry  areas 

To  back  the  front-shop  range,  Showrax 
have  a  new  range  of  dispensary 
equipment.  Designed  on  the  same 
modular  principle  as  the  company's 
retail  display  systems,  the  basic  units 
utilise  standard  factory-made 
components  enabling  a  dispensary  to 
be  constructed  in  a  single  day  without 
specialist  carpentry.  Screening  walls 
can  be  devised  from  free-standing 
units  w'ith  display  shelving  serving  the 
shop  area  on  the  one  side  and 
dispensary  equipment  on  the  other. 

Designed  to  accommodate  "wet" 
and  "dry"  activities,  the  range 
comprises :  — 

Stainless  steel,  double-bowl  sink  unit: 
meets  legal  requirements  and  may  be 
incorporated  into  a  work  surface, 
in  which  case  a  splash-back  and  skirt 
are  provided.  A  removable  drainer 
attachment  for  glassware  fits  either 
bowl. 

Work  tops:  adjustable  for  height  to 
prevent  backache  and  have  a  rounded 
leading  edge  for  comfort.  Finished  in 
blue  laminate  to  prevent  glare  and  eye 
strain  and  to  facilitate  surface  cleaning. 
Dispensary  shelves:  A  range  for 
Winchesters  and  smaller  bottles 
produced  specifically  for  those 
pharmacists  who  requested  a  one-piece 
shelf  without  joins,  seams  or  grooves 
to  collect  dirt.  They  are  finished  in 
a  wipe-clean,  laminate  surface  and  can 
be  adjusted  for  height  or  removed 
completely  for  cleaning. 
Cupboard  and  drawer  units:  Provide 
under-bench  storage  space.  Finished 
in  white,  both  units  measure  26in  high 
x  18in  deep  x  24in  wide.  The  cupboard 
unit  is  fitted  with  one  adjustable  shelf, 
while  the  drawer  unit  has  five  drawers. 
Dispensary  stepped  shelving:  Shelves 
of  6in,  9in  or  12in  depths  hold  small 
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Shopfitting 


Continued  from  p359 


'Before"  and  "after"  pictures  of  Moore's  Pharmacy  refit  carried  out  in  March  this  year. 


Why  is 

NYLAX 

such  a  successful 
OTC  laxative? 


There  are  5  simple 
reasons: 


•  Contains  Vitamin 

•  Gently  efficient  action 

•  Meticulous  quality  control 

•  Excellent  value  for  money 

•  Consistent  mass-market  advertising 

NYLAX  SELLS  WITHOUT  EFFORT - 

when  you  display  -  naturally 
it  sells  faster. 

Direct  from 

BRITISH  CHEMOTHEUTIC  PRODUCTS  LTD. 
Kemtheutic  House,  Grant  Street, 
Bradford,  BD3  9HF.  £3.37  per  dozen. 
Telephone  Bradford  (0274)  22005, 
or  ORDER  IN  SINGLES  from  your 
usual  wholesaler. 


•  S  CONSTIPATION 
RUINING  YOU 
SLIMMING  DIET? 


NYLAX 

I^22£S~mAMIN  LAXATIVE 


does  YOUR  CONSTIPATION 

GIVE  YOU  HEADACHE? 


NYLAX 


The  gentle  but 
effective  answer  to 
constipation  is 
NYLAX 


The  modern 
vitamin 
laxative 


containers  in  visible  and  accessible 
fashion. 

Sloped  shelves  and  glass  binning: 
Provide  a  totally  visible,  gravity  [feed 
system  for  oral  contraceptives, 
ointments,  bottle  caps,  etc. 


Case  histories— 
making  the  most 
of  a  little 


In  launching  their  new  ranges, 
Nofthfleet  have  reported  on  the 
experience  of  two  recently  refitted 
pharmacies.  What  can  be  done  with 
a  small  shop  is  'amply  demonstrated 
by  the  before-and-after  pictures  of 
Moore's  Pharmacy  in  Richmond, 
Surrey.  The  proprietor,  Mr  Ke'sh 
Jethwa,  MPS,  says:  "Average  weekly  * 
takings  exclusive  -of  prescriptions 
immediately  before  the  refit  were  £480. 
The  month  following  the  installation, 
my  average  weekly  turnover  was  £720 
— an  'increase  of  50  per  cent.  And  it's 
still  increasing  .  .  ." 

Mr  Jethwa  first  encountered 
Showrax  systems  in  1972  when  some 
secondhand  equipment  was  installed 
in  the  first  shop  he  acquired  iin 
Kingston-upon-Thames.  In  March  of 
this  year  he  took  over  Wis  third 
premises  'in  Lower  'Mortlake  Road, 
Richmond,  and  contacted  his  local 
Showrax  consultant  to  discuss 
exploitation  of  the  shop's  potential. 
The  plan  which  resulted  took  into 
account  the  local  catchment  area,  the 
customer  profile,  and  the  relative 
importance  of  different  product  line's. 
And  when  work  was  completed,  'Mr 
Jethwa  recalls,  "the  pharmacy  was 
completely  transformed — even  the 
previous  owner  could  not  believe  it 
was  the  same  shop.  Patients  waiting 
for  (prescriptions  make  far  more 
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Isn't  it  time 
you  gave  your 

sales  a 

vitamin  boost? 

As  you  know,  the  neighbourhood 
chemist  is  more  than  a  local  shop.  It's  a 
professional  institution.  So  it's  inevitable  that 
your  customers  expect  your  shop  to  be  cleaner 
and  more  efficient  than  other  stores. 

But  that  can  be  a  problem  in  a  smaller, 
busy  chemist.  And  if  your  shop  is  not  seen  to 
live  up  to  your  customers'expectations,  they 
may  well  take  their  custom  elsewhere,  resulting 
in  reduced  profits  for  you. 

How  can  you  prevent  that  happening? 
You  need  attractive  shopfitting  equipment  to 
display  your  stock  at  its  best.  You  need  a  shop 
layout  which  ensures  that  all  your  products  are 
easily  available  to  both  customers  and  staff. 
And  you  need  them  designed  to  work  together 
in  such  a  way  that  your  shop  can  be  kept  clean, 
neat  and  attractive  with  the  minimum  of  effort, 
so  your  staff  have  more  time  to  provide  a  good 
efficient  service. 

In  short,  you  need  Showrax. 

Showrax  is  part  of  the  Morthfleet  Group, 
a  company  whose  unrivalled  expertise  and  up- 
to-date  designs  in  shopfitting  over  the  last  20 
years  have  made  it  the  market  leader.  It's  a 
position  we're  proud  of.  A  position  which  we 
reinforce  day  after  day  by  helping  to  increase 
the  profit  of  our  customers.  And  we  mean  to 
keep  that  record. 

Which  is  why  Showrax  employ  45 
specially  trained  regional  sales  consultants, 
always  available  to  solve  your  specific 
problems,  and  back  them  with  equally  highly 


trained  designers,  production  staff  and 
installation  teams. 

It's  also  why  our  Showrax  range  is  being 
continually  updated,  redesigned  and  expanded 
to  meet  modern  retailing  needs.  And  to  make 
sure  you  receive  the  best  products  at  the 
lowest  possible  prices,  everything  from  buying 
the  raw  material  to  final  installation  is  carried 
out  within  the  Northfleet  Group. 

It  all  adds  up  to  increased  sales.  And 
with  that  sort  of  boost,  your  profits  will  be  a 
great  deal  healthier. 

Get  the  full  facts  by  sending  off  the 
coupon  today. 


1     Please  send  this  coupon  to  Steve  Lovett,  C° 6/9  ^ 

The  Northfleet  Group,  Tower  Works,  Gravesend, 
Kent  DAI  19BE.  Tel:  0474-60671. 

Please  send  me  further  information  about  Showrax  |  | 
Please  arrange  a  meeting  with  my  local  consultant  □ 

Name 

Address 


Tel.  no. 


Northfleet^  £f 

i  in  ^^■™' 


The 
Group 


SHOWRAX 


This  winter 

well  be  the 
best  known 


family  onTY 


Between  September  and  February. 
Vicks  will  be  advertising  their  family 
of  cold  remedies  as  never  before. 

When  many  manufacturers  are 
cutting  back,  hardly  a  day  will  go  by 
without  a  Vicks  commercial  on  TV. 

More  TV  spots  than  ever  for 
Vicks  Medinite:  for  Vicks  Sinex:  for 
Vicks  VapoRub.  Plus  a  major  TV 
campaign  -  the  first  ever  -  for 
Vicks  Inhaler. 

There  are  all  kinds  of  colds. 
Vicks  have  the  treatments  for 
them  all.  Treatments  your 
customers  know  they  can  trust 
to  work,  and  you  know  you  can 
trust  to  sell. 

Are  your  shelves  ready  for  the  biggest 
ever  demand  for  the  Vicks  family? 

TRUST  VICKS-A TREATMENT  FOR  EVERY  COLD. 


Viocs 

Sinex 

DECONOeSTANT 

nasal 
spray 


Sinex 


Vicks 

VfapoRub 

^ngestant  ointment  j| 


jscongfstan 

^ose  drop* 
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Shopfitting  Concluded  from  p360 


impulse  purchases  "'because  they  are 
encouraged  to  Spend  their  time 
browsing.  Every  cubic  foot  has  been 
used  to  its  'best  advantage  and  the 
extra  display  space  has  enabled  us  to 
increase  the  range  of  l'ines  carried 
and  the  choice  presented  to  our 
customers." 


Turnover  up 
25  per  cent 

The  second  case  history  illustrates  the 
application  of  leasing  to  shop  fitting. 
It  was  the  method  of  financing  chosen 
by  'Mr  Indu  Shah,  proprietor  of 
Silverman  Chemist,  46  The  Market, 
Rose  Hill,  Sutton,  Surrey,  for  his  third 
shop — and  he  is  de'lighted  with  the 
effect  of  the  refit  on  turnover.  "It  is 
now  two-and-a-half  times  the  level  at 
which  it  was  at  the  time  of  the  refit 
18  months  ago,"  he  says.  He  also  feels 
that  the  benefits  of  leasing  are  obvious. 
"The  payments  are  fixed  and  can  be 


US  NEWS 


Wider  use  of  THC 
recommended 


A  Food  and  Drug  Administration 
committee  in  the  United  States  has 
recommended  that  wider  use  of  the 
cannabis  constituent, 
A9-tetrahydrocannabinol,  'should  be 
allowed  in  treating  nausea  and 
vomiting  due  to  cancer  chemotherapy. 

If  the  recommendation,  made  by 
the  Oncologic  Drugs  Advisory 
Committee,  is  approved,  THC  would 
be  available  for  an  estimated  50,000 
patients.  Distribution  would  be 
through  hospital  pharmacies  and  would 


offset  against  tax.  So  why  spend  capital 
when  you  can  retain  it  for  other  uses? 
After  all,  the  purpose  of  a  refit  is  to 
make  extra  shelf  space,  which  means 
more  stock.  And  that  means  a 
requirement  for  more  cash." 

Showrax  equipment  can  be  leased 
from  Maidenhead  Finance,  a  company 
associated  with  the  Northfleet  Group 
and  a  well-established  finance 
organisation  in  its  own  right.  As  an 
introduction  to  the  subject  of  leasing, 
Northfleet  have  issued  an  8-p  brochure 
"Showrax :  a  guide  to  leasing", 
covering  the  leasing  contract  and  its 
major  benefits. 

Other  new  literature  from  the  group 
includes  "Showrax  for  the  Modern 
Pharmacy"  (a  general  introduction 
to  the  subject  with  colour  photographs 
showing  the  effects  that  can  be 


Mr  Indu  Shah,  proprietor  of  Silverman 
Chemist,  Sutton,  who  leased  his  display 
equipment  at  the  time  of  a  Showrax 
refit  18  months  ago.  Since  then, 
turnover  has  increased  by  two-and-a-half 
times. 


be  monitored  by  the  Justice 
Department's  Drug  Enforcement 
Administration.  However,  the  drug 
would  remain  investigational,  or 
"experimental."  Although  several  drug 
companies  have  discussed,  with  the 
FDA,  the  possibility  of  submitting  a 
new  drug  application  for  either  THC 
or  a  synthetic  version,  no  firm  has 
yet  submitted  one.  By  law,  THC  must 
remain  "experimental"  until  such  an 
application  has  been  approved. 

THC  has  been  used  experimentally 
for  nearly  ten  years  to  treat  nausea 
and  vomiting  in  cancer  patients 
undergoing  drug  therapy.  The  Cancer 
Institute  now  wishes  to  make  it 
available  to  a  greater  number  of 
patients  and  this  requires  FDA 
approval. 

The  Cancer  Institute  presented  the 
results  of  seven  studies,  including  a 
total  of  356  patients,  to  the  Advisory 
Committee.  In  five  of  them,  THC  in 
capsule  form  had  superior  anti-emetic 
effects  compared  to  a  placebo  or 
phenothiazines.  The  Institute  estimates 
that  of  100,000  persons  undergoing 
chemotherapy,  50,000  have  nausea  and 
vomiting  problems  that  are  not  helped 
by  conventional  drugs.  ■ 


Mrs  Linda  Beale  of  Chislehurst,  Kent 
being  presented  with  her  prize  as 
winner  of  the  Savory  &  Moore/Vidal 
Sassoon  hair  care  competition  by  Mr 
Robin  Jenner,  area  manager  for  Savory 
&  Moore.  Mrs  Moore  won  the  first  prize 
of  either  a  weekend  in  London  for  two 
or  a  "Bargain  Break"  weekend  for  two. 


achieved)  and  a  companion  equipment 
sheet  listing  all  Showrax  display  and 
dispensary  equipment.  Copies  of  the 
brochures  may  be  obtained  from 
Northfleet  Group,  Tower  Works, 
Lower  Road,  Gravesend,  Kent  DAI  I 
9BE.  ■ 


FDA  wants  warning 
on  bubble  baths 


The  Food  and  Drug  Administration 
will  require,  next  year,  that  bubble  bath 
products  carry  a  warning  that 
prolonged  use  may  cause  irritation. 

Medical  reports  and  complaints 
from  consumers  have  shown  that 
bubble  bath  products  may  be  associated 
with  skin  irritation  and  urinary  tract 
infections.  The  problem  ingredients  are 
the  foaming  agents  themselves  which, 
particularly  with  long  and  repeated 
exposure,  can  remove  the  skin's  natural 
oil  and  cause  drying,  Assuring,  irritation 
and  inflammation. 

The  label  warning  required  is: 
"Caution — use  only  as  directed. 
Excessive  use  or  prolonged  exposure 
may  cause  irritation  to  skin  and  urinary 
tract.  Discontinue  use  if  rash,  redness, 
or  itching  occur.  Consult  your 
physician  if  irritation  persists.  Keep 
out  of  reach  of  children."  In  the  case 
of  products  intended  for  use  by 
children,  the  phrase  "except  under  adult 
supervision"  may  be  added  at  the  end 
of  the  last  sentence.  This  cautionary 
statement  must  be  added  by  August  19, 
1981  (one  year  after  publication  of  the 
regulation  in  the  federal  register).  Any 
product  shipped  in  interstate  commerce 
after  that  date  must  carry  the  label 
warning.  ■ 
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Care  when  employing 
the  self-employed 


Care  has  to  be  taken  by  employers 
when  engaging  someone  to  work  for 
them  and  arrangements  are  entered 
into  to  treat  the  person  so  engaged  as 
self-employed. 

In  a  recent  case,  an  employer 
agreed  with  an  individual  that  their 
relationship  would  involve  the 
individual  being  treated  as  self- 
employed.  This  meant  that  the 
employer  did  not  make  deductions  for 
PA  YE  nor  was  a  deduction  made  for 
national  insurance  contributions.  After 
some  time  the  relationship  was  ended 
by  the  employer. 

Subsequently,  the  individual 
concerned  claimed  unfair  dismissal 
compensation.  The  employer,  of  course, 
stated  that  there  was  no  question  of 
dismissal  since  the  individual  was  not 
an  employee  but  a  self-employed  person 
who  could  therefore  not  be  "dismissed" 
as  such. 

The  Tribunal  ruled  that  it  was  not 
sufficient  to  look  merely  at  the  form  of 
the  relationship  but  what  was  actually 
happening  in  practice.  Because  the 
employer  not  only  had  control  of  what 
the  individual  did  but  also  how  he  did 
the  work,  that  individual  was  in 
essence  an  employee.  He  could  be 
technically  dismissed  and  therefore 
could  claim  unfair  dismissal 
compensation. 

The  effect  of  this  decision  goes  far 
wider.  The  Inland  Revenue  can  now 
step  in  and  claim  that  as  the  individual 
was  an  employee,  PAYE  should  have 
been  deducted  and  social  security 
contributions  paid  on  a  claim  by  the 
Department  of  Health  and  Social 
Security.  Tf  the  proper  contributions 
cannot  be  obtained  from  the  individual, 
then  the  employer  could  be  faced  with 
a  hefty  bill. 


PAYE  coding 

Difficulties  can  be  caused  when 
employees  take  up  employment  and  fail 
to  produce  their  P45  to  enable  the 
employer  to  put  them  on  proper  PAYE 
tax  coding  immediately.  Emergency 
coding  has  to  be  given  and  it  is  often 
several  weeks  before  a  proper  coding  is 
established.  From  April  19811,  a  new 
procedure  is  to  come  into  effect  which 
will  ameliorate  this  position. 

Tf  a  new  employee  has  not  brought 


along  the  P45  the  employer  will  issue 
a  short  questionnaire  to  the  employee 
in  question.  Apart  from  reminding  the 
employee  to  contact  his  old  employer 
for  a  P45,  the  questionnaire  when 
answered  will  enable  the  tax  office  to 
give  a  provisional  coding  if  there  is 
likely  to  be  a  delay. 

Those  beginning  a  job  for  the  first 
time,  instead  of  being  on  an  emergency 
code  until  a  tax  return  has  been 
completed,  will,  after  signing  a 
declaration,  receive  a  single  person's 
code  number.  Full  instructions  will  be 
issued  to  employers  in  due  course  by 
Inland  Revenue. 


Inflation  protection 

It  is  almost  impossible  for  a  business 
or  an  individual  to  obtain  complete 
protection  against  inflation.  However, 
there  are  two  areas  where  it  is  essential 
that  steps  should  be  taken  to  buffer 
some  of  inflation's  effects. 

The  first  concerns  pensions.  There 
are  many  controlling  directors,  self- 
employed  business  men  and  senior 
executives  who  have  taken  out 
contracts  under  the  special  schemes 
which  give  full  relief  on  contributions 
as  far  as  tax  is  concerned  with  a 
guaranteed  annuity  return. 

The  difficulty  is  that  in  many  of 
these  contracts  there  is  a  fixed  pension 
return  at  retirement.  This  means  that 
in  days  of  high  or  even  medium 
inflation  those  payments  can  rapidly 
lose  their  value  and  cause  hardship  to 
individuals,  ft  is,  however,  possible  for 
additional  payments  to  secure  regular 
percentage  increases  of  5  per  cent  or 
10  per  cent  so  that  there  is  at  least 
some  buffer. 

It  is  important  to  inquire  from  the 
insurance  company  about  this  as  soon 
as  possible  since  the  longer  the  period 
until  retirement  during  which  payments 
are  made,  the  cheaper  will  be  the  cost. 
The  other  area  of  protection  concerns 
insurance  of  businesses — the  premises, 
stock,  etc. 

While  insurance  companies  have 
constantly  drawn  the  attention  of  the 
insured  of  the  need  to  increase  their 
cover  against  inflation,  the  number  of 
businesses  which  have  not  done  this 
is  extremely  and  amazingly  large. 
Some  business  premises  for  example 


have  risen  in  value  as  much  as  40  per 
cent  in  the  last  three  years  and  yet  the 
cover  has  not  been  increased.  In  the 
event  of  destruction  of  the  premises 
through  say,  fire,  the  business  could 
be  in  serious  financial  trouble  through 
under-insurance. 

It  is  therefore  essential  to  take 
immediate  steps  to  put  this  matter  right 
and  arrange  for  the  cover  to 
automatically  increase  annually  in  line 
with  increased  values. 


Giving  a  job  back 

A  question  often  asked  by  an  employer 
is,  "If  I  dismiss  an  employee  and  a 
tribunal  rules  that  the  dismissal  was 
unfair,  am  I  obliged  to  give  that 
employee  his  job  back?"  The  short 
answer  to  this  is  "no".  Usually  the 
tribunal  will  award  compensation  to 
the  employee  and  that  is  the  end  of 
the  matter.  However,  in  certain  cases, 
the  tribunal  can  order  the  employer  to 
"re-instate"  or  "re-engage"  the 
employee  concerned. 

"Re-instatement"  means  putting  the 
employee  back  in  the  same  job  on  the 
same  terms  as  before  whereas 
"re-engagement"  means  merely  taking 
the  employee  back  into  the  service  of 
the  employer. 

Must  such  an  order  be  obeyed? 
Again  the  short  answer  is  "no".  If  the 
employer  decides  not  to  obey  the  order 
then  all  that  happens  is  that  he  has 
to  pay  extra  compensation.  This  * 
position  should  be  contrasted  with  an 
order  by  a  Court  of  Law  which  if 
disobeyed  would  lead  to  the  offender 
being  guilty  of  contempt  of  court  and 
facing  a  possible  term  of  imprisonment. 

Tt  should  perhaps  be  mentioned  that 
only  a  relatively  small  number  of 
orders  are  made  by  tribunals  for 
re-instatement  or  re-engagement.  If  the 
circumstances  are  such  that 
relationships  between  the  employer  and 
employee  are  of  a  nature  that  there 
could  not  be  the  possibility  of 
harmonious  working,  then  an  order 
will  not  be  made. 


Replacement  staff 

Even  the  smallest  business  can  be 
affected  by  a  recent  High  Court  ruling 
on  the  replacement  of  staff.  A  firm 
employed  a  male  at  £60  per  week.  On 
his  leaving  the  employment  of  the 
company,  he  was  replaced  by  a  woman 
Continued  on  p367 
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There's  never  been 

a  better  time  than 

now  to  modernise 

your  shop 

Here's  why: 


Modernising  now  will  make  you  more 
competitive  —  right  away! 

You'll  sell  more  to  existing  customers, 
and  gain  new  ones  too,  by 
professionally  modernising  your  shop 
the  Storeplan  way.  So  even  if  the 
cake's  not  getting  any  bigger,  you  will 
gain  a  larger  slice.  When  things  really 
begin  to  move,  you'll  be  in  a  position 
to  take  advantage.  Competitors  will 
be  left  standing. 


And  it  could  cost  you  nothing 

Fact;  in  most  outlets  we've 
modernised,  turnover  has  gone  up  by 
a  minimum  of  25% .  But  the  profit 
on  an  increased  turnover  of  only  5  % 
is  enough  to  pay  for  your  refit  in 
three  years.  So  every  per  cent  over  the 
five  in  increased  profit  is  yours  to  do 
what  you  like  with.  And  with  leasing, 
lease  purchase  or  hire  purchase  it 
can  be  even  easier. 


on 


'turEplan 


SHOP  INTERIOR  SPECIALISTS 


Send  me  the  facts. 

I  want  to  get  things  moving. 

Name  

Company  

Address 


Storeplan  Ltd.,  48,  Towerfield  Road,  Shoeburyness, 
Southend-On-Sea,  Essex  SS3  9QT.  Telephone:  03708  6911. 


Tel.  No.  

^  CD/6/9J 
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Next  time  you're  asked  practical  advice  about 
anything  from  a  sprained  wrist  to  backache, 
you  can  answer  in  a  word . . .  FUTURO 

Futuro  is  a  complete  range  of  modern  body  braces  and  support 
—  hosiery  proven  in  use  in  the  United  States,  and  steadily  gaining 
recognition  among  medical  professionals  in  the  United  Kingdom. 

Each  product  is  scientifically  designed  to  give  positive  support 
while  being  lightweight  and  comfortable  to  wear  during  normal, 
everyday  activity.  Futuro  can  be  the  simple  answer  that  you  can 
recommend  for  back  trouble,  hernia,  aches  and  pains  in  elbows,  wrists, 
knees  and  ankles,  and  for  varicose  veins. 

FUTURO  SUPPORT  FOR  YOU  TOO! 

A  comprehensive  programme  of  exhibitions  and  demonstrations  is 
bringing  Futuro  to  the  notice  of  more  and  more  health  experts  and 
authorities.  That  means  more  recommendations,  and  more  profitable 
business  for  you. 

The  Futuro  range  comes  with  a  convenient  display  stand  and 
informative  leaflets  -  at  no  cost  to  you.  Depending  on  your  ability  to 
stock,  Futuro  is  available  in  a  choice  of  introductory  sales  packages. 


For  more  information  on  the  benefits 
Futuro  can  bring  you,  telephone  Bicester 
(08692)  45940,  or  write  to  Mary  Smith, 
Dept.  CD5,  Doylecroft,  Lairg  House, 
Chapel  Street,  Bicester,  Oxon. 

Distributed  in  the  UK  by  Jackel  International  (UK)  Limited. 


FUTURO 

HEALTH  SUPPORTS 

Support  where  you  need  it. 


First  impressions  count... 

When  considering  a  shop  refit  your  first  impression  counts. 
That  is  why  all  our  work,  a  total  package  if  you  wish  it,  is  personally 
supervised  by  one  of  our  contract  executives  and  he  is  the  first  person 

you  will  meet. 

We  employ  skilled  craftsmen  to  fit  a  quality  system,  Umdasch,  a  flexible 

system  that  reflects  your  individual  design  preference. 
Above  all  the  Umdasch  system  will  make  the  least  impression  on  your 
finances,  but  the  most  impression  where  it  really  counts . . .  with  your 

customer. 

Let  us  make  your  customers 
impression  a  good  one. 

DRENMEAD  LTD.  UNIT  19,  BRITANNIA  ESTATE 
LEAGRAVE  RD.  LUTON,  BEDS  LU3  1RJ 
tel:  LUTON  (0582)421851 


N.P.A.  recommended. 
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NEWS  EXTRA 


Fewer  make 
BPC  '80  into 
a  'holiday' 

Attendance  at  this  year's  British 
Pharmaceutical  Conference  in 
Newcastle  September  15-19  is  not  quite 
living  up  to  the  high  expectations.  It  is 
anticipated  that  there  will  be  some  950 
full  and  day  Conference  members, 
with  the  academics  and  industry  well 
represented  as  usual,  but  with  fewer 
pharmacists  making  the  Conference 
mainly  a  "holiday". 

Nevertheless,  there  will  be  plenty  to 
see  and  do  during  the  week,  with  the 
added  attraction  for  early  arrivers  of 
a  "chemist  window"  dedication  at  St 
Nicholas  Cathedral,  Newcastle,  on 
Sunday  September  14.  The  window  was 
originally  to  commemorate  Joseph 
Garnett — described  as  a  local 
pharmacist  and  philanthropist — who 
was  in  business  in  The  Side,  Newcastle, 
during  the  first  half  of  the  19th 
century.  He  was  a  single  man  and 
lived  above  the  premises,  using  money 
from  his  business  success  to  help  local 
churches  and  charities. 

The  original  window  was  removed 
around  1960  and  taken  into  storage  but 
it  has  now  been  refurbished — depicting 
only  six  of  the  seven  Biblical  acts  of 
charity  which  were  incorporated  in  the 
first  window.  Funds  for  the  restoration 
have  been  raised  by  the  Northumbrian 
Branch  of  the  Pharmaceutical  Society 
through  an  appeal  in  the  name  of 
Austin  McGuckin,  a  prominent  local 
pharmacist  who  died  in  1976  and  was 
secretary  to  the  Newcastle  Conference 
of  1960. 

Mrs  McGuckin  will  be  attending 
the  rededication  service,  together  With 
the  president  of  the  Society,  Mr 
David  Sharpe,  and  the  Conference 
science  chairman,  Professor  P.  D'Arcy. 
The  service  is  being  conducted  by  the 
Bishop  of  Newcastle. 


Arrangements 


The  30-minute  service  will  commence 
at  2.30pm  and,  as  the  Conference 
office  will  not  be  opened  until  that 
time,  those  wishing  to  attend  are 
asked  to  go  to  Castle  Leazes  halls 
of  residence  from  where  a  coach  will 
leave  at  about  2pm  for  the  cathedral. 
Alternatively,  they  may  go  direct,  in 
which  case  it  is  anticipated  that 


parking  should  not  be  difficult. 

Conference  members  travelling  by 
road  are  warned  that  it  has  not  been 
possible  to  arrange  for  direction  signs 
to  be  located  at  any  great  distance 
from  the  centre.  Those  travelling  (from 
the  south  through  Gateshead  will 
encounter  the  first  RAC  sign  at  Tyne 
Bridge,  and  those  from  the  West 
through  Hexham  will  reach  a  sign  as 
the  dual  carriage  way  ends  at  the  bus 
terminus.  Those  travelling  from 
Scotland  are  advised  to  approach 
Newcastle  'through  Otterburn  rather 
than  by  the  Al,  then  their  route  Will 
take  them  within  half-a-mile  of  the 
halls  of  residence.  ■ 


'Which?'  on  waiting 

Current  hospital  waiting  list  figures 
compared  to  actual  hospital 
throughput  suggest  that,  overall,  the 
hospitals  of  the  17  regions  have  four 
to  six  months  work  outstanding. 

This  is  concluded  by  a  report  in 
the  September  issue  of  Which? 
published  by  the  Consumers' 
Association.  However,  the  report 
explains  that  the  wait  could  Ibe 
anything  if  rom  a  Ifew  days  to  many 
months  depending  on  where  the 
patient  lives  and  what  treatment  'is 
required. 

In  the  main  surgical  departments 
in  English  hospitals  about  two-tMrds 
of  patients  from  waiting  lists  are 
treated  within  three  months  and  about 
one  in  ten  waits  more  than  a  year.  In 
a  survey  of  6,000  households,  Which? 
found  that  in  5  per  cent  someone 
was  currently  on  an  'in-patient  waiting 
list.  One  in  five  of  these  people  had 
been  waiting  Ifor  over  a  year. 

The  report  points  out  that  waiting 
lists  are  complicated  by  patients  not 
turning  up.  About  a  quarter  who  had 
been  waiting  more  than  a  year  had  at 
some  time  been  offered  a  bed.  ■ 


Flammable  cosmetics 


Certain  toilet  preparations  could  be 
dangerous  when  used  near  naked 
flames,  work  done  in  the  Laboratory 
of  the  Government  Chemist  has 
confirmed. 

Analysis  of  three  after  shaves,  three 
eau  de  Colognes  and  four  "body 
splashes"  for  alcoholic  content  and 
flash  point  has  shown  that  they  could 
be  hazardous  if,  for  example,  the 
user  lit  a  cigarette  after  a  liberal 
application.  According  to  the  "Report 
of  the  Government  Chemist"  (HMSO, 


£6.50)  published  last  week,  aerosol  hair 
sprays  could  also  be  dangerous  if  used 
near  an  open  fire,  but  a  nail  varnish 
remover  containing  nearly  80  per  cent 
acetone  with  a  flash  point  of — 19°C 
would  not  normally  be  used  in  such 
amounts  as  to  be  hazardous. 

The  tests  were  done  as  a  technical 
service  for  the  Department  of  Trade 
consumer  safety  unit.  ■ 


Packaging  law 

An  additional  121  chemicals  used  in 
industry  would  be  added  to  the 
schedule  of  substances  within  the  scope 
of  the  Packaging  and  Labelling  of 
Dangerous  Substances  Regulations 
1978,  under  proposals  outlined  in  a 
consultative  document  published  by  the 
Health  and  Safety  Commission. 

The  proposals,  in  the  form  of  draft 
regulations,  will  implement  an 
amending  European  Communities 
Directive  on  classification,  packaging 
and  labelling  of  dangerous  substances. 
Risk  phrases  warning  against  possible 
sensitisation  effects  in  the  handling  of 
anhydrides  and  acrylates  would  also  be 
introduced  for  the  first  time.  Some 
changes  are  also  proposed  to  the 
specified  labelling  provisions  for  certain 
substances  already  included  in  the 
original  regulations. 

Comments  on  the  document — 
"Proposals  for  Packaging  and 
Labelling  of  Dangerous  Substances 
(Amendment)  Regulations  (HMSO  £1, 
plus  postage) — are  invited  by  the 
Commission  before  November  14.  ■ 


POINTS  OF  LAW 


Continued  from  p364 
doing  the  same  job  at  a  wage  of  £50 
per  week. 

The  woman  employee  made  a  claim 
under  the  equal  pay  legislation  and 
although  her  claim  was  originally 
turned  down  on  the  grounds  that  since 
there  was  no  male  employee  in  the 
company  doing  similar  work  (since  he 
had  already  left)  there  was  no  breach 
of  the  equal  pay  rules,  the  case  went 
to  the  European  Court.  This  Court's 
ruling  stated  that  the  woman  employee 
was  in  fact  entitled  to  the  same  pay  as 
the  former  male  employee  and  the 
British  courts  had  to  rule  accordingly. 
Of  course,  if  the  work  and  duties  of 
the  woman  employee  had  been  changed 
somewhat  then  the  above  ruling  would 
not  necessarily  apply. 

Contributed  by  a  barrister  ■ 
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EXTRA 


iim  limit  bulletin 


BEECHAM  PROPRIETARIES.  BRENTFORD,  MIDDX 


Diocalm  and  Setters  agree  this  summer... 

SALES-NEVER  BEEN 

Diarrhoea  rain  our  1 
holiday?  Not  IlkdyljC^j 


Tummy  bugs,  strange  food  or  drink,  different  water . . .  any  one  can  cause 
holiday  diarrhoea  and  ruin  precious  days  in  the  sun. 

But  with  Diocalm,  that  needn't  happen.  Diocalm  not  only  soothes 
discomfort  within  minutes,  it  works  so  effectively  that  it  can  actually  stop 
diarrhoea  in  a  few  hours. 

Better  he  safe  than  sorry.  Going  on  holiday,  always  pack  Diocalm.  It's  the 
kind  of  remedy  doctors  recommend  -  for  children  and  adults. 

LllOCalm  stops  diarrhoea 


AT  HOME  OP 


•  '  A 


One  of  Diocalm's  powerful  summer  press  ads. 


A  still  from  the  Setler's  relief  giving  commercials. 


Germolene  Footspray  &  All  Fresh 

COOL  PROFIT-MAKERS! 


Summer  isn't  over  yet,  not 
by  a  long  way.  Which  means 
customers  still  come  in  hot  foot 
for  Germolene  Footspray  and 
for  All  Fresh  Clean-Up  Squares. 

For  sticky  hands  and  faces 


STOP 
PRESS 

Don't  forget  ENO,  DINNEFORDS 
GRIPE  MIXTURE  and  ALL  FRESH 
BABY  BOTTOM  WIPES  are  great 
sellers  this  time  of  the  year. 
Keep  stocks  high. 


on  picnics  and  freshening  up  on 
long  holiday  journeys  All  Fresh 
are  just  the  job  -  ask  any  mum! 

The  Medicated  One 

And  tired  hot  feet  always  wel- 
come the  push-button  relief  of 
Germolene  Footspray.  Remem- 
ber, being  the  medicated  one,  it 
sells  doubly  well,  since  it  treats 
Athlete's  Foot  too. 

Extra  opportunity 

Keep  shelves  well  stocked 
and,  while  extra  opportunity 
offers,  go  for  cool  profits  on 
these  warm  weather  lines. 


BETTER! 


THE  OLD  ADAGE  "It  pays  to  advertise"  has 
certainly  been  proved  correct  by  Beechams  to 
the  advantage  of  everyone. 

The  Diocalm  demand 

Take  for  instance  the  Diocalm  nationwide 
summer  poster  campaign.  From  the  start  it  has  been 
a  rip-roaring  success.  In  fact  it's  the  first  time  any 
'over  the  counter'  antidiarrhoeal  brand  has  ever 
gone  national  on  posters.  In  addition,  the  large 
space  press  push  has  also  helped  put  Diocalm  on  the 
shopping  list  of  holiday  makers  throughout  the 
country.  Demand  has  never  been  greater,  as  is  the 
case  for  Setlers  too. 

Setters  in  every  home 

The  great  TV  spend  this  year  has  taken  -the 
Setlers'  message  into  the  homes  of  the  great  British 
public.  People  are  indeed  changing  to  Setlers  with 
its  pleasant  flavour  and  extra  relief  giving  proper- 
ties. The  handy  30  and  50  packs  and  the  100  tablet 
pack  are  top  favourites  with  indigestion  sufferers 
everywhere. 

So,  stock  up  now  for  the  next  BIG  advertising 
push.  These  two  successful  Beechams  brands  are 
destined  for  even  greater  growth. 


EARLY  BIRDS 
CATCH  EXTRA  PROFITS 


Look  out  for  the  Beecham 
Early  Bird  prices  on  their 
big  winter  brands  .  .  .  Night 
Nurse,  Beechams  Powders 
Hot  Lemon  and  Day  Nurse. 

All  three  are  top  brands  - 
top  sellers.  And  there  has 
never  been  a  better  time  to 
buy.  Don't  leave  it  too  late 


so,  put  your  orders  in  now. 
Remember,  too,  audits  and 
experience  show  that  good 
stocks  and  display  at  sum- 
mer's end  add  an  autumn 
bonus  to  winter  business. 

So  be  an  early  bird  and 
catch    some    fat  business 


The  FYNNON  SPA  BATH  special  rose  offer  still  available 


BUSINESS  NEWS  Telephone  service 

^— ^^^^^^^^^m^^— for  marketing 


Fisons  in  joint  venture 
with  Japanese  company 


Fisons  Ltd  and  Fujisawa 
Pharmaceutical  Co  Ltd  >of  Osaka, 
Japan,  are  to  establish  a  joint  venture 
company  in  early  October.  The  new 
concern,  to  Ibe  named*  Fujisawa-Fisons 
KK,  will  have  an  issued  capital  of 
100  million  yen '(£200,000)  contributed 
equally  Iby  the  two  parent  companies, 
and  its  head  offices  will  Ibe  in  Osaka. 

'Fujisawa,  one  olf  Japan's  leading 
pharmaceutical  companies  with  annual 
sales  over  140,000  million  yen 
(£280m),  have  been  responsible  for 
developing  and  marketing  Intal  since 
1969.  The  new  venture  is  said  to  be 
a  natural  progression  of  the  close 
relationship  Which  has  developed 
between  the  two  companies  over  the 
past  decade. 

Initially  Fujisawa-Fisons  KK  will 
concentrate  on  the  progressive  transfer 
from  Fujisawa  of  sales  of  Fisons' 
products  in  general  practice  and  small 
hospitals.  The  new  company  will  be 
responsible  for  promotion  and  selling 
and  Fujisawa  will  continue  to 
manufacture  'and  distribute 
pharmaceutical  products  on  behalf  of 

Relief  grant  aids 
Ransom  profits 

The  manufacturing  chemists,  William 
Ransom  &  Son  Ltd,  Increased  pre- 
tax profits  from  £688,826  to 
£720,325  but  'have  warned  that  this 
year's  figure  included  a  "one-off" 
£150,000  interest  relief  grant. 
However,  the  company  has  moved 
into  a  new  building  and  the  board 
are  confident  that  the  improved 
surroundings  will  increase  production. 

Turnover  improved  slightly,  to 
£2.61m  (£2.55m),  and  Ransom  reiport 
a  "difficult"  trading  climate  both  at 
home  and  abroad  but  say  they  have 
held  their  share  of  the  market.  ■ 


Bayer  improve 


Bayer  AG  have  improved  pre-tax 
profits  for  the  first  half  of  1980  by 
6.7  per  cent — to  DM  507  million. 
Turnover  was  up  10.3  per  cent  to 
DM  6,507m,  but  much  of  this 
is  due  to  price  increases  in  the 
second  half  of  1979,  and  the  second 


the  joint  venture.  Fisons  will  provide 
new  pharmaceuticals  including,  over 
the  next  two  to  three  years,  sodium 
cromoglycate  developments  for 
non-asthma  indications. 

The  representative  directors  of  the 
new  company  will  be  iMr  Y.  Senoh, 
manager,  Fujisawa  Is  pharmaceutical 
division  1 ,  Mr  S.  R.  Mllburn,  resident 
general  manager,  Fisons  liaison  office 
in  Japan,  Mr  >M.  Takahashi  and  Mr 
T.  Aoki,  board  members  of  Fujisawa; 
Mr  J.  G.  Shaw,  marketing  director, 
Fisons  Ltd  pharmaceutical  division, 
and  Mr  R.  S.  Napier,  finance  director, 
Fisons  Ltd  (pharmaceutical  division, 
will  also  join  the  board. 

'Mr  J.  Valentine,  a  deputy 
chairman,  Fisons  Ltd,  and  dlrector- 
In-charge  of  the  pharmaceutical 
division  comments :  "The  potential 
for  Fisons'  products  in  Japan  is  still 
largely  untapped,  and  there  are 
substantial  opportunities  for  future 
new  product's.  Already  current  volume 
sales  of  Intal  are  second  only  to  the 
UK  'and  we  expect  to  increase  our 
share  of  this  important  market."  ■ 


quarter  showed  a  fall  in  volume 
turnover. 

Bayer's  worldwide  turnover  rose 
13.4  per  cent  in  the  first  six  months 
— to  DM  15,050m,  with  profits  up 
13.6  per  cent  to  DM  920m.  Bayer  have 
planned  to  put  some  DM  2,300m  into 
capital  investments  during  this  year, 
DM1 ,400m  of  it  outside  Germany.  ■ 


Export  guide 


The  1980  edition  of  "Services  for 
Exporters",  the  third  edition  from 
Midland  Bank  International,  is  now 
available.  The  booklet  is  designed  as 
a  simple  guide  to  exporters  of  all 
kinds  and  sizes  on  how  to  start 
exporting;  on  the  documents  required; 
on  the  ways  of  receiving  payment  and 
insuring  the  goods;  and  how  to 
finance  export  transactions,  through 
financial  institutions  and  through  the 
government's  Export  Credits 
Guarantee  Department. 

The  booklet  is  available  free  from 
Midland  Bank  branches  or  from 
Overseas  Trade  Promotion 
Department,  Midland  Bank 
International,  Deacon  House,  192 
Eyre  Street,  Sheffield  SI  3GQ.  ■ 


A  telephone  marketing  team  is  now 
available  to  companies  wishing  to 
"farm-out"  some  of  their  marketing 
functions.  Sleekcroft  say  the  service 
can  cost  a  minimum  of  £150  a 
month,  plus  telephone  charges,  and  the 
service  is  operated  under  a  12  month 
contract  or  specially  costed  project. 

The  service  can  apparently  be  used 
to  ensure  the  cost  effectiveness  of  sales 
representatives  by  using  the  team  to 
follow  sales  leads  and  establishing  an 
order  of  priority  for  calls.  At  the  same 
time  the  mailing  list  may  be  looked  at 
to  maximise  mailing  shots. 

Initial  contact  and  follow-up,  after 
calls,  is  available  as  part  of  the  service, 
as  are  market  research  operations  and 
regular  contacts  with  existing  clients, 
wholesalers,  etc.  Regular  reports,  and 
if  required,  a  card  index,  are  compiled 
at  intervals. 

Sleekcroft  Ltd  may  be  contacted  via 
Quantum  Technical  Communications, 
87  Chancery  Lane,  London  WC2A 
1BL  (telephone  01-405  0808).  ■ 

Enterprise  move 
to  Harpenden 

The  photographic  importers  and 
distributors,  Enterprise,  have  moved 
from  St  Albarts  to  Harpenden.  The 
purpose  built  headquarters  has 
5,500  sq  ft  of  ground  floor 
warehousing  as  well  as  2,400  sq  ft  of 
administrative  office's. 

At  the  opening  of  the  building 
chairman,  John  Oliver,  said: 
"Business  has  grown  dramatically 
over  the  last  three  years,  and  our 
objective  is  to  increase  by  a  further 
35  per  cent  over  the  next  three  years. 
To  achieve  this,  two  things  became  a 
priority — to  get  our  complete  business 
operation  on  to  computer  control  and 
to  find  new  premises."  He  went  on  to 
say  that  the  growth  had  come  across 
the  board  of  products  for  which  the 
company  is  responsible  and  that  next 
year  will  see  more  camera 
introductions  from  ITT,  probably  in 
35mm  format. 

Enterprise  are  now  at  Unit  One, 
Southdown  Industrial  Estate, 
Harpenden,  Herts  AL5  1PJ,  telephone 
(05827)  69994.  ■ 


ICI  profits  fall 


A  "severe  deterioration  in  trading 
conditions  in  the  UK,  Continental 
Western  Europe  and  the  US"  sliced 
ICI's  second  quarter  pre-tax  profits  to 

Continued  overleaf 
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£72m,  against  £162m  in  1979. 

The  fall- off  'began  early  in  the 
quarter,  and  there  was  a  52  per  cent 
drop  in  profits  before  deductions 
compared  to  the  first  three  months 
when  the  surplus  reached  £152m.  The 
board  says  the  deterioration  is 
continuing. 

Sales  for  the  first  half  were  up 
£408m  to  £2,975m,  but  second  quarter 
turnover  was  £71  m  below  that  achieved 
in  the  first.  Half  year  profits  fell  £36m 
to  £224m.  Despite  a  maintenance  of  the 
interim  dividend,  at  £0.12,  Id's  shares 
lost  £0.06  at  the  close  of  trading  when 
the  results  were  announced  last  week. 

The  slump  in  demand  has 
particularly  hit  sales  of  petrochemicals, 
plastics,  fibres  and  dyestuffs — 
pharmaceuticals  were  not  listed  as 
being  "especially"  affected.  ■ 


Briefly 


■  British  Overseas  Trade  Board  will 
be  organising  a  British  pavilion  at  the 
Cairo  International  Fair  next  year  if 
there  is  sufficient  demand  from 
industry.  It  will  be  held  from  March 
14  to  28.  Firms  interested  in 
exhibiting  are  invited  to  contact  G.  M. 
Lyndsell,  Room  106,  Hillgate  House, 
26  Old  Bailey,  London  EC4M  7HU. 
The  closing  date  for  applications  is 
September  19,  1980. 


APPOINTMENTS 


■  British  Tissues  Ltd:  Anne  Welbam 
joins  as  product  manager  for  Dixcel 
facial  tissues.  This  follows  six  years 
with  Courtaulds. 

■  Cahill  May  Roberts:  Mr  Donal 
McGoey,  MPSI,  has  been  appointed 
manager  of  the  international 
pharmaceutical  agency  division  based 
at  Chapelizod,  Dublin.  Prior  to  joining 
Cahill  May  Roberts,  Mr  McGoey 
worked  with  the  pharmaceutical 
division  of  TCI  for  ten  years. 

■  Wyeth  Laboratories:  Mr  James 
(Jamie)  McCaul  has  been  appointed 
to  the  board,  with  executive 
responsibility  as  director  of  human 
resources.  He  read  philosophy  at 
London  University;  subsequently  he 
studied  theology  in  Milan  and  then 
undertook  relief  and  missionary  work 
in  Africa.  Returning  to  the  UK  he 
joined  the  personnel  department  of 
Plessey  in  1969  and  in  1973  joined  the 
personnel  team  of  Birds  Eye  Foods, 
becoming  personnel  manager  and, 
later,  manpower  development  manager 
before  joining  Wyeth. 


MARKET  NEWS 


Iodides  dearer 


London,  September  2 :  With  a  recent 
rise  in  'the  cost  of  iodine, 
manufacturers  of  pharmaceutical 
iodides  have  raised  their  prices  during 
the  week.  The  potassium  salt  has 
risen  by  about  £0.35  kg  and  the 
sodium  by  £0.50.  Resublimed  iodine 
is  now  £9.70  kg  against  £7.40 
previously. 

The  market  for  essential  oils  was 
again  quiet  with  most  of  the 
movements  attributable  to  the  higher 
value  of  sterling  against  the  US 
dollar.  Bois  de  rose,  cedarwood, 
Chinese  peppermint,  petitgrain  and 
sassafras  oils  were  all  lower  in  the 
forward  position  and  in  some 
instances  the  spot  moved  lower  in 
sympathy.  Menthol  and  camphor 
were  .unchanged  as  were  most 
botanicals.  An  exception  was 
European  valerian  for  shipment  which 
was  quoted  higher  for  new  crop. 

Pharmaceutical  chemicals 

Ammonium  acetate:  BPC  1949  crystals  £0.7378  kg 
in  50-kg  lots;  strong  solution  BPC  1953  £0.243  kg 
in  250-kg  lots. 

Ammonium  chloride:  Pure  in  50-kg  lots  £0.2344  kg 
for  powder. 

Amvlobarbitone:  Less  than  100-kg  lots  £17.81  kg; 

sodium  £19.39. 

Ascorbic  acid:  (per  kg)  100-kg  £5.51;  500-kg  £4.85 

as  to  source. 

Aspirin:  Ten-ton  lots  £1.96  kg;  imported  from 

£0.90. 

Benzocaine:  BP  in  50-kg  lots.  £6.63  kg. 

Benzoic  acid:  BP  in  500-kg  lots,  £0.8801  kg. 

Boric  acid:  EP  grade  per  metric  ton  in  2-4  ton 

lots — granular  £450;  powder  £480. 

Butabarbital:  Acid  £23.65  kg;  sodium  £25.25  kg  in 

50-kg  lots. 

Biotin:  Crystals  £5.84  per  g;  in  10-g  lots. 
Butobarbitone:  Less  than  100  kg  £21.47  per  kg. 
Caffeine:  BP  anhydrous  £5.06  kg  in  100-kg  lots. 
Citric  acid:  BP  per  metric  ton  single  deliveries, 
granular  monohydrate  £927;  anhydrous  £978  (pow- 
dered £20  premium  per  1,000  kg).  Five-ton  con- 
tracts £922  and  £973  respectively  for  granular 
Chloral  hydrate:  50-kg  lots  £2.20  kg. 
Cyclobarbitone:  Calcium  £25.34  kg  in  25-kg  lots. 
Cyanocobalamin:  per  g  £2.53  in  100-g  lots; 
Dihydrocodeine  bitartrate:  £535  kg  in  20-kg  lots; 
Subject  to  Misuse  of  Drugs  Regulations. 
Folic  acid:  100-kg  lots  from  £56  kg. 
Formic  acid:  per  metric  ton  delivered  in  4-ton  lots, 
98  ner  cent  £400;  85  per  cent  £334 
Iodides:  (Per  kg)  AnVmonium  £13.15  (50-kg 
lots);  potassium  £6.90  (250  kg):  sodium 
£9.85  (50  kg). 

Iodine:  Resublimed  £9.70  kg  in  250-kg  lots;  crude 
£8  in  500-kg  lots. 

Mercurial*:  Per  kg  in  50-kg  lots;  ammoniated 
£12.40;  oxide— red  £13.70;  and  yellow  £13.55;  per- 
chloride  £7.70:  subchloride  £11.30;  iodine  £12.45. 
Paracetamol:  (Per  kg)  50-ton  contracts  from  £3.22; 
10-ton  £3.30  Premium  for  d/c  £0.35  kg. 
Paraffin  liauid:  BP  £0.642  litre  in  210-litre  drums: 
Usht  BPC  1963  £0.569;  Technical  white  oil  WA23 
£0.557:  WA21  £0.586. 

Papaveretum:  £390  kg;  5-kg  lots  £355  kg.  Subject 
to  Misuse  of  Drugs  Regulations. 
Pentobarbitone:  Less  than  100-kg  £24.15  kg; 
sodium  £25.71. 

Pethidine  hydrochloride:  Less  than  10-ke  lots 
£51.30  k2.  Subiect  to  Misuse  of  Drags  Reeulations. 
Phenylephrine  hydrochloride:  £89  kg  in  50-kg  lots; 
£92  in  10  ka. 

Phenoharhitone:  In  50-kg  lots  £8.12  kg,  sodium 
salt  £8.47. 

Pholcodine:  1-kg  £538-£543  60-kg  lots  £493  kg. 
Subiect  to  Misuse  of  Drugs  Regulations. 
Pvr:doxine:  £22.11  kg  for  20-kg  lots. 
Resemine:  100-g  lots  £0.22g. 

Sodium  acid  nhosnhate:  BP  crystals  £1.28-£1.42  kg 

as  to  source  for  50-kg  lots. 

SodMim  acid  phosphate:  BP  crvstals  £1.28-£1.42  kg 
Sodium  benzoate:  £0.70  kg  in  500-ks  lots. 
Sodium  bicarbonate:  BP  from  £139.74  metric  ton 
as  to  grade  in  minimum.  10-ton  lots  delivered  UK. 


Sodium  chloride:  Vacuum  dried  in  10-ton  lots 
delivered  London  4-ply  bags  £38.94  metric  ton. 
Sodium  citrate:  Granular  £927  metric  ton;  powder 
£947  Pive-ton  contracts  £922  for  granular — all  in 
lined  bags. 

Crude  drugs 

Camphor:  Natural  powder  £9.65  kg  spot;  £7.85  kg 
cif.  Synthetic  96%  £1.24  spot;  and  cif. 
Ginger:  Cochin  £350  metric  ton  spot  shipment, 
£315,  cif.  Other  sources  not  quoted. 
Menthol:  (kg)  Brazilian  £4.80  spot;  £4.65,  cif. 
Chinese  £4.35  spot  and  cif. 

Pepper:  (metric  ton)  Sarawak  black  £850  spot, 
$1,600,  cif;  white,  £1,200  spot;  $2,150,  cif. 
Seeds:  (metric  ton,  cif).  Anise:  China  £870  for 
shipment.  Celery:  Indian  £360.  Coriander: 
Moroccan  £180.  Cumin:  Indian  £660.  Fennel:  Indian 
£425.  Fenugreek:  Moroccan  £275;  Indian  £275. 
Turmeric:  Madras  finger  £400  metric  ton  spot; 
£360  cif. 

Valerian:  Dutch  £1900  metric  ton,  cif;  no  spot. 

Indian  £1,900  spot;  £1,400,  cif. 

Witchhazel  leaves:  £2.75  kg  spot;  £2.70,  cif  liquid 

Essential  oils 

Bois  de  rose:  £7.45  kg  spot;  £7.25,  cif. 
Camphor:  White  £0.90  kg  spot;  £0.80,  cif. 
Cananga:  Indonesia  £14  kg  spot;  £13.25,  oif. 
Cassia:  Chinese  £52.50  kg  spot;  £51.45,  cif. 
Cedarwood:  Chinese  £1.25  kg  spot;  £1.10,  cif. 
Cinnamon:  Ceylon  leaf  £2.35  kg  spot;  £2.28,  cif, 
bark:  English-distilled,  £155. 
Pepper:  English-difilled  ex  black  £120  kg. 
Peppermint:  (kg)  Arvensis — Brazilian  £4.25  spot 
and  cif.  Chinese  £2.85  spot;  £2.70,  cif. 
Piperata  American  Far  West  £13.50  spot. 
Petitgrain:  Paraguay  £8.50  kg  spot;  £8,  cif. 
Sassafras:  Brazilian  £1.90  kg  spot;  £1.80,  cif. 
The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 


COMING  EVENTS 


Monday,  September  8 

Epsom  Branch,  Pharmaceutical  Society, 

Bradburv  Centre,  Epsom  District  Hospital,  at 
8  pm.  Dr  Bown,  consultant  physician,  Frimley 
Park  Hospital,  on  "Confessions  of  a  gastro- 
enterologist". 

Tuesday,  September  9 

Galen  Group,  Friend's  Meeting  House,  Park 
Lane,  Croydon,  at  8  pm.  Poetry  and  prose  3 
evening. 

Advance  Information 

Manchester  and  Salford  Branch,  National 
Pharmaceutical  Association,  Grand  Hotel. 
Aytoun  Street,  Manchester,  on  October  2  at 
7.30  pm.  Business  dinner  with  Alan  Smith, 
chief  executive  PSNC,  on  "The  road  beyond 
Franks".  Applications  (£7)  to  the  branch  secretary, 
Mr  M.  Wood,  193  Longworthy  Road.  Salford  6, 
before  September  15.  Numbers  limited  to  30. 
Transit  Packaging  Specifications  seminar, 
Bristol  Eurocrest  Hotel.  Hambrook,  from 
October  15-16.  Further  details  from  the 
Conference  Secretary,  Institute  of  Packaging, 
Fountain  House,  la  Elm  Park,  Stanmore, 
Middlesex. 

Society  of  Cosmetic  Scientists  symposium, 

Hilton  Hotel.  Stratford-upon-Avon,  from 
October  20-22.  "Sensory  evaluation  of  product 
performance".  Registration  (£110  members)  to 
Society  of  Cosmetic  Scientists,  56  Kingsway, 
London  WC2  6DX. 

Pharmaceutical  and  Cosmetic  Industries 
conference.  Institute  of  Marine  Engineers,  76 
Mark  Lane.  London  EC3,  on  October  29.  The 
conference  aims  to  bring  together  manufacturers 
and  ingredient  and  packaging  suppliers  to 
examine  purchasing  and  supply.  Papers  include 
"Surfactants — a  survey  of  raw  material 
sources",  "Cost  pressures — an  action 
programme  for  purchasing  executives", 
"Cosmetic  colour  regulations"  and  two  on 
aerosols.  Further  information  from  Mrs  C.  V. 
Hewgill,  Assistant  Secretary.  Conference  and 
Specialist  sections.  Institute  of  Purchasing  and 
Supply.  IPS  House,  High  Street,  Ascot, 
Berkshire. 

Analytical  Division,  Royal  Society  of 
Chemistry  and  Joint  Pharmaceutical  Analysis 
Group,  Pharmaceutical  Society,  1  Lambeth  High 
Street,  London  SE1,  on  October  29  at  2.30  pm. 
"Determination  of  drugs  in  biological  materials". 
Further  information  from  Miss  P.  E.  Hutchinson, 
Royal  Society  of  Chemisty,  Burlington  House, 
London  W1V  OBN. 
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ORDER  NOWand 

SAVE£££'s 
on  CABDRIVERS 
LINCTUS. 


On  ALL  ORDERS  of  £  1 00  or  more 
received  before  September  20th  1 980 

NOTE: 

Standard  Cases  only  These  contain  6  doz  100ml  OR  6  doz 
50ml  (either  case  can  be  assorted  in  dozens  as  you  require) 

New  prices  effective  from  September  6th  1980: 

CABDRIVERS     New  price  VAT 


New  price 
per  doz. 


Old  price  New  Retail  SAVING 
per  doz.       price       per  doz. 


ADULT  LINCTUS 


50ml 

£4.302 

£0.645 

£3.920 

55p 

38p 

ADULT  LINCTUS 

100ml 

£6.264 

£0.939 

£5.470 

80p 

79p 

JUNIOR  LINCTUS 

50ml 

£3.920 

£0.588 

£3.150 

50p 

77p 

JUNIOR  LINCTUS 

100ml 

£5.470 

£0.820 

£4.660 

70p 

81p 

DIABETIC  LINCTUS 

100ml 

£6.732 

£1.009 

£6.770 

86p 

NASAL  Profit 
DECONGESTANT  £2.800    £0.420    £3.150      40p     increased  to 


TABLETS 

Cartons  of  1 2 
tabs  in  1  doz 
display  outers 


50%  on 
cost 

In  cases  of  6  doz  Note  these  cannot  be  mixed  in 
Standard  Lincrus  Cases,  but  1  or  more  doz.  would 
qualify  within  £  1 00  min  order 


New  labelling  to  maximise  on  strong  brand 
loyalty  for  Cabdrtvers,  but  still  retaining  the  well-  tned  and  trusted  character 

Advertising  for  1980/8 1  will  be  doubled,  so  you  can  order  with  confidence 

Make  sure  you  include  some  Diabetic  Lincrus,  letters  are  continuously  being 
received  from  the  public  asking  where  they  can  obtain  the  product. 

Note:  ALL  CABDRIVERS  preparations  are  MARKETED  BY 
FORD  JACKSON  &  CO  (SALES)  LTD,  and  distributed  by 
HALAS  LABORATORIES  LTD. 

Please  make  out  orders  to: 

FORD  JACKSON  &  CO  (SALES)  LTD., 

c/o  HALAS,  LABORATORIES  LTD,  THORP  ARCH 

TRADING  ESTATE,  WETHERBY,  YORKSHIRE  LS23  7BJ. 

Telephone:  Boston  Spa  (0937)  842695. 

Orders  for  less  than  £100  should  be  placed  with  your  wholesaler 
before  September  20th  to  benefit  from  this  offer. 


EMERGENCY 
DENTURE 
REPAIR  UNIT 

Simple  to  use 
Sets  in  minutes 
Inexpensive 


Dentifix  has  been  specially 
designed  for  emergency  repairs 
to  plastic  dentures.  Past  sales 
figures  have  proved  that  more 
and  more  people  believe 
DENTIFIX  to  be  an  essential 
item  for  the  first  aid  cabinet. 

Contact  your  local 
branch  of  S ANGERS  for 
details  of  special  sales 
offer  during  the  month 
of  September  only. 


MAKE  UP  TO  43%  GROSS  PROFIT 

DENTAL  PROJECTS  (Laboratories)  LTD. 
Sunbury-on-Thames,  Middlesex 

Telephone:  Sunbury  80303/89933 


ihnti 


An  expanded 
service  to  the  Pharmaceutical  Industry 


Your  own  medical  and 
clinical  research  department  at  the 

end  of  a  telephone. 

An  extra  hand  at  all 
stages  from  laboratory  to  patient. 

specialises  in:— 
•CLINICAL  TRIALS 

•  LIBRARY  FACILITIES 

•  REGULATORY  AFFAIRS 

•  MARKETING 

•  PROMOTIONAL  ADVICE 

•  ADVERTISING 


Pharmaceutical  Human  and  Animals  Research  Methods  Ltd. 
Cumberland  House,  Lissadel  Street,  Salford,  M6  6GG. 
Telex  666135  Air  Talk  G.  Tel:  (061)833  9491 


CLASSIFIED 


Post  to  Classified 
Advertisements,  Chemist  & 
Druggist,  25  New  Street 
Square,  London  EC4A  3JA. 
Telephone  01-353  3212. 

Contact  Ray  Giddings  on 
extension  189  for  further 
information. 


Publication  date  Every 
Saturday. 

Headings  All  advertisements 
appear  under  appropriate 
headings. 

Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Circulation  ABC 

January/December  1979 
17,330. 


Display/Semi  Display  £6.00 
per  single  column  centimetre, 
min  25mm.  Column  width 
42mm. 

Whole  Page  £500.00 
(265mmx  180mm). 
Half  Page  £300.00 
(135mmxl80mm). 
Quarter  Page  £150.00 
(135mmx88mm). 


Lineage  minimum  charge 
£6.00  for  20  words,  30p  per 
word  extra. 

Box  Numbers  £1.50  extra. 
Series  Discounts 

5%  on  3  insertions  or  over. 
10%  on  7  insertions  or  over. 
15%  on  13  insertions  or  over. 


Stocks  for  sale 


Now  is  the  time  to  buy 
Xmas  stocks 

of  most  major  brands  of  cosmetics  and  per- 
fumes at  below  trade  prices. 

E.G.: — Gifts  sets  by 

RUBENSTEIN 

MAX  FACTOR 

COUSSONS 

JOVAN 

At  much  lower  prices  than  trade 
Madame  Rochas  soaps  6  pack — UK 
recommended  £9  for  3. 

Our  price  £3.50  for  6. 

Revlon  gift  sets  at  big  discounts  and  many 
other  lines. 
Send  for  up-to-date  Price  List  to: 
22C  ROBELL  WAY 
Water  Lane  Estate 
Storrington,  Sussex 
Tel.  West  Chiltingdon  (07983)  2659 
And  many  single  items  of  perfume  must 
be  cleared,  also  large  quantity  of  Batiste  at 
clearance  prices. 

(TCF) 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  chains  etc,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole.  PO  Box  180,  Maidenhead. 

(3/1W) 


SINGLE  EDGE  BLADES 


20  pkts  ot  5  on 
showcard  £4  50 
Cartons  of  100 
£3.50  incl.  VAT 

and  post       Retractable  Wade  holder 
with  10  blades  £1  each  incl. 
Cheque  with  order  please 
MAXWELL  GORDON 
2B  Cricklewood  Lane  NW2  1EX  (TCW) 


CHRISTMAS  1980 

BAGS,  WRAPPING  PAPERS, 
PURSE  CALENDARS,  CREPE  PAPER, 
CARRIERS,  GIFT  TAGS,  PAPERMATE 
PENS,  DIARIES,  ETC. 

Available  as  usual  from: 

JAMES  TOWNSEND 
&  SONS  LTD. 

P.O.  BOX  12 
WESTERN  WAY, 
EXETER  EX1  2AB 

Write  or  phone  Exeter  79731 
for  Christmas  List 
Orders  accepted  now  for 
delivery  when  required 


A 

Ls 


T 


MORE  AND  MORE  CHEMISTS 
ARE  ADDING  NATURAL  FOOD 
SUPPLEMENTS  TO  THEIR  STOCK 


VITAMIN  SUPPLEMENTS 


CANTASSIUM  PRODUCTS  ARE 
SUPREME  FOR  QUALITY  AND  PROFIT 
Write  for  latest  price  lists  and  special 
offers  Cantassium  Company  (Dept 
FCD1),  225  Putney  Bridge  Road, 
London  SW15  2PY  (12/4AW) 


BOBBLE  ROLLERS,  brush  rollers  with 
pins,  three  sizes,  small,  medium,  large, 
£1 .75  doz,  roller  pins,  pkts  30,  £1 .25  doz, 
Bobbles  50Y  card  12,  12  cards  all  dif- 
ferent £5.  Full  refund  if  not  satisfied. 
A.  KENDRICK  LTD 
101  Fleetwood  Rd  North 
Thornton,  Blackpool 
Phone  0253  821695 

(6/9) 


Businesses  for  sale 


XI— SOUTH  WEST  — A 
resort  town  tournover 
approaches  £200,000  per 
annum.  Property  and  lease  five 
years  to  run  at  £2,250  per 
annum.  Nearly  2,000  scripts 
per  month.  Dispense  &  offers 
invited  for  goodwill  and  fix- 
tures plus  stock  at  valuation. 


X2— FYLDE  —  retirement 
vacancy.  Pleasant  and  easily 
run  business  on  the  coast  in 
residential  area.  Turnover 
exceeds  £100,000  per  annum, 
scripts  2,000  per  month.  Living 
accommodation  available, 
property  £28,500.  Goodwill 
and  fixtures  £11,000. 


X3— NORTHERN  DALES 
BEAUTY  SPOT  —  turnover 
approximately  £50,000.  nett 
profit  approximately  £8,000, 
nearly  900  scripts  per  month 
dispense.  Freehold  property 
with  good  living  accom- 
modation. For  sale  at  £18,000. 
Will  sell  for  property  plus  stock 
approximately  £9,500. 


X4— GREATER  MAN- 
CHESTER— retirement  vac- 
ancy. Densely  populated  area. 
Heavy  dispensing  turnover  to 
June  1980  £105,000  of  which 
70%  dispensing  property  for 
sale  £7,000  goodwill  and  fix- 
tures £11,000  stock  approx- 
imately £12,000. 


We  have  a  \cr\  large  and  growing  register  ol  private  pharmacists 
willing  and  able  to  buy  substantial  businesses  in  all  parts  of  U.K. 

Pharmacists  who  wish  to  retire  or  sell  their  business  for  any  other 
reason  can  consult  us  in  the  strictest  confidence.  Our  senior  partner 
lias  unique  experience  extending  over  30  years  in  the  selling. of 
chemist  businesses  and  giving  advice  to  both  vendors  and  pur- 
chasers in  this  verv  difficult  and  technical  matter. 

We  are  not  retained  bv  any  one  chain,  group  or  individual  to  look 
lor  businesses  lor  them.  So  vendors  can  consult  us  in  the  certainty 
that  their  interests  will  be  paramount. 


^  Ernest  J/George 

&CO 

GARDALE  HOUSE,  122  GATLEY  ROAD.  GATLEY.  CHEADLE. 
CHESHIRE  SK8  4AT  Tel:  061-428  6718/9 


BUCKS.  DRUG  STORE  with  accom- 
modation. Spacious  shop,  approx.  900 
sq.  ft.  Ideal  opportunity  for  pharmacist. 
Tel.  No.  Rickmansworth  79307  (even- 
ings). 


CHEMIST  &  DRUGGIST 

gets  results.  Put  it  to  the  test  by, 
posting  us  your  next,  advertisement 
or  by  telephoning  us  on: 

01-353  3212  Extension  186 
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Stock  wanted  Agents 


Trade  services 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 
8  Northburgh  Street,  London 
EC1V  OBA.  Tel:  01-253  1184/5. 
Telegrams:   "Salvall",  London 

E.C.1.  (TC.W) 


PHARMACEUTICAL  ANTIQUES 

Drug  runs,  shop  interiors,  bottles, 
etc.,  urgently  wanted.  Kindly  contact 
Robin  Wheeler  Antiques,  Parklands 
Park  Road,  Ashtead,  Surrey.  Tele- 
phone: Ashtead  72319.  Buyer  col- 
lects. (TC  W) 


Agents 


AGENTS  WANTED 

all  areas  to  sell 

NEW  LINE 

(virtually  without  competition) 
to  chemists/stores. 

Please  write  to: 
FOSTER  LEE  LTD. 
1  Kingsley  Road 
Northenden 
Manchester  M22  4NH 


IMPORTERS  of  inexpensive  key  rings 
with  unusual  sea  shells  require  agent 
on  commission  or  willing  to  buy  on  own 
account.  Mushpro  Ltd.,  266  Belsize 
Road,  London  NW6. 


Miscellaneous 


"FASHION  JEWELLERY" 
Jodez  (Manchester)  Ltd., 
34  Shudeh  ill,  Manchester  M4 1 EY 
Tel:  061-832  6564 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
jewellery.  (TCP) 


Agents  wanted  for  the  following  areas  to  sell  the  most 
competitively  priced  range  of  perfumery  products 
through  Chemists  and  Stores. 

1.  Kent,  Surrey,  Sussex. 

2.  S.E.  London. 

3.  Merseyside  and  North  Wales. 

4.  Staffordshire,  Cheshire,  Greater  Manchester. 

5.  Lancashire,  Cumbria. 

Telephone  0733-40804  for  further  details.  (13/9) 


Shopliftings 


Invest  in  your 
future! 


Our  attractive  shopfitting  systems 
will  give  your  shop  an  efficient, 
professional  image,  and  make  your 
sales  healthier  too. 
Telephone  us  now  for  more  details 
and  a  copy  of  our  free  colour  booklet. 

East  Kilbride  (035521  38521 
Farnvvorth,  Manchester  (0204)  793316 
Daventry.  Northants  (03272I  4574 
Gravesend.  Kent  (0474)  60671 

Horthfleet-J  '  *-  a 
Group  ^H^M 

SHOWRAX 


SHOPKIT 


The  world's  first  D.I.Y.  shop- 
fitting  system  can  save  you  as 
much  as  £1 ,500  on  an  average 
refit.  Illustrated  leaflets  sent  by 
return  of  post. 

SHOPKIT 
50  Ivatt  Way, 
Peterborough  PE3  7PN 
or  telephone 
Peterborough  0733  265263 
(24  hour  cheap  rate  service) 

(5/4M) 


DISPENSARY 
and  PHARMACY 

Specialists 


Complete  service.  N.P.A.  and 
NUMARK  approved. 
Eplan  UNIT  SHOPFITTINGS 
Eustace  International 
E  Plan  Estate,  New  Road 
Newhaven,  Sussex  BN9  0AE 
Telephone:  07912-711 


QModular  Q&hcf/ittni^  bp 


^^SHOPFITTING  &  DESIGN  CENTRE 
(West  of  England)  Ltd 

Complete  Shopfitting  Service 
for  the 

PHARMACIST 

Heron  Rd.    Sowton.  Exeter. 
,      0392  -  37791  /jk 


apian 

shopfitting  limited 

alplan  house,  cavalier  road, 
heathf  ield,  newton  abbot,  devon. 
tq12  6tg      tel.  06Z6  832059. 
from  counters  to  total  contracts 
alplan  s  national  coverage  for 

pharmacies 

SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW1 7  0PD. 
Tel:  01-946  2291.  (TC.W) 


DETROIT 
DISPLAY 
SHELVING 

HIGH 
QUALITY 
SHELVING 
UNITS 
approved  by 

INUMARKI 


(8/3F) 


SELF  ADHESIVE  LABELS 
DISPENSING,  PRICING,  Etc. 

COMPETITIVE  PRICES 
3  TYPES  OF  ADHESIVE 


21 
DAYS 
DELIVERY 


EXPRESS  IF  REQUIRED 

^HARTSHEAD  LABELS  LTd)i 
72  RICHMOND  STREET  ! 
ASHTON-U-LYNE  OL6  7BJ 
Tel:  061-330  7566/5446 
MIDLANDS  OFFICE 


WE  WONT  LET  YOU  DOWN 


Why  not  send  your  (7/6M) 
enquiries  to 

ANGLIAN  MANUFACTURING 
CHEMISTS  LIMITED 

Contract  Packers  of  Toilet  Pre- 
parations (creams,  shampoos  etc 
in  jars,  tubes  and  bottles)  and  of 
Medicinal  Preparations  (liquids, 
creams  and  powders). 
Also  packers  of  tablets  and  cap- 
sules. 

Competitive  prices,  prompt  deliv- 
ery. Exports  a  speciality. 
Enquiries: 

38/40  Featherstone  St., 

London,  EC1Y  8RN. 

Tel:  01-253  0571    Telex:  267391 


GENERIC 


Approved  Prescription  Services  Limited 

CLECKHEATON.  WEST  YORKSHIRE.  BD193BZ 
TELEPHONE:  -    CLECKHEATON  (0274)  876776 


For  sale 


KODAK  FILM 

LARGE  DISCOUNTS 

FLASH  CUBES 

AT  LOW  PRICES 
Delivered  anywhere  in  the  British 
Isles 


Further  details 
W.L.C.C. 
397  Acton  Lane 
London  W3 

Tel.  993  6400/9/2921  (TC/W) 


K.H.WOODFORD &Co.  Ltd. 
Ring  Now  0202  36272 


THE  ORIGINAL  COPPER 
BRACELET 

price  details  available  for 
Copper,  Silver-plated  and  Gold 
plated  bracelets 
From: 

SABONA  OF  LONDON  LTD. 
73,  NEW  BOND  STREET 
LONDON  W1 
01-629  6921 

(10/5F) 
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Courses 


The  Trade  Marks  listed  below  were  assigned  on  31  October  1977  by 
Permabond  International  Corporation  of  480  South  Dean  Street, 
Englewood,  New  Jersey  07631 ,  United  States  of  America  to  National  Starch 
and  Chemical  Corporation  of  10  Finderne  Avenue,  Bridgewater,  New 
Jersey,  United  States  of  America. 

Without  the  goodwill  of  the  business  for  which  the  Marks  were  used. 

Mark  No.  Goods 

Global  device  showing  words  1057581    Adhesives  for  dental  and  med- 

STICK  WITH  US  and  words  ical  use;  dental  cement 

PERMABOND  ADHESIVES, 

PMB  SEALANTS 

About  to  be  registered 
PERMA-LOK  1057579  Anaerobic  adhesives  included 

in  Class  1 

Global  device  showing  words  1057580  Adhesives  for  use  in  industry 
STICK  WITH  US  and  words 
PERMABOND  ADHESIVES, 
PMB  SEALANTS 

Global  device  showing  words  1057582  Adhesives  (stationery) 
STICK  WITH  US  and  words 
PERMABOND  ADHESIVES, 
PMB  SEALANTS 


PERMABOND 
PERMABOND 
PERMABOND 


1071012  Adhesives  included  in  Class  1 

1071013  Adhesives  included  in  Class  5 

1071014  Adhesives  included  in  Class  1 6 


Chelsea  College,  University  of  London 
Department  of  Pharmacy 

COURSE  FOR  PRE-REGISTRATION  STUDENTS  IN 
COMMUNITY  PHARMACY 

This  is  a  one  year  part-time  course  which  provides  a  formal  educational  structure  to 
assist  in  the  transition  from  undergraduate  to  Community  Pharmacist.  The  course  is  in 
two  parts. 

Part  1  deals  with  the  clinical  and  managerial  aspects  of  the  provisions  of  a  primary  health 
care  and  advisory  service  to  the  community  and  with  the  supply  of  medicines,  both 
prescribed  and  self-administered. 
Part  2  covers  the  managerial  aspects  which  contribute  to  the  efficient  and  economic 

management  of  a  retail  pharmacy. 
The  fee  for  the  whole  course  will  be  £75,  or  £50  for  Part  1  or  Part  2  only. 
Apply  to  Dr.  N.  D.  Harris,  Division  for  Graduate  Education,  Depart  men  ■  of  Phar- 
macy, Chelsea  College,  Manresa  Road,  London,  SW3  6LX.  Tel.  01-351  2488  ext 
415,  marking  your  envelope  "Pre-Registration  Course". 


For  Classified  Advertisements 

contact 

JOHN  MAGEE 
on  353  3212  ext  138 


CHEMIST^ 
DRUGGIST 


Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
25  New  Street  Square,  London  EC4A  3JA 
Telephone  01-353  3212 

Copy  date  1 2  noon  Tuesday  prior  to  publication  date 


ORDER  FORM 

Please  insert  as  below  our  advertisement  under  the  heading  

Please  invoice  insertions 

PLEASE  PRINT  


Name 
Address 


Phone 


Date 


Quarter  Page  £150  (135mm  x  91mm) 
Lineage  Minimum  charge  £6  for  20  words.  30p  per  word  extra 
Series  Discounts  5%  on  3  insertions  or  over.  1 0%  on  7 
insertions  or  over.  15%  on  13  insertions  or  over 


 Signed   

Display/Semi  Display  £6.00  per  single  column 
centimetre,  min  25mm.  Column  width  44mm 
Whole  Page  £500  (275mm  x  86mm) 
Half  Page  £300  (135mm  x  186mm) 


Typesetting  and  graphics  by  Friary-Clark  Ltd,  Enfield,  Middlesex.  Printed  by  Riverside  Press  Ltd,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD,  25  New  Street  Square,  London  EC4A  3JA. 

Registered  at  the  Post  Office  as  a  Newspaper  31/21 /16s 


The  World's 
Biggest  Name  in 
Hot  Water  Bottles 


Avoid  imitations,  insist  on  Suba-  Seal'  and  'Suba- Screw',  the  biggest 
range  of  rubber  hot  water  bottles  in  the  world,  from  the  tiny  cot  bottles 
to  the  six  pint  capacity  'giant',  with  each  intermediate  size  available  in 
a  variety  of  colours  and  styles. 
Manufactured  to  full  British  Standard  1 970  Specification. 

As  advertised  nationally  in  Women's  Magazines.  f ' 

For  further  details  or  for  a  representative  to  call 
telephone  Barnsley  0226-84081  or  write  to:- 


William  Freeman  &  Co.  Ltd., 


Suba-Seal  Works,  Staincross,  Barnsley, S.Yorks.  Telephone:  84081   Telex:  547186 
24  hour  —  7  day  order  facility  dial  0226 — 84085  and  dictate  your  order. 


THE  CURE 

FOR 
WRITERS 
CRAMP 


Now  save  yourself  that 
tedious  task  of 
handwriting  the  date  on 
every  prescription 
impression  you  make 
With  the  remarkable 
John  T.  Clarke 
pharmacy  stamp 
Incorporating  not  just 
the  name  of  your 
pharmacy  and  address, 
but  the  date  as  well  - 
iwith  turning  wheels  for  easy 
ichange  for  a  full  twelve 
iyears'  ahead. 

WITH  MTtNC 
UP  TO  Mil 

Strong  Brass  Construction  - 
Hardy  Chrome  Plating 
■  Complete  with  Top  Quality  Black 
Ink  Pad 

All  for  the  Inclusive  Price  of 
Only  C  15.00  (inc  P  &  P  &  VAT) 
To  order:  simply  send  pharmacy  stamp 
wording  required,  state  full  delivery 
address  and  enclose  remittance. 
Please  allow  21  days  for  delivery 


JOHN  T  CLARKE  &son  ltd 

BATTERSEA  ROAD,  HEATON  MERSEY,  STOCKPORT,  CHESHIRE.  SK4  3EN. 
TELEPHONE:  061  -432  9451 .  TELEGRAMS:  STAMPED  STOCKPORT. 


NAME 
DATE 
ADDRESS 


T.  ROBINSON,  MPS 

THE  PHARMACY 

2  3  MAR  1989 

27  Middleton  Road 
ALTRINCHAM 


Actual  size  ot  pharmacy  stamp 


The  Triangle  Trust  helps  people  of  the 
Pharmaceutical  Industry 

The  Triangle  Trust  1949  Fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees.  Its  primary  aim  is 
the  relief  of  hardship  or  distress  in  the  case  of  people  and  their 
dependents  employed,  or  formerly  employed  in  the  pharmaceu- 
tical industry  in  Great  Britain  and  the  British  Commonwealth. 
Such  relief  may  include  assistance  with  the  educational  expen- 
ses of  children. 

TTie  Trustees  are  also  prepared  to  consider  applications  for 
financial  assistance,  beyond  the  scope  of  an  employer's  respon- 
sibilities, with  education  or  training  in  general  subjects,  includ- 
ing music  and  the  arts. 

For  additional  information,  or  to  apply  for  assistance,  write  to : 
The  Secretary,  Dept  CD,  The  Triangle  Trust  1949  Fund, 
Clarges  House,  6-12  Clarges  Street  London  W1Y  8DH. 
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Bob  Martin 
announces  5-month 

protection. 


TIBS 

anti-flea  collar  for  cats 


The  anti-flea  collar  breakthrough 
with  vast  sales  potential. 

It's  one  of  the  most 
significant  new  product 
announcements  in  the  pet 
trade  in  a  long  time.  And 
coming  from  Bob  Martin, 
that  has  to  be  very  good 
news  indeed. 

No  other  flea  collar 
currently  available  for  dogs 
or  cats  can  claim  the 


BOB  MARTIN 

anti-flea  collar  for  dogs 


months 
protection 


BOB  MARTIN 

longer  life  anti-flea  and  tick  collar 
for dogs 


TIBS 


longer  life  anti-flea  and  tick  collar 

for  cats 


months 
protection 


MORE  EFFECTIVE  THAN 


outstanding  benefit  of 
providing  a  full  5 
months  protection 
against  fleas  and  ticks. 

The  action  is 
instantaneous,  too . . . 
working  at  peak  effec- 
tiveness from  the 
moment  the  collar  is 
first  worn  right 
through  the  5 -month 
span. 

BOB  MARTIN 
and  TIBS  5  months 
Anti-Flea  and  Tick 
Collars  contain  a 
powerful,  yet  safe 
insecticide  called  Sendran  which  penetrates  the  fur 
and  is  highly  resistant  to  water  splashes. 

To  complete  this  new  range  of  products 


5 

months 
protection 


MORE  EFFECTIVE  THAN  ANY  OTHER 


Bob  Martin  3  months 
Anti-Flea  collar  for  Dogs. 
Bob  Martin  5  months  Anti-Flea 
and  Tick  collar  for  Dogs. 


TIBS  3  months  Anti-Flea  collar 
for  Cats.  TIBS  5  months  Anti-Flea  and 
Tick  collar  for  Cats. 


two  collars  are  available 
giving  3  months  full 
protection. 

As  you'd  expect 
from  Bob  Martin,  all 
these  products  have 
been  heavily 
researched  and 
proved  in  market 
conditions  -  in  USA 
and  Europe. 

A  distinctive 
pack  and  outer 
design  has  been 
specially  designed 
to  guarantee  , 
impulse  sales.  And 
a  full-scale  national 
advertising  cam- 
paign will  make  sure 
that  pet  owners  will 
be  looking  out  for 
BOB  MARTIN 
and  TIBS  Anti-Flea 
Collars. 


Finally,  generous  and  highly  competitive 
margins  have  been  built  into  the  pricing 
structure. 

Don't  miss  out  on  this  high  profit  oppor- 
tunity. Ask  your  Bob  Martin  representative  for 
details  or  contact  us  direct. 


BOB  MARTIN 

The  pet  name  for  caring. 

The  Bob  Martin  Company,  Southport,  Merseyside,  PR9  OPL.  Tel:  Southport  (0704)  32245. 


I 


